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BEFORE: Call office that replaced plant condemned by highway project 


AFTER: Same place .. . facelifted puncing was extended. See page 50 
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proven more effective ...more economical for 


SPOTTING and FINISHING 


NEUTRA-LENE 


actually deodorizes and eliminates cause of odors in 


garments. Absolutely harmless to colors and fabrics Developed through the extensive research and testing labora- 
PRE-SPOTTER tories of the Davies-Young Soap Company, each of these 
Sates catatin to qatuteuns ealeent—elth on ail Catsten Buckeye Products plays an important part in increasing effi- 
and colors —concentrated to cut costs ciency and reducing operating costs of the dry cleaning proc- 
SIZE ess. Each represents a major contribution of Davies-Young 

the choice of most drycleaners, Buckeye Size assures to the betterment of the Dry Cleaning Industry. 


you of proper customer-pleasing finishes. 
KLOR-LENE 
ff ! f uf cs— =—_ 
synthetics. "On-the-spat” action works quickly and LOOK FOR THE NAME—-BUCKEYE 
safely even on stubborn stains > 


—it is your assurance of quality products 
NEUTRAL LUBRICANT / 
ideal soil and stain remover where a neutral with guaranteed dependable results 


penetrating action is necessary 
RE-VI 
water-repellent fabric re-texturer —revitalizes fabrics Join the thousands of progressive dry cleaning plants through- 
a cae out the United States and Canada who are profiting through 
h in li ’ i 
WET-SPOTTER t oo Li ro qua "4 apes Complete np 
Semmes chen ctite heii ene and literature about each of these products is avai able 
removes obstinate water soluble stains with through your nearest Buckeye Jobber... or, write directly to 


oieticanatie Davies-Young for prompt information without any obligation. 
PAINT « OIL 


AND GREASE REMOVER 


the original, proven all-purpose wet or dry spotter — . S¥mMsO. OF GUALITY 2 


safe, efficient, effective. Extremely successful for 
DAVIES: /OUNG 


pre-spotting or hand brushing 


Producers of Quality Products for the Cleaning and Laundry industry 
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Nearly every cleaner in America can 

claim at least 15 solvent changes per load 

through efficient filtration. But you are in 

the select group which offers the extra service 
of a separate purified rinse in addition “my drycleaner 

to the 15 solvent changes. 






filters the cleaning 





fluid at least 


15 times.” 








EW PRODUCES and literature 


Improved Form Finisher 


The Cissell 
Form more 


new, improved 


Finisher provides 
positive bag adjustment thanks 
to newly designed 
Other 


nylon 


inner 
features 


con- 
struction in- 

for 
back 
and a synthetic sponge 
lining on front and back clamps 
4 ventilated shoulder is said to 


clude a new bag 


greater porosity, a longer 


clamp 


permit greater dispersion of 
steam and air. 

For more information: W. M 
Cissell Manufacturing Co., Inc 


831 S. First St., Louisville, Ky 


Utility Generator 
The 
on of 
Corporation 


Generator Divi- 
Manutacturing 
developed i 


Steam 

Pantex 
has 
utility steam generator 
known as the Model S-1OOA 
Suggested uses for the S-1LOOA, 
electrode 
drycle aning 


new 


i small-size steam 


generator, include 


und laundry presses und gar- 





YOUR REQUEST 


for further information will get 
quickest and most complete at- 
tention as a worthwhile inquiry 
when it’s written on your let- 
terhead. Be sure to mention 
Tue NATIONAL CLEANER. 





ment steaming. Maximum steam 
pressure of the generator is 
100 p.S.1 

4 bulletin, S-100A, contain- 
ing further information is be- 
ing offered by Pantex Manu- 
facturing Corpozation, P. O. 
Box 660, Pawtucket, R. | 


Truck Catalog 
A new Divco truck 


lists all Divco models and spe- 
cial available for 


catalog 


equipment 
each model 

Write: Divco Truck Division, 
Divco-Wayne Corporation, 
22000 Hoover Rd., Detroit 5, 
Mich 


Pillow Renovator 

This 
machine is said to take 5 min- 
revitalize 


new pillow renovating 


sanitize and 
old pillows. 

In use, the operator opens 
the old ticking, empties the 
feathers into the unit and dis- 
cards the ticking. The feathers 
are tumbled under a battery of 
ultraviolet germicidal lamps and 
then transferred into an 
ozone chamber for further fluff- 
ing and deodorization. In the 
last step, the feathers are blown 
into a ticking 
then ready to be 
by the operator. 

For 
’n Puff 
ica, 1645 Hennepin 
neapolis, Minn. 


utes to 


are 


which is 
shut 


new 


sewed 


Fluff 
Pillow Service of Amer- 
Ave., Min- 


more information 


Diesel Engine 


The new D-301 diesel engine 
for medium-duty International 
trucks is 110 horsepower, natu- 


rally aspirated, designed for 


short hauls and light loads. The 
engine weighs 902 pounds and 
features direct electric starting, 
simplified fuel system and alu- 
minum alloy dished-top pistons. 

For more information: Inter- 
national Harvester Company, 
180 N. Michigan Ave., Chicago 
1, Il 


Steam-lron Sole 


A new adapter sole for steam 
irons has been placed on the 
market by Kwik-Kover Sales 
Company. Advantages claimed 
include prevention of wrinkling, 
stretching or tearing of the bot- 
tom surface and prevention of 
hand burns from steam. 

For more information write 
the company at 410 N. Kedzie 
Ave., Chicago 12, Ill. 


Cleaner’s Comics 


Literature illustrating advan- 
tages of Premium Darco acti- 
vated carbon in comic book 
form has been issued by Atlas 
Powder Company, Wilmington 
9, Del. 


Singer Operator Chair 


Singer has introduced a new 
adjustable operator’s chair 
which has a form-fitting back 
and seat to assure correct pos- 
ture and comfort, plus a swivel 
for operator’s convenience. 

The Operator Saver chair is 
styled to complement the Singer 
Gray Line machines and stands. 

For more information: Singer 
Sewing Machine Company, 
Dept. 290, 149 Broadway, New 
York 6, N. Y 


Strainer Bulletin 


Bulletin No. 1210 lists four 
basic types of Sarco pipeline 


THE 


strainers and details their con- 
struction and operating fea- 
tures. 

Write to: Sarco Company, 
Inc., 635 Madison Ave., New 
York 22, N. Y. 





New Offset Press 


The Excelsior Machinery Co. 
has developed a new offset 
press known as the Plus 2 (posi- 
tive pressure). Head speed and 
pressure in the new press are 
controlled by one pressure-re- 
ducing valve. Plus 2, the com- 
pany says, permits use of poly- 
flannel for soft shineless finish. 

For more information: Excel- 
sior Machinery Co., 6175 Ver- 
mont St., Detroit 8, Mich. 


VIP Booklet 


The VIP Series is the name of 
a 36-page booklet being offered 
to drycleaners and launderers. 
The booklet describes various 
direct-mail pieces and contains 
a section of case histories to 
illustrate the effectiveness of 
the firm’s mailing programs. 

For additional information: 
DMCP Associates, Inc., 1814 
Jefferson Ave., Toledo 2, Ohio. 


Thermostatic Steam Traps 

A new line of thermostatic 
steam traps includes high- and 
low-pressure types in pressure- 
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PREVENTS 
STEAM MARKS 
.--CUTS SHINE 

ENDS MOIRE 


Fabrice Sage DOUBLEPLATE® 


with Cat - Tongue’ pressing surface 
SIZES TO FIT ALL CLEANERS PRESSES 


Utility sizes, 38” to 45” $29.85 
Mushroom and Topper sizes $21.85 
Large sizes (over 45”) and Leggers $38.85 


ey Ya, lem e) ag, | 
AT THE SURFACE 


Absorbs multiple thicknesses of fabric 
to give all areas equal pressure... 


equal finishing 


AUGUST, 


& PAD SETS 
SIZES TO FIT ALL CLEANERS PRESSES 
MODEL 18-20 Mushroom or Topper $ 9.95 
MODEL 38-41-42-45 Utilities $138.95 


MODEL 43 Legger and 47 Utility $24.95 
MODEL 48 Legger and 52 Utility $29.95 








and float 
The new 
MIL traps are said to be unaf 
fected by water ham- 
mer, trost or corrosion 

additional information 
MIL Division, Farris Engineer- 


Palisades Park 


balanced thermostatic 
thermostatic designs 
pressure 


For 


ing Corporation 


N. J 














— i 


Laundries,” 





Hot Water Data 


“Hot Water for 
i 100 page loose-leaf catalog ot 
hot water heating data for com 
mercial laundries and coin-ops 
The 


laundry wa 


is now in catalog 
CH-108, 


ter heater sizing tables, “prob 


print 
contains 
lem and solution” case histories 
new piping systems, et 

Copies are available by writ 
ing to 
A. O. Smith Corporation 
kakee, Ill 


Division, 


K in 


Permaglas 


New Press Line 


has introduced a 
dry- 


Prosperity 
line of 


c le aning 


new Power-Ramic 


and 


of the 


open-type 


laundry 
new 


presses 
Features 
lude an 
closed by 
sorbent panels, a power actuator 
bal 


convenient 


presses 1in- 
trame en 
remoy ible, sound ab- 
eliminates 


cylinder which 


ance and 
control location. 
\ folder 


sheets 


springs, 


indi id 


illustrating 


containing 
ual each 
piece of equipment is available 
from The Prosperity Company 
Division of Ward 


Syracuse | 


Industries 


Corporation N.Y 


Leasing Brochure 


4 new brochure titled “Leas 

Releases Working Capital” 
is being offered without charges 
by Acme Associates, Inc 321 
Palmolive Building, Chicago 11 
Til. 


ing 





YOUR REQUEST 


for further information will get 
quickest and most complete at 
tention as a worthwhile inquiry 
when it’s written on your let 
terhead. Be sure to mention 
THe NATIONAL CLEANER. 





Reactor Bulletin 


A 20-page revised bulletin 
(Pub. 5001-C) on solids-con- 
tact reactors for water clarifying 
and softening, illustrated with 
photographs and drawings, has 
been published by Cochrane 
Corporation, 17th St. below 
Allegheny Ave., Philadelphia 


32, Pa 


Aluminum Truck Booklet 


A 16-page booklet desc ribing 
six advantages of 
truck bodies 


by 


aluminum 
obtained 
writing the advertising de- 
partment of Brown Trailer Di- 
vision, Clark Equipment Com- 
pany, Box 410, Michigan City, 
Ind 


may be 


Deodorizer Leaflet 


A leaflet describing DL-18 
deodorant for plant odors such 
as solvent, muck, smoke, etc., 
has been issued by the manu- 
facturer, Exclusive Sales Corp., 
8981-15th Ave Brooklyn 28 
he 4 


Dressing Catalog 


describing 


flatwork 


catalog 
for 


presses as 


4 new 
dressings ironers 
well other 

used in the 
laundry work is 
Tingue, Brown 
Ave., New 


and 
industrial 


as 
fabrics 
processing of 
available from 
& Co., 1765 Carter 
York 57, N.Y 


Flexible Hose Connector 
flexible 


with a 
wall Teflon, sil- 
metal braid, and factory- 
alloy fittings 
is said to be 
and abra- 
sion-resistant while offering lit- 
tle resistance to flow. The de- 
is available for all makes 
und models of drycleaning and 


Bishlon is a 
connector 


new 
steam-hose 
core of heavy 
very 
swaged, spec ial 
The Teflon 


corrosion- 


core 


damage-, 


vice 


laundry presses 

additional 
Bishop Freeman Co., 
ter St.. Evanston, Ill 


information 
1600 Fos- 


For 


Coin-Op Press 


A coin-operated, electrically 
heated apparel press has been 
developed by Forse Corpora- 
tion. 

Suggested customer uses for 
the new press include finishing 
sheets, pillowcases, tablecloths, 
wash pants, dresses, shirts, etc 

For more information: 
Corporation, 1500 W. Second 
St., Anderson, Ind. 


Forse 


Horizontal Drum Boiler 


The Parker Horizontal 
Drum steam boiler is manufac- 
tured in sizes from 6 to 20 hp. 
The gas-fired boiler 
comes completely equipped and 
fully insulated 

For more information: Sid E. 
Parker Boiler Mfg. Co., 2061 
E. 37th St., Angeles 58 
Calif 


new 


automatic 


Los 


Seal-O-Matic Literature 


Seal-O-Matic 
poration 
logs of 


Dispenser Cor- 
issued new cata- 

gummed __ tape 
and label 


has 
its 

sealing mac hines 

moisteners. 

For copies write L. G. Gru- 
ber, Marketing Manager, Seal- 
O-Matic Dispenser Corporation, 
169 Murray St., Newark 5, N. J. 


Truck Cost Cutter 

Developed by Key City 
Cleaners, Walla Walla, Wash.. 
for its trucks, and now 
patented by the _ originator 
SparMac Truck Care Cost Cut- 
ter envelopes provide a month- 
ly day-by-day truck cost record. 


own 


For additional information: 
SparMac Services, P. O. Box 
196, Walla Walla, Wash. 


Boiler Check Chart 


Commercial Boiler Control 
Co., 11 Bleecker St., Albany, 
N. Y., is offering free a Boiler 
Maintenance Check Sheet 
Chart, which serves as a rec- 
ord of all boiler maintenance 
performed. The vhart can be 
used with oil-, gas- or 
fired automatic boilers. 


coal- 





e= 


CHANGE 


Standard Change Vaults 


Standard Change-Makers, 
Inc., has developed a new line 
of Maximum Security Vaults 
for its change makers. The 
vaults have four locks, two in- 
ternal screw-type locks and two 
UL approved key-type locks. 
The vaults are made of %4g¢ steel, 
welded at the seams and hinged 
at the bottom front for access. 

For more information: Stand- 
ard Change-Makers, Inc., 422 
E. New York St., Indianapolis 
2, Ind. 


Clip Wall Board 


Klip-All is a multiple-clip 
wall board unit which organizes 
papers such as orders, invoices. 

The boards are available in 
two styles, a calendar style 
which has boards arranged by 
daily, weekly and monthly pe- 
riods, or a utility group style 
set up by departments. 

For more information: L. D. 
Blehart Company, 10 Fiske 
Place, Mt. Vernon, N. Y. 
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...from dad's 
overcoat 


...tO Junior's 
jacket 


a perfect fit for every garment 


on the NEW CISSELL FORM FINISHER 


Whatever the garment . . . whoever the owner... you can build customer confidence 
through perfect finishing on the new, improved Cissell Form Finisher. Children’s jackets, 
women’s housecoats, fashion dresses, men’s sport coats, bulky overcoats — all are han- 
died with maximum ease and speed...and all are restored to their natural shape, with 
a soft, no-shine finish. 

Automatic operation? The Cissell Form Finisher tops them all because it has no foot 
pedals, no complicated controls. Steams, dries and cuts off... all automatically. Your 
operator simply adjusts the controls, and sets the Cissell-built Time Switch... the Cissell 
Form Finisher does the rest. Cissell’s exclusive “ventilated” shoulder gives greater dis- 
persion of steam and air. Improved inner-construction provides more positive bag 
adjustment. New, longer, synthetic sponge-lined clamps help speed finishing. The Cissell 
Form Finisher soon pays for itself by improving quality and slashing finishing costs! 


You benefit when you use Cissel/ equipment... your customers do too! 


W. M. CISSELL MFG. CO., INC—LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 


Cousult Your Yobber 
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RAND Cello- ONE PENNY’S WORTH of this thrifty cello- MARK FLAWS or spots with “SCOTCH” 
phane Tape does three jobs: hoids ticket, phane tape attaches 23 job tickets. And tape BRAND No. 246 colored tape (different colors 


seals package, forms carrying handle. A real won't snag garment oF stick fingers. Mends can code different types of stains). Saves 
or seals film bags, too. reworking, speeds jobs, improves P . 


SINGLE STRIP of “SCOTCH” B 


time and money saver! 


> le ; -_ : ' 

STRIPS of “SCOTCH” BRAND Double- RUSH OFF LINT, hair, OF t STOP COSTLY MIxX-UPS — band hangers to- 

coated tape hold slippery garments on a wide strip of “sco » gether with No. ed tape (about 

hangers- Saves casualties on delivery: pe wrapped around the hand, 1/20th of a penny’s worth). Makes carrying 

only 4 fraction of @ penny. sticky side out. Cuts labor time, cuts costs. easier, too. Colored tape can also flag “spe- 
cial attention” orders. 


Minnesota 
Miieine AND 


Mianvractunine’ COMPANY 


_, WHERE RESEARCH 1s THE xey TO TOMORROW 


THE 
NATIONAL CLEA 
NER 





Hot: 
- VAULTS 


This is the door to extra profits 
for cleaners and launderers. Doors 
like this throughout the nation 
lead to storage vaults in which 
Haertel Vaultmaster* units eco- 
nomically and automatically pro- 
vide controlled safe conditions 
for furs, synthetic furs and cloth 
garments. 

The many operators already 
using Haertel vault equipment 
have added to their profits three 
ways. They make money on stor- 
age fees; they get extra cleaning 
by processing storage garments 
during the normally slack sum- 
mer months; and they all report 
increased year-round volume. 

Learn how you, too, can open 
this door to extra profits. Mail 
the coupon or call us today. 

"U.S. Patent No. 2,582,986 


WALTER HAERTEL CO., 2840 Fourth Ave. S., Minneapolis 8, Minn. 


[— Please send me your free brochure in which cleaners and 
“— launderers using Haertel vault equipment tell how it pays 
off for them 


[— Please have a Haertel man call to look over my plant and 
answer my specific questions. 


FIRM NAME 


—_ ADDRESS itninaitemaiapinita 
| FOR YOUR GARMENTS | 
CITY iseninetanel -_ spn stitaene — 
Minneap R Minne + sa onan > 
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ERIE 
WHISTLE TIMER 


The Automatic Shut-off 
Signal that Pays for Itself! 


Avoid excessive washing, extract- 
ing, drying time . . . move more 
loads, faster . . . save finishing 
time . . . insure better quality . . . 
with easy-to-install Erie Whistle 
Timers. Piercing whistle is heard 
over all machinery noises. Won't 
run down, but continues until 
equipment is shut off. In a few 
weeks or a few months, your sav- 
ings have paid for the low initial 
cost... and you continue to save. 


% A USER REPORTS 


kee. 


Check These Features 


@ Fool-proof! Just turn knob to desired 
operating time — and forget it! 


@ Operator can't disregard piercing 
whistle, which continues until equip- 
ment is shut off. 

@ 3 models (0-5 min., 0-30 and 0-60 
min.) for extractors, washers, dryers. 


@ Easy to install on any brand of equip- 
ment. Threaded %” pipe size for 
compressed air line. 


@ Covered by written guarantee. 


Write for Details Today! 
ERIE Manufacturing Co. 


4000 South 13th Street 


Milwaukee, Wisconsin 





Liberal education 


ELSEWHERE in these pages you 
will read a report of a management 
conference held by members of the 
International Division of the Man- 
agement Engineering Association. 
It was my privilege to attend, to 
hear the exchange of ideas of top 
plantowners in Canada and the 
United States. 

While all information was help- 
ful, I was particularly impressed by 
an extemporaneous talk given by 
Merwin “Deck” Dechter, profes- 
sional advertising man associated 
with Tuchman Cleaners of Indi- 
anapolis, Indiana. 

A large part of the tremendous 
success enjoyed by this firm stems 
from this man’s efforts. Tuchman’s 
sales promotions are so good that 
some 16 other plants use the mate- 
rial on a cooperative basis. 

Deck was asked to answer a few 
questions about advertising. Sel- 
dom have I heard so many salient 
points on sound advertising in just 
the few minutes he talked. Here 
are some of the things he said: 

First of all, he is well aware that 
everyone thinks his problems are 
“different.” Each cleaner has a dif- 
ferent market, a different type of 
customer, different employees. “It 
may work for the other fellow but 
not for me” is the common attitude. 
Then he gave us a test to show 
how undifferent we really are, how 
alike our customers are. 

Want to try the test? Take a 
piece of paper and write down the 
first answer that comes to your 
mind on the following questions: 


1. What color comes to your 
mind? 

2. Name a ferocious animal. 

3. Name a piece of furniture 

1. What is the first flower that 
you think of? 

>. Name a room in your home. 


BETTER 


from the editor 


After we all compared notes 
there were only two or three men 
who had answers different from 
the majority on any question. His 
point was to prove a sound princi- 
ple of advertising; what makes one 
person respond will make many re- 
spond in the same way. 

He next pointed out that we 
must remember that advertising in 
itself doesn’t sell—it only creates 
traffic. A case in point is the firm’s 
grab-bag promotion held annually. 
The cost is fairly high. The plant 
doubles its volume and breaks even 
on the event. But what traffic it 
generates! Hundreds of new people 
are exposed to Tuchman’s. 

On the importance of position of 
ads he said this is only important 
on radio or TV (position in this case 
is time). On newspaper ads it’s not 
where you say it, it’s what you say. 
Promise of benefit must always be 
there. And he urges the use of an 
identifying signature cut to reflect 
the personality of the owner or 
business. 

He also urged that the advertis- 
ing budget be geared to the sales 
curve. When peak periods come, 
Tuchman’s spends about 4% per- 
cent. During slower times, it spends 
5% percent of sales, averaging 5 
percent. While this may seem in re- 
verse, the firm is really spending 
more actual dollars during high-vol- 
ume periods. 

These are just a few of the sound 
ideas he expressed. You can bet 
I'll be making a trip to Indianapolis 
soon to see Sid Tuchman and Deck. 
This plant has all kinds of ideas 
that can help you. More later. 
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Soft-Cote gives a 100-100-100 spray rating that protects your customers fr 
rugged weather. Yet its soft downy finish makes it t for * t t 
Egyptian. cottons and sheer tie silks! Use Soft-Cote in synthetic or petrole 
ru hed ret r aah) i sc0a S 
) a] iver € i of t 1 yr 1) to put 
ur r-repelle 


Get -the full story from your Wallerst 





WALLERSTEIN COMPANY 


Wallerstein Square, Mariners Harbor 
Staten Island 3, N.Y. 
4 


| 
. | 





Remember 


VIC MILEAGE BOOSTER HAS BEEN PROVED—IT CUTS 
SOLVENT COST WAY WAY DOWN .. . GIVES 20,000 
to 25,000 POUNDS OF DRY CLEANING FROM JUST 
ONE DRUM OF SOLVENT! 


WRITE TODAY! DEPT. AN-185 


*Protected by one or more of the following pat 
ents: Pat. No. 2,480,320; 2,772,747; 2,760,594; 
2,910,137. Canadian Pat. No. 470,085 and 
other Patents applied for in U. S. and Foreign 
Countries 
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THE PROFIT-MAKING, 
SOLVENT-SAVING 


FOR AS LITTLE AS 


$ 66 


per month 
(Model 128) 


—or lease either of the other two models 
as indicated below: 


$ .06 .08 


per mo. per mo. 
Model 118 Model 108 


Monthly lease payment slightly higher west of Rockies. 


Of YOu Cahe— you (0 compare and buy 


MANUFACTURING COMPANY 


1313 HAWTHORNE AVE. © MINNEAPOLIS 3, MINN, 
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elgeliimatel alate! 


@ Booster” 


VIC Menvlactyur ng Co MiNMEAPO 3) minwisota sy mnesora 7 


CAN BE MOUNTED —_ 
ON CEILING, _v 
WALL OR ANY 
OUT-OF-THE-WAY PLACE! 

= 


mode! 128 


SCHORR ORO REE Fee 


-* 


newest in the famous Mile- 
age Booster line—with a 
capacity of 114 gallons per 
steam-out. 


model 118 


eeeeee eee eeeeeeeeoeeeeeee 


Vic's Single Unit Mileage 
Booster—with a capacity 
of 4 to 5 gallons per steam- 
out. The perfect unit for 
the average size plant. 


model 108 
eeeeeeee eee eee eeee 
The big Double Unit for 
larger operations, with a 
capacity of 8 to 10 gallons 
per steam-out. Ideal 
for plants with two or 
more Solvent Recovery 
Tumblers. 








Protected by one or more of the following patents 
Pat. No. 2,480,320; 2,772,747; 2,760,594; 2,910,- 
137. Canadian Pat. No. 470,085 and other Patents 
applied for in U. S. and Foreign Countries. 


Vic gave you the Original Mileage Booster— Of You Care —uou ll COMpPAne and bu 
the first and finest vapor adsorption machine 

ever built! Onty Vic has had production 

models in the field for many years—only Vic MANUFACTURING COMPANY 
has the experience and know-how which no 1313 HAWTHORNE AVE. ° MINNEAPOLIS 3, MINN, 
other manufacturers can match! Vic’s per- 

formance is proved by many installations under Write today — DEPT. AN 185-A 

every sort of condition. (Names gladly furnished 

on request.) 





CLEAN CLOTHES ARE 
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IGLEANEST WITH DICALITE 


DICALITE SPEEDPLUS AND DICALITE 7 FILTER POWDERS 
PROVIDE BEST SOLVENT FILTRATION 


Today’s improved Dicalite filter powders take out all insolu- 
ble soil from your cleaning solvent, including dust. Garments 
come out fresh and bright, with a minimum of spotting or 
other handwork. Pressures stay low; flowrates stay high. 
You get longer filter runs between cleanups. Most important 
—in charged system cleaning Dicalite powders never cut the 
charge. 

In addition, Dicalite 7 eliminates dusting, linting, graying 
and color-dulling, because it stops static troubles by making 
the solvent conductive. Dicalite 7 may cost you a little more, 
but it’s worth every cent. 

Your supplier can furnish you DICALITE SPEEDPLUS 
or DICALITE 7—just ask him. 





Wy 


ip yh one 


|) SC  —_— 


DICALITE DEPARTMENT / GREAT LAKES CARBON CORPORATION 
612 South Flower Street, Los Angeles 17, California 


AUGUST, 1960 





MONEY MAKERS 


Interesting Call Office Dresses Up Defects 


Several features add to the appeal 
of this call office at Lewis Cleaners 
in San Diego, California. First of all. 


it is newly decorated. Attractive. con 


Mrs. Care will tell your 
customers regular dry cleaning 
keeps clothes wearable longer. 

How? See page 47 


<> 


THE DOW CHEMICAL COMPANY 
Midland, Michigan 





trasting wallpaper gives the place a 
pleasant appearance. 

Originally, the high ceiling left a 
1-foot gap above the partition separat- 
ing the office and the plant. As a re- 
sult, the customers had a view of noth- 
ing more exciting than pipe supports 
for the finishing department slickrails 
Now this unattractive sight is covered 
by beautiful drapes 

Order hanging racks at the sectional 
counters are also unusual. These 
chromed tube holders are of single- 
piece construction, and run parallel 
to the counters. They are about three 
feet in length, horizontally 
ders can be hung in a position facing 
the customer and can be slid to the 
counter’s front edge for easy handling 
by the customer 

Because of expansion, the portion 
of the call office at the back of the 
photo has its floor a few inches lower 
than the side in the foreground. This 
is the reason for the decorative chrome 
posts and chains at the left, which 
alert the customers so they won't over- 
look the slight step and trip on it. 


The or- 


Statement-Envelope Saves Time 


This new type of statement-envel- 
ope saves writing the customer’s ad- 
dress more than once for Lewis Clean- 
Diego, California. The 
statement is on the other side of the 
address of the envelope. This state- 
ment portion is torn off by the custom- 
er, exposing the address of the cleaner 
printed on the return envelope. A nar- 


ers of San 


row gummed edge then seals the re- 
turn envelope. 

This time-saving form also solves 
the problem of a proverbial shortage 





{ 








VOODOO OY! 


of envelopes in the average household 
which can delay the prompt mailing of 
checks in payment of bills. 


Light Fixture Catches Eye 


Ornamental lights in the call office 
of Westchester Cleaners in Manhattan 
Beach, California, are real eye-catch- 
ers during the evening hours. A cluster 
of three globes, suspended individ- 
ually from the ceiling at any desired 
height, gives the effect of Japanese 
lanterns. 

The bulbs are inside of perforated 
copper (or brass) cylinders in the 
center of each of the gold-flecked, 
frosted-glass globes. The cluster is 
positioned at a proper height within 
easy view of passing motorists and 
foot traffic. They are the subject of a 
great deal of customer comment since 
they add so much to the modern little 


call office. 
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WILSON “[iycleaner’s 
STAIN REMOVAL KIT 


Here’s the easy way to get acquainted with the advantages 


of Wilson performance-packed stain removers . 


. . and equip 


for efficient, time-saving stain removal. This new Dryclean- 
er’s Kit contains everything you need to tackle 99% of spots 
and stains, and saves you 10% under what you’d pay if each 
product in it were separately purchased. 


Here’s what you get in the Wilson Drycleaner’s Stain Removal Kit 


1 bottle TarGo® Most versatile product ever 
made for removing all types of oil-base stains. 
Supercharged to take out tough “hard-set” stains, 
make short work of routine spots. 


1 bottle YellowGo® The liquid safety stripper 
for controlled removal of fugitive dye stains from 
fabrics of any color. Doesn’t whiten off-whites. 


1 bottle QwikGo® The new high-speed spotter 
for blood and albuminous stains. Easy to use; 
no need to reclean. 


1 bottle WriteGo® Quick one-step remover for 
all water-base writing ink stains; also fruit and 
vegetable dye stains. 


1 bottle ExGo® For iodine, argyrol, X-ray and 
photo developer stains; for removing tarnish from 
metallic fabrics, braid and buttons. 


1 bottle RustGo® Best there is for removing 
rust stains. 


plus 
Handy dispenser bottles for board use and 
helpful" Spot and Stain Removal Handi-File"’ 


Order now from your Wilson jobber 


A. L. WILSON CHEMICAL CO. 


KEARNY, NEW JERSEY 


are out only business 





Another Newhouse First! BUTTON REMOVER 


NEW SPOT-TAMPER sm 


OVER BOARD 
MOST TO ELECTRIC OUTLET 
ADVANCED 
SPOTTING 
AID IN 
YEARS 


Pat No. 


STROKE-ADJUSTER 2741841 


Pes. Ne Easily and efficiently removes buttons which 
2-750-697 automatically drop into side container. A 
handy and time saving tool in all departments. 
Cc | lades. 
NEW MAGIC omplete with four blades 
IRON SHOE $11.95 
with Stainless Steel Liner 
And More Holes 
For Cissell, Dryco, Patrick, G E and 
others. Special new design base 
with more holes. Smooth gliding, 
self-lubricating. Presses any fabric 
on right side—no shine, no wrinkles. 
Money Back guarantee. 


$16.95 


Replacement 
Nylon Tip 
$1.25 

Positive tamping action 
removes most difficult, 
oxidized stains, such as 
lipstick, paint, etc. in a 
matter of seconds. Vi- 
brating at 120 strokes 
per second, the nylon 
tip is applied in circular 
motion on chemically 
soaked spot to loosen 
and drive out stubborn 
stain. Operates on 110- 
125 volts, 50-60 cycles ATTACHMENT 
AC. Beats manual ac- 120 STROKES 
tion — saves much time PER SECOND 
and effort. 


WED TE cactivcccessees 


SYNCHRONIZER 7 


NEWHOUSE NO. 1 ALL-PURPOSE DRYCLEANING AND LAUNDRY MARKER 


TEFLON STANDARD 


SPOTTING NOSE 

NOW ONE PEN For Cissell Boards SCALE BASKET a $69.50 
Does the work of TWO New perforated Teflon with stain- 16” x 18” x 32” heavy gauge steel wire bas- 
less steel frame. No more snagged ket with removable plastic liner. Capacity 60 
garments on broken screens. Ibs. Steel carriage with 3” ball bearing cas- 
Withstands acids and alkalies— ters. Weight figures are reflected in magnify- 
no more contact stains. For long, ing mirror and plainly visible without stooping. 
trouble-free service, replace your 
present screen 


c n with new Teflon 
Only 3% reek nag nose. na $10.95 SEND FOR 


Replacement Screen $7.95 FULL LINE CATALOGUE 
ECONOMY * 
HANGING SCALE 


ideal Scale for selling service by weight. 
Heavy gauge metal basket. Attractive 
scale graduated to pounds and half 
pounds. Approved by Dept. of Weights 
and Measures. Capacity up to 100 Ibs. 


NEWHOUSE PRE-SPOTTING GUN $12.95 scale ond basket as shown $39.75 





NEW ALL-PURPOSE MARKING PEN—KD-7 INK FORMULA 


Double duty, all purpose—for both Laun- 
dry and Drycleaning. Guaranteed to stand 
up under all types of solvents, charge systems, 
launderings and bleaches. Order today and try the 


best marking pen you have ever used. Replacement Liner 








Adaptable for pre-spotting to any spotting board. Interchangeable With stand add .. .$15.00 
nozzle and brush, suction hose and check valve. Pre-heats chemicals 

for double cleansing power. Ideal for sizing, etc. Sold on money-back Scale alone . .$18.00 
gvarantee. 


Basket alone $22.00 


COUNTERACKS 


Keep Cleaned Clothes Off The Counter ed Sold by 
Hang Them On The Counterack HH 


Drycleaner 
Prevent Wrinkles—Build Good Will 
and Laundry 
1. Floor Model. Polished aluminum 


floor—attaches t d $3 
— wii ~— $4.95 Jobbers #: A single tool that does any zipper repair job 
Hi easily and efficiently. No experience necessary. 

Throughout Cuts costs—speeds work. No clean- 


the World ing establishment should be with- 


Pat. No. 2-594-774 





2. Counter Model. Polished alumi- 
num $4.50 


3. Counter Model Chrome plated. 


Large capacity hook . ... $5.73 i = Talon Parts Kit ..... $8.50 
Price includes chrome plated flange. 


NEWHOUSE SPECIALTY CO. INC., 3827 San Fernando Road, Glendale 4, Calif. 
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Never before..a press So 
fast, so easy to use, as 
the American Concord 


Never before a press with such lightning-fast 
action—such convenient controls—and 

such effortless operation! Test the Concord 
yourself and you'll know why we say 

it’s the fastest, easiest-to-operate 

and easiest-to-maintain dry 

cleaning press on the market. 


What's more, wonderful things will 

happen when you install Concord Presses 

in your plant. You'll see your operators 
immediately begin to turn out finer quality 
work at higher speeds than ever before. 
Most important, you'll see your volume and 
profits boosted to new highs! 


You owe it to yourself to try the Concord 
soon! Call your nearby American distributor or 
mail the coupon for complete information. 


Call us today! 


American Cleaners Equipment Company 
Division of The American Laundry Machinery Company 
Cincinnati 12, Ohio 


American Cleaners Equipment Company 
Division of The American Laundry Machinery Company 





Cincinnati 12, Ohio 
(Acta) Send complete information on the Concord air-operated dry cleaning press. 
ri ae a = 





O50 Ciicctene 
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HADEEIS and gimmicks 


Bins on Wheels 


Almost 
Cleaners 


everything in Gallagher 
Merced, California, is on 
wheels for easier housekeeping and 
labor saving garment handling. 

In the marking area three wooden 
trucks sit on recessed SW ivel casters 
that are not visible. One is for incom- 
ing laundry, one is for drycleaning and 
the third is for marked-in orders. 

The number of trucks is deliberately 
restricted. This acts as a “prod” since 
there is no place to put more incoming 
work unless the marker keeps pacc 
with it 

The truck arrangement also helps 
keep the floors free of garment bags 
and other things that tend to litter 
some plants. And the wheeled bins 
keep the work moving smoothly with 
1 minimum of effort. 


lo eliminate the possibility of set 
wrinkles in draperies at Mercury 
Cleaners, Sacramento, California, co- 
owner Charles Kolb devised this 
method of fast, thorough drying. First 
he had circles of light angle iron made 
about 4 feet in diameter. Then, along 
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the top ¢ dge, he welded stainless-ste« | 
“needles” in upright positions about 
4 or 5 inches apart. These needles are 
the same as the rug pole pins used by 
rug cleaners. 

Three otf these wheels are posi- 
tioned in the high ceiling of the plant 
away from the steam of the finishing 
process. Each is controlled by a sepa- 
rate rope -and- pulley arrangement 
Fresh from a 5-minute steaming to 
soften any hard wrinkles, the drapes 
are hung on the wheels with a pin in 
each pleat, the wheel is pulled up to 
ceiling height and thorough drying is 
accomplished overnight. 


Mobile Classification Rack 


The drycleaning classification rack 
at Klassic Kleaners, Smyrna, Tennes- 
see, can be shoved back against the 
wall for classifying. Then it is moved 
up to either washer for unloading any 
compartment. The only hamper in the 
cleaning room holds work from the 
plant store or from the truck. This has 
freed space for much needed cleaning 
equipment. 

The rack has three large lower bins 
for major classifications, and upper 
bins for smaller groupings. The top 
shelf is also partitioned, for fragiles 
and difficult pieces. 

Expanded metal has been used for 
partitioning and for the back so the 
bins can be blown out with com- 
pressed air. The management has de- 
cided, however, that fine-mesh hard- 
ware cloth would be more suitable 
Buttons occasionally catch in the ex- 
panded metal, and the cleaner has to 
be careful not to tug when removing 
garments. 

The end pieces are solid sheet 


metal, which is less vulnerable to 
bumps than the expanded metal. All 
the framing is light-gauge pipe, and 
the shelving is hard composition 
board with a slick surface. 


Storage Up 


An addition built on top of the roof 
gives extra space for a slanted garment 
storage conveyor in the call office at 
Lake City Cleaners, Chicago. 

Long cramped for space in the call 
office, plantowner Norm Bochner cut 
a hole in the roof of the building, con- 
structed a tarpaper shed. A conveyor 
set at a 45 degree angle in the call 
office enables him to store some 500 
additional garments behind the coun- 
ter without moving plant equipment. 


No Stoop 


For stand-up repairs this upright 
supply stand beside the assembly de- 
partment speed rail has been of great 
value at the Hess-Du Bois Cleaners in 
Stockton, California. 

One-by-twelve boards support foot- 
wide shelves that hold a wide variety 
of buttons, and also a sloping panel 
of plywood on which are secured well 
over 100 thread spools. Plenty of light 
makes thread selection and repairs 
much faster and easier. 
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“Tattered to your operation 
for 


PETROLEUM 


gee 1)YNA- 
CHARGE 


© Highest 
Whiteness & 
gor aoa Ratings 
SYNTHETIC 
PLANTS 
888 a v) 





© Industry’s Best 
Soil Removal 
Properties 
For best 


performance in Dyna-Charge or Perk-Tone systems 


...use Premium DARCO* 


... the activated carbon developed especially for 
modern high powered detergent systems. 


®s rar 


DARCO— Registered Trademark of Atlas Powder Company, Wilmington 99, Delaware 


Trp, 


a es 
Qe v 
raann® NATIONAL CLEANERS CHEMICAL MANUFACTURING CO. 


AUGUST, 


NATIONAL CLEANERS CHEMICAL MANUFACTURING CO., 2807-19 WEST LAKE ST., CHICAGO 12, ILLINOIS 
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rextile Expert Heads Home Econo- 
mists: Dr. Dorothy Siegert Lyle as- 
sumed the two-year presidency of the 
American Home Economics Associa- 
tion on July 1, at the closing session of 
the group’s annual meeting in Denver 

Dr. Lyle is well known to the dry- 
cleaning industry as director of con- 
sumer relations for the National Insti- 
tute of Drycleaning since 1948, author 
of the authoritative “Focus on Fabrics” 
and numerous NID fabric bulletins, 
and as a popular convention speaker 
She has also been an active speaker 
before consumer groups 

Dr. Lyle has served the AHEA in 
many capacities: as recording secre- 
tary, as chairman of the Textiles and 
Clothing Section, as a member of sev- 
eral committees, as one of the dele- 
gates to the White House Conference 
on Children and Youth, and recently 
as a delegate to the International Per- 
manent Council of the International 
Federation of Home Economics 


New Standards Adopted: The new 
L22 Standard, setting forth minimum 
serviceability requirements for all fab- 
ries, regardless of fiber content, has 
been made effective by the American 
Standards Association (ASA). Both 
the National Retail Merchants Asso- 
ciation and The Textile Distributors 
Institute have officially accepted and 
approved the new standard 

The new standard requires a test 
for colorfastness to drycleaning which 
was developed by the National Insti- 
tute of Drycleaning. It also contains 
an understanding that all washable- 
type outerwear garments shall be col- 
orfast to drycleaning unless labeled 


otherwise 


Wrinkle-Free Wool? Now that they 
have come up with ways to reduce« 
shrinkage of wool and permanently 
pleat it, textile researchers are work 
ing on its proclivity for wrinkling on 
muggy days. As reported in the July 
5. 1960, issue of the Wall Street Jour 
nal, a research team is well on its way 
to overcoming this drawback of wool 
is a fabric for summer suits. The ar- 
ticle quotes a researcher as stating 
that “Wool is losing its public accep- 
tance because of its need for frequent 
Wrinkle-free 
wool suits. the textile men suggest 


cleaning and pressing.” 


vould cut down drvycleaning bills 


LENDS of the times 


Plastic Bags in Chicago: A law recent- 
ly passed by the City of Chicago 
requires that every plastic bag with an 
opening larger than 7 inches must 
have a label or other warning to safe- 
guard infants 


Nihén-wo Soji Sura: If our informa- 
tion is correct, our Japanese readers 
will recognize this as roughly mean- 
ing “to clean up Japan.” This introduc- 
tion is in honor of a 10-man study 
team, comprised of owners and man- 
agers of small and medium-size dry- 
cleaning, dyeing and laundry plants 
from the Land of the Rising Sun which 
recently toured drycleaning and laun- 
dry plants in California in connection 
with the recent California and Inter- 
national conventions. 

In Chicago, the Japanese visitors 
learned about the purposes and func- 
tions of a local association during an 
interview with Ralph Pettibone, exec- 
utive secretary of the Chicago Laun- 
dry Owners Association. 

The group was sponsored by the 
Japan Productivity Center, under the 
auspices of the International Coopera- 
tion Administration in Washington. 


Safe... Safe ... Safe: The National 
Safety Council, 425 N. Michigan 
Ave., Chicago 11, IIL, is offering infor- 
mation on how to inaugurate a “Safety 

Everywhere . All the Time” 
campaign. This is the slogan of the 
Council's latest project, a campaign to 
make safety an around-the-clock affair, 
thus eliminating separate on-the-job 
and off-the-job safety campaigns 
which have been conducted by em- 
ployers in the past. 

Items available to remind employ- 
ees of the campaign include key-tags, 
posters, leaflets, pocket protectors, and 
plant and home safety scoreboards. 
All bear the symbol of the campaign— 
a black circle within a yellow diamond 


Labor-Management Cooperation: Lo- 
cal 52, Laundry, Dry Cleaning and 
Dye House Workers Union, Los Ange- 
les, and the Los Angeles Laundry 
Owners Assn., in cooperation, are 
building a $500,000 vacation center 
and health resort for the 5,000 mem- 
bers of Local 52. 


Funds for the project—over $250,- 





Mrs. Care will tell your 





customers how to keep their 
“wash and wear” more wearable. 
How? See page 47 
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000 to date—are being provided by 
both the union members and their em- 
ployers. A trust fund administered by 
both labor and management has been 
established. 


Guaranteed to Bleed: The vagaries of 
fashion have brought about a some- 
what paradoxical situation in the pop- 
ularity of madras fabrics, usually ad- 
vertised or labeled as “guaranteed to 
bleed.” The genuine Indian madras, 
a hand-loomed cotton fabric in distinc- 
tive dark-colored plaids or print pat- 
terns, is said to become more desirable 
as the bleeding softens and blurs the 
colors. Fabrics with “the madras look,” 
made in this country, are usually color- 
fast. 

The current vogue for bleeding 
madras has prompted technical bulle- 
tins from the National Institute of 
Drycleaning and the Ohio Dryclean- 
ers Association. At first glance, it 
might seem that drycleaners should 
welcome a fabric which is supposed to 
bleed and so could give no customer 
complaint on that score. However, this 
property of the authentic madras, 
which will bleed considerably in wash- 
ing and a little in drycleaning, makes 
it necessary to segregate them from 
light-colored loads in processing. 
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MODERNIZE NOW . 











.. AND PAY LATER 


Mercury's Own Lease-Purchase Plan Available 


MERCURY PER 50, pictured above, is the SAME as delivered 
to U. S. Navy. There is nothing finer. Fully automatic. 


Dry load capacity 44-50 Ibs. per load. $2000 to $2500 
weekly volume. 


2000 GPH Monel Tubular Filter . . . with backwash. 
50 GPH Still. No ‘‘foam-over.”’ 
Marlow Centrifugal Pumps . . . big 3 in. dump line. 


NEW smooth Mercury-Twin-Disc 2-speed transmission 
with fluid drive insures low maintenance cost. 


Over 4700 Successful Mercury Owners in 50 States. 






MERCURY NUMATIC PER 50 includes Filter and Still. Comes 
completely piped and assembled, and costs no more than 
most smaller units. 


Clover-Leaf Muck Stripper optional with unit at $690. 
Owners report up to 16,000 Ibs. mileage per drum of Perc. 


Mercury Clover-Leaf Muck Stripper I 
and/or Monel Tubular Filter avail- 
able for use with any make Perc 
unit. Saves soap, saves solvent, & 
saves filter cleaning. 


PETROLEUM UNITS 
140-F OR STODDARD 
ALSO AVAILABLE 








CLEANING SYSTEMS, INC. 

















1817 Benson Avenue, Evanston, Illinois ¢ DAvis 8-0710 


AUGUST 


1960 


23 








Le DUVOLRUAL 


Dedicated Men 


Never before have we been so proud to be a part of this great 
drycleaning industry. This prideful feeling is a result of the un- 
precedented meeting of industry leaders in New York City late 
in June. 

The advent of coin-op drycleaning has caused many people 
to panic. Much has been said from the public platform, in vari- 
ous bulletins and publications, about coin-op. A lot of it has 
been less than factual. Some foresee the end of our industry as 
we know it today; others expect this development to create a 
brand-new market. Still others see no way out but to get on the 
bandwagon, get in on the bonanza while the getting is good, at 
the risk of their solvency. 

This magazine knew the time had come to put on the brakes, 
to take a deep look at the situation. But the problem was bigger 
than one man could solve. Therefore we sought the aid of the 
top people in the field. 

We invited the leading equipment manufacturers, suppliers, 
jobbers, cleaners and association secretaries to come to New 
York for a one-day round-table conference. They accepted the 
offer practically to a man. We asked some 75 men, hopefully 
expecting 20 or 25 to come. We were overwhelmed by an 
affirmative response from nearly 9 out of 10. 

These men took time out away from their plants, their execu- 
tive duties, and traveled at their own expense to share their 
thinking on a major industry problem. They all came with 
no axe to grind, but to discuss the whole area of coin-op and 
clean-only with an objective view. There were no closed minds 
in this elite group. 

Certainly each man also had a personal motive. It was im- 
portant to the welfare of his own firm to know what was going 
on. But beyond that, they were all truly concerned with the 
welfare of the industry. The majority of them have devoted 
their working lifetime to drycleaning and want to see it con- 
tinue healthy and vibrant as it’s been in the past. 

Practically to a man they agreed that coin-op cleaning is a 
reality. By the same token they all urged that there be no panic. 
The idea will have appeal to only a certain part of the consumer 
market. Secondary garments in some homes will go to the coin- 
op. The rest will come out of cleaning plants that have driven 
the customers away with poor quality, poor service and bad 
customer relations. 

These men felt that the real professional drycleaner who 
turns out quality work and sells that service will come out better 
than ever. Only the marginal operator will get hurt. 

Read the full report of the meeting on page 26. Then join 
me in fervent thanks to these dedicated men who took their 
time to help you in the continuing success of your business. 
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WHAT DO YOU MEAN, 


Customers are getting smarter all the time. They 
know that soft water is essential for a really clean, 
sparkling white wash, and they flock to laundry 
stores that feature plenty of rain-soft water. 
Successful operators specify the Aldsoft 

Water Softener because of its time-tested 
efficiency and economy. They know that an 
Aidsoft System also eliminates sticky scum 

in machines, does away with lime 

deposits in pipes and water heaters, 

and minimizes repairs. 


Whether you need a Water Softener specifically 
designed for your local water conditions or 

trouble-free equipment for an entire new 

Store, it’s smart to consult ALD. Proper balanced 
equipment, engineered exclusively for the laundry store 
industry .. . backed by intelligent store planning, a 
national service and parts organization, and the nation’s 
most complete advertising programs have made over 
9,500 licensed Westinghouse Laundromat® stores 
supreme in profits and consumer acceptance. 


Can you risk your capital on untried equipment and inexperienced 
distributors when you too can afford to have the best, work with 
ALD, and profit by the consumer acceptance of the sign of 

the licensed Westinghouse Laundromat Store? 

Call or write for equipment information and details 

on ALD’s liberal financing pian. 


ALD, Inc. 


7045 North Western Ave., Chicago 45 
Offices in 44 principal cities 
ALD Canada, Ltd., 


y store industry. 54 Advance Road, Toronto, Ont. 


© Ald, inc. 1960 
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By ART SCHUELKE 


Exclusive! 


ANOTHER IF YOU EVER en- 
“FIRST’’ tertained anv doubts 
in National about the vitality of 





the drvcleaning in 
dustry you can stop worrying. A spé 
cial meeting on coin-op cleaning called 
by THe NationaL CLEANER for top 
phases of the 
proved we are truly made up of en- 


deep-thinking 


men in all business 


thusiastic, optimistic 
businessmen 

Since the latte: part of 1959 w 
have been hearing of the advent of 
coin-op cleaning. One firm already has 
machines on the market and two majo 


appliance manufacturers have pilot 
models in action. Through the months 
rumors have been flving but there 


hasn't been too much fact availabl 

Because of this the rumors have 
only increased Irresponsible people 
have reported that profits of from 30 
to 50 percent are possible with thes« 
machines. The units that they talk 
about haven't even been priced vet for 
the market. In addition, supply and 
maintenance costs have vet to be es 
tablished. Yet they liken this develop- 
ment to a bonanza 

Still others are crving doom to the 
Another 
group advocates “clean only 
existing equipment as a 


industry as we know it today 
small 
seTvice In 
means of forestalling coin-op inroads 
in the market. 
ber of this last minority 


We have bee namem 
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So, to bring some order out of cha- 
os, we decided it was time to brinz 
representatives of coin-op machinery 
manufacturers, present equipment peo- 
ple, jobbers, suppliers and dryclean- 
ers together. A meeting was called in 
New York City at the Roger Smith 
Hotel on Monday, June 27. 

Invitations were sent to about 75 
people and we hopefully thought that 
we might get 20 or so to come. Bet- 
ter than 9 out of 10 responded favor- 
ably. They came at their own expense 
from Oklahoma City, from Omaha, 
from Manitowoc, Wisconsin, from Mid 
land, Michigan. There were plantown- 
ers and 
Ohio, from 
Southeast 


from Towa, 


England and the 


manufacturers 


New 


All viewpoints represented 


The entire affair was an open dis- 
cussion to exchange the views of those 
in favor of coin-op cleaning, clean-only 
service and other variations plus com- 
ments from those against these new 
developments. 

One of the first men to talk was 
John M. Crouse, general manager of 
the commercial laundry and dryclean- 
ing division of the Whirlpool Corpora- 
tion. This company has been research- 
ing coim-op machines for over two 
years 

Mr. Crouse said his firm is the larg- 
est manufacturer of appliances and 
that among other lines they also pro- 
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Leaders adopt 





wait-and-see 





attitude 





duce washers and other units for Sears. 
Their original intention was to build 
a home drycleaning machine, since 
market research revealed an excellent 
potential. However, it was too compli- 
cated to be constructed at a price that 
would produce buyers. They then di- 
rected their attention to the coin-op 
drycleaning idea to tie in with coin- 
op laundering. 

After considerable research, Whitrl- 
pool installed two test units in Barlow 
Laundry & Cleaners coin-op laundry in 
St. Joseph, Michigan. Customer reac- 
tion has been amazingly good. He per- 
sonally has seen several customers 
waiting in line well after midnight on 
a Saturday night to get to use the 
machines. 

The test machines at the Barlow 
plant are on a 70-minute cycle, but 
this is expected to be reduced to 55 
minutes or less. More units are com- 
ing out of the laboratory with im- 
provements. While the firm could pos- 
sibly market units almost at once, 
Whirlpool wants to continue field tests 
for the next several months in widely 
scattered parts of the country. 

The firm wants to be completely 
sure of the machine’s performance and 
reliability, If things go well, the units 
could possibly be available some time 
after the first of the year. 

On the matter of maintenance, Mr. 
Crouse said that if a machine fails for 
any reason, it locks automatically so 
that the customer cannot use it and 
handle solvent-saturated garments. 
The equipment requires some attend- 
ant time. 

He feels that coin-op drycleaning 
has a tremendous future. He said that 
innovations often come from manu- 
facturers, not necessarily consumer de- 
mand. He admitted that there wouldn't 
be any need for coin-op cleaning if 
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Manufacturers, suppliers, jobbers 


and cleaners hash over problem 


at unprecedented meeting 


on coin-op cleaning 


drycleaners could satisfy the customer 
on price and convenience. 

Mr. Crouse said that the most im- 
portant person in this situation is the 
customer. She has never been able to 
compare good and bad drycleaning. 
Coin-op equipment will do an excel- 
lent cleaning job, without wrinkles, 
he stated. 


Field for professionals 


He felt that the professional dry- 
cleaner can do a better job with the 
coin-op machines and that’s why his 
firm wants to work through cleaners, 
not amateur investors. Whirlpool does 
not intend to change the industry’s dis- 
tribution system one bit on the sale 
of this equipment. 

He does not feel this development 
will hurt present volume, but will 
bring in a different market. The experi- 
ence of Barlow's plant is that the coin- 
op unit gets hunting, fishing and work 
clothes that the customer would nor- 
mally not have cleaned at all or onl) 
infrequently. Only work that needs 
little or no refinishing, like snow suits, 
will make up this new market. 

We next called upon Larry and Rod 
Callander of Callander Cleaners, New- 
ark, Ohio. While these two top clean- 
ers do not presently have coin-op 
drycleaning, they do have 12 coin-op 
laundries and considerable experience 
in vending selling as a result. Also, 
they have been on top of develop- 
ments in coin-op cleaning for several 
months. They have been to the fac- 
tories of both Whirlpool and Norge to 
inspect the units, 

They both express complete confi- 
dence that coin-op cleaning will be 
here shortly. They envision a “super- 
market” type of clothes-care outlet 
with 50 or more laundry washers and 
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several coin-op cleaning machines. 
They said the main difference between 
the Whirlpool and the Norge ma- 
chines is that the former are single, 
integrated units while the latter are 
batteries of six to eight machines oper- 
ating through a central filtration sys- 
tem. A large solvent tank beneath the 
units has a series of baffles to keep the 
solvent thoroughly mixed and thus re- 
duce the danger of color bleeding 
from one or more washers. 


Association viewpoints 


Charles Truxal, executive secretary 
of the Ohio Drycleaners Association, 
spoke next. He, too, sees coin-op clean- 
ing a reality soon. He has seen the 
units in operation and did a consumer 
survey in the Barlow plant. The work 
was good and customer reaction was 
very satisfactory. 

He has discussed the development 
with various fire marshals in his state 
and it is felt that licensing of these 
machines will be necessary. He also 
feels that plants may be required to 
have an attendant on duty during 
open hours. This matter of an attend- 
ant takes some of the glory out of the 
big profit angle. The fact that coin-op 
laundries need no one on duty is what 
gives them their great appeal as a 
profitable venture. 

Another association executive secre- 
tary then gave his views. Frank Pollat- 
sek of the Neighborhood Cleaners As- 
sociation (New York) said that the 
mere fact that big corporations were 
behind the coin-op machines did not 
necessarily mean that the idea was 
completely sound or that it would go 
over with the public. 

He reminded the audience of the 
sad experience of the Ford Motor 
Company and its ill-fated attempt to 


sell Edsel cars. He said that potential 
sales of coin-op machines do not nec- 
essarily coincide with progress as far as 
quality cleaning is concerned. 

Mr. Pollatsek said that some of the 
theories about coin-op have yet to 
prove themselves and that cleaners 
should take a long look before jumping 
into this. He said that figures on mar- 
ket potential are too vague to trust 
their accuracy. It could tear down 
everything cleaners have striven for 
through the years. His association is 
against clean-only in present equip- 
ment, too. It is felt this will bring 
about cut prices and wreck the price 
structure on regular drycleaning. 


Seen as threat 


His remarks were backed up by 
several cleaners from his association 
who requested a voice in the meeting. 
Sid Weinryb of Ivy Lane Dutch 
Cleaners, Englewood, New Jersey, 
was an outspoken foe of coin-ops. He 
said that the bulk of drycleaners are 
small businessmen. The small cleaner 
cannot afford to lose even the smallest 
part of his volume that Mr. Crouse 
might admit could happen. 

He said the whole idea is a threat to 
most cleaners’ livelihoods. The whole 
economics of the situation has not 
been checked carefully. There isn't 
enough sound information even on the 
cost of cleaning by the piece or pound 
in present equipment. He criticized 
the trade press for misleading clean- 
ers on this development, that they 
might be taken in on a scheme that 
could hurt just as much as coin-op 
cleaning. At this point I told Mr. 
Weinryb that this was the entire pur- 
pose of the meeting; to get the air 
cleared on a very complex problem. 

Arthur Jackson of Jolly Cleaners, 
Belleville, New Jersey, also discussed 
the con side. He said that he wondered 
how the coin-op machines would han- 
dle “miracle” fibers. The cleaner him- 
self has trouble with them, not only 
in cleaning, but spotting and finishing. 

At this point Samuel Coronis, of Co- 
ronis Cleaners, Nashua, New Hamp- 
shire, stated his views. Sam is director 
for District 1 of the National Institute 


27 





~~ —— 
of Drycleaning, too. He said that the \ | 


two World Wars gave great impetus 
to drycleaning. It taught the bovs the 
need for hy giene and good grooming, 
boosting drycleaning. 

After the second war the appliance 
makers tried to remove the drudgery 
from the jobs of homemakers with 
various home aids. The development 
of coin-op is a reversal of that trend 
The novelty of do-it-yourself may give 
it some momentum at first. But he 
feels that the housewife will rebel at 
having to finish garments and shirts 

“It's smart to be sloppy” seems to 
be the motto of the makers of com-op 
machines, he said. We must sell the 
drycleaning industry to the public by 
giving them the service and quality 
they demand. Ke ep a level head; don't 
pank advised Mr. Coronis 


Clean-and-steam experiment 


To get the other side of the coin, we 
invited Win Dadmun of Royl Clean- 
ers in Greenfield, Massachusetts. Mr 
Dadmun has several coin-op laundries 
and is offering a “clean and steam 
service in one of them. Unfortunately 
the press of business prevented him 
from attending the meeting. But Henry 
Mozdzer, editor of The Laundry Jour 
nal, had heard an address given by 
Win Dadmun a few days earlier at the 
New Hampshire convention of clean- 
ers and launderers on his experiences 

Mr. Mozdzer reported that Win 
installed a 25-pound rebuilt synthetic 
machine, plus two steam-air finishers 
Because of his low capital investment 
he is realizing 60 percent profit on 
each $100 worth of work processed in 
this manner 

The operation started in mid-May 
and he has hit a peak week of $230 
although the week before the conven 
tion it had tailed off to $100. He ex- 
pects the summer months to remain 
slow and that volume will parallel the 
same peaks and valleys of regular dry- 
cle aning 

Win Dadmun told the New Hamp- 
shire group that his regular dryclean- 
ing in this location had picked up 61 
percent since the advent of “clean and 
It is estimated that the store 


does about $370 a week on the aver- 


steam 
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These units are undergoing 
tests at Barlow Cleaners in 


St. Joseph, Michigan 


age in regular work, plus the clean- 


only work. A husband-and-wife team 


operates the store on a 25 percent 
commission basis 

As Win Dadmun sees it, there isn’t 
iny real future in clean-only service 
He said further that in his opinion, 
“clean and steam” should not be done 
in the main plant. There’s no point 
in competing with yourself if you have 
a good plant. Also, the people you 
have running the clean-only service 
should not know anything about dry- 
cleaning. In this way, if the customer 
wants expert advice he'll be encour- 
aged to take it to a professional dry 
cle aner 

One more point. Win Dadmun feels 
that the garments should be cleaned 
in clear pere only, without a charged 
system, to keep costs in line and to 
eliminate the need for careful mainte 
nance and controls of the solution 

Next, Paul Jacobsen of the Waller- 
stein Company said we can’t overlook 
the problems that new textiles and fin- 
ishes are creating. We should watch 
out for irresponsible statements that 
may come from textile manufacturers, 
finishers and makers of drycleaning 
units who may want to ride on the 
coattails of something they feel can’t 
be stopped 

In his opinion the coin-op machines 
will not be able to do a good job on 
synthetic textiles and finishes. He felt 
that the meeting we were holding was 
an excellent idea; that it helped to 
clear the air on a lot of matters 

Les Francis of the Sanitone Divi- 
sion, Emery Industries, spoke next. He 





said we haven't even come close to 
selling normal drycleaning yet. It is 
the job of all suppliers, jobbers and 
manufacturers to persuade drycleaners 
to turn out good quality work. 

Les said that surveys show that 40 
percent of all women think dryclean- 
ing is bad, Half of them are dissatis- 
fied with their present cleaners be- 
cause of poor quality, particularly on 
spots. The coin-ops will have the same 
problems regarding spots. 

Les said further that we can double 
the industry volume if we build the 
right kind of customer acceptance 
Most women want convenience in 
cleaning. That is, they like their cash- 
and-carry stores and the route serv- 
ices, and the coin-op cannot fill this 
need. To editorialize on his remarks, 
I think Les was saying that we aren't 
doing half as good a job now as we 
are capable of producing, and that we 
had better. 

Pete Stetser of E. I. du Pont de Ne- 
mours next spoke. He feels that the 
coin-op is inevitable, but that there 
will always be the need for the pro- 
fessional cleaner. The type of solvent 
produced by his firm is used in regular 
and coin-op equipment and his com- 
pany should not be affected one way 
or another. He felt, like many others, 
that the plantowners turning out in- 
ferior work will certainly feel the 
pinch, but it won't hurt the quality 
plants. 

Our next speaker was Jack Norgren 
of Detrex Chemical Industries, Inc, He 
said that there are many pounds of 
cleanable garments that are not now 
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going to the cleaner. In some areas 
prices are too high to get this volume 
from low-income families. Drycleaning 
is the only industry where the cus- 
tomer has no choice of product o1 
service A clean-only service, by the 
piece, would open a brand-new mar- 
ket. It can be handled by professional 
cleaners in their present equipment 
Frank Larabee next read a state- 
ment of policy from his company, the 


Dow Chemical Company. Here it is: 


The Future of Drycleaning 


We believe that the coin-operated 
drycleaning machine concept is sound 
and that this development should ex 
pand the drycleaning industry. The 
expansion should take place through 
the number of increased articles of 
clothing that will be cleaned by the 
use of these machines and by the ad 
ditional public awareness of dryclean 
ing that will take place because of th 
advent of this machine. This new de 
velopment should stay within the in- 
dustry, and we hope that they will be 
attended and operated by “profession 
al drycleaners” who have the necessary 
knowledge and experience In dry« lean- 
ing. If public acceptance is good and 
coin-ops are profitable, they will mak« 
their own place in our business com 
munity 

Although this is a start of a decad 
of changes and adaptations, the future 
of the quality “professional dryclean- 
er” should be very bright. Unques- 
tionably, he may have to change his 
marketing plans radically, but we 
believe there will be continuing and 
increased need for the specialist in 
cleaning and finishing. In fact, today 
and for the past several years, Dow 
has placed all its emphasis on building 
the “professional drycleaner” concept 
in all our merchandising programs 
Perhaps “textile supermarkets” or 
“fabric maintenance centers” will 
evolve in this new cleaning era 

The wrong approach for the “pro- 
fessional drycleaner” would be to close 
his eyes to new developments and 
downgrade his present services 

The Dow Chemical Company 


Sign in coin-op laundry sells the steam-and- 


clean service 


This installation is in a coin-operated laun- 


dry in Chicago, Illinois 





John Young of the Davies-Young 
Soap Company then substantiated the 
remarks made by several other industry 
leaders. He, too, feels that coin-op will 
be a reality in the immediate future. He 
also said that once the housewife can 
clean her own clothes, she can then 
really tell the difference in qualities 
of drycleaning. The only cleaners who 
need fear coin-op cleaning are those 
whose quality is not good 

Bob Corwin of Corwin’s Cleaners, 
Des Moines, Iowa, said our meeting 
was just a bit premature for him, that 
a coin-op installation was coming into 
his city the following week. He hadn't 
had a chance to observe this kind of 
operation to date to see results or cus- 
tomer acceptance of the work 

He said he thought the customers’ 
biggest complaint would be that ready- 
to-wear garments won't be ready to 
wear just after cleaning. There will 
always be the need for spotting and 
at least some finishing 

At this point Charles Truxal injected 
the thought that 
will not be satisfactory because cus- 


coin-op cleaning 





tomers like to discuss their cleaning 
problems and deal with persons, not 
machines, Of the two he prefers coin- 
op over clean-only service. In the 
former case the housewife makes only 
one trip; in the latter, two. 


Not for petroleum solvent 


Charles Gault of Anderson-Prichard 
Oil Corporation then gave the views 
of his firm, which produces petroleum 
solvent. He said coin-op cleaning will 
come, of that there is no doubt. None 
of these units is designed for petro- 
leum solvent and probably none will be. 
The petroleum industry is much more 
complex than the synthetic-solvent. 
There are well over 200 refineries mak- 
ing drycleaning solvent and a relative 
handful producing perc. The latter can 
work together more closely and with 
the machinery people to solve mutual 
problems. Because of the numbers of 
petroleum refineries, they can proba- 
bly never get together. 

He doesn’t think coin-op cleaning 
will be a complete bed of roses by a 





long shot. There will be the problems 
of dye transfer, fugitive colors, and 
Good dry- 
cleaners using careful controls run into 
these problems, so they will also hap- 
pen in the coin-op. The quality clean- 
ers have nothing to fear. so stated Mr 
Gault 

Dr. Samuel Machlis of Stamford 
Chemical Co. added some enlighten- 


equipment maintenance 


ing comments to the proceedings. He 
said that in the past few years the in- 
dustry has stabilized itself economi- 


cally. Better technology and equip- 
ment have enabled the cleaners to turn 
out better work at less cost. 


They are in a much better position 
to handle the advent of coin-op clean- 
ing than they might have been several 
years ago. He felt that price cutting 
was not the answer to battling coin- 
yp, that cleaners should hold the line 
ind they will come out all right in the 
long run 


Prices in question 


Next a distributor was heard from 
Al Guss of Joseph Guss & Sons said 
that no cost figures are yet available 
on coin-op cleaning. Rumors have it 
that price per load seems to be going 
up. How profitable can this be? he 
isked. No contracts have been issued 
by coin-op makers for distribution by 
iobbers. The whole thing is very nebu- 
When the ma- 


the good 


lous at the moment 
chines are on the market, 
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This clean-only setup furnishes 
steam-air finishing as well 


drycleaners will still have nothing to 
fear, said Mr. Guss. 

Bill Grossman of Prosperity Com- 
pany then said that coin-op laundries 
brought a lot of business out of the 
home and that total laundry volume is 
up as a result. Coin-op cleaning will 
probably have the same effect, with- 
out reducing current cleaning sales 
very much. 

However, the makers of coin-op 
machines will depend on large-produc- 
tion volume for their profits. Cleaners 
who get into coin-op cleaning may 
have terrific competition from inves- 
tors putting in 10-20-unit stores, just 
as happened in coin-op laundering. 

Al Jordan of Sanitone said that now 
as never before drycleaners are enjoy- 
ing the support of the garment manu- 
facturers. The latter are beginning to 
feel their responsibilities do not end 
with the sale of garments. More and 
more retailers are urging customers to 
have their clothes cared for more fre- 
quently by the professional cleaner 
The 22 million new suits manufac- 
tured last year were largely sold with 
this advice to the consumer. 

Harry Richardson of F. H. Ross & 
Co. joined the other distributors pres- 
ent in advising a calm approach to the 
new development which will be here 
soon. Like many others, he said that 
good quality plants have little to fear. 

Mike Freeman of Saxe-Freeman 
Company held with the same views 
The jobbers expect coin-op to be here 


soon, although none of them has been 
directly approached to contract for the 
sale of this equipment at this point. 

Len Fiddle, representing American 
Permac, said that we can't deny a 
trend, that we can’t overlook a new 
market. If there’s a place for coin-op 
cleaning, we must face up to the chal- 
lenge, not bury our heads in the sand. 

One of the cleaners present said 
that in his opinion we must think in 
terms of customers and their needs and 
wants, not markets. He said that in 
an NID survey price was at the bot- 
tom of the long list of wants and de- 
sires. Quality was at the top of the 
list. He felt that people will be leery 
about doing their own drycleaning. 

Sidney Tuchman of Tuchman’s 
Cleaners, Indianapolis, Indiana, said 
he was glad he had a chance to come 
to the meeting. He is concerned over 
developments like everyone else. Be- 
fore the meeting he was seriously 
thinking about clean-only service; now 
he was going to take a second look. 
He is confident that drycleaning as we 
know it today is here to stay. 

Peter Streiff of Hoffman Interna- 
tional said he felt that attended coin- 
op cleaning will become part of a 
“supermarket” type of operation with 
many services, including coin-op laun- 
dering and perhaps shoe repairing. It 
is coming, but don’t fear it, he said. 


Market studies vital 


Last year 40 percent of all launder- 
ing done in this country went to the 
professional plant. The other 60 per- 
cent never patronized a commercial 
laundry. This was not a price proposi- 
tion, but one of convenience. The man- 
ufacturers of coin-op equipment want 
to sell their equipment to the profes- 
sional plantowner. Don’t panic for fear 
of outside competition. Regular dry- 
cleaning will always be with us, said 
Mr. Streiff. 

Then Arthur Antonopoulos of High- 
land Cleaners, Lowell, Massachusetts, 
expressed mixed feelings about coin- 
op cleaning. Everyone at the meeting 
should be thinking about the cleaner 
and his profit potential. If clean-only 
work isn’t handled right, all the past 
efforts of the industry will go down 
the drain. He said he didn’t want to 
see the industry lose its hard-won pres- 
tige. He felt the meeting was doing 
a lot to clarify his thinking on which 
way to jump; that he wasn’t going to 
panic. 

Then Dan Beduhn of Manitowoc 
Engineering Corporation told the 
group that there is a large volume of 
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“WORSTED-TEX.. 
recommends 
the Sanitone 
Dry Cleaning 
Process to 
keep the 
original 
appearance and 
texture of 
its suits” 

















This endorsement 


could 


help you walt more dry cleaning!! 


If you sign up before August 15th for a free, no- 
risk Sanitone 30-90* demonstration in your plant, 
not only will you see an amazing difference in 
your dry cleaning operations, but you will also 
have an opportunity to be listed in this ad in 
Look Magazine. Reaching 28-million readers, every 
Sanitone plant will be listed for FREE in this ad 
which will be on the newsstands October 11th. 


Kicking off the Sanitone-Worsted-Tex Fall Cam- 
paign, this planned promotion will focus attention 
on dry cleaners using Sanitone and build their 
reputation as experts on fabric care. 

Worsted-Tex will insert in the breast pocket of 
each of their fall suits a card carrying the Worsted- 
Tex endorsement of Sanitone Dry Cleaning. In 
addition, Worsted-Tex will recommend Sanitone 
in their own national advertising and promotion. 
This “third party” recommendation will bring in 
new customers to the dry cleaner who uses 
Sanitone. 


SANITONE Dry 


To make these national promotions work locally, 
each Sanitone Dry Cleaner is supplied with a 
complete merchandising kit containing everything 
he needs to tie-in his local advertising with the 
national program, all built on Sanitone 30-90’s 
customer-pleasing quality. 

To find out how to have your plant listed at no 
cost, fill out and mail coupon today! 


*Patents Pending 


SANITONE Dry Cleaning Service 
4200 Carew Tower, Cincinnati 2, Ohio 


How can I have my plant listed in the Sanitone- 
W orsted-Tex Fall National Ad? 


Name 





Address 








City Zone___State 


Cleaning Service 


A DIVISION OF EMERY INDUSTRIES, INC., CAREW TOWER, CINCINNATI 2, OHIO | IN CANADA: 


AUGUST, 1960 


Emery Industries, Ltd. 
639 Nelson St., London, Ontario 





untouched garments available for dry- 
cleaning. His firm has developed a 
Clean It All” program 

Manitowoc has devised a question 
naire to help the drycleaner assess his 
future and to utilize the clean-only 
idea to get this market into present 
According to the com- 
pany s figures the break-even point 


plant setups 


is 1.300 pounds of garments a week at 
15 cents a pound average price. The 
questionnaire 1s available to any one 
interested, Mr. Beduhn said 

Charles McLaughlin of Atlas Pow- 
der Company said that one reason 
why cleaners are so much concerned 
is that there is so little real market 
If they really 
potential of clean-only or 
even their present kind of work, they 
vouldn’t be 
Charlie said he felt there is a place for 
coin-op cleaning as an additional mar- 
ket, and that it would not hurt quality 


drvyc le iners 


information available 


knew the 


so panicky at present 


Fence-building in order 


Charles Wheeler of Diamond Alkali 
Company offered some sound advice 
He said that while the cleaner is 
“watching and waiting’ to see how 
coin-op cleaning goes, he should build 
up his fences with good quality, im- 
proved customer relations and better 
store appearance If he does these 
things, he can weather the storm when 
it comes, no matter which way he de 
cides to go then 

Irving Victor of Vic Manutacturing 
Company felt that coin-op is coming 
ind that it will sell. But it won't affect 
the average cleaner too much. He stat- 
ed that the per capita drycleaning 
consumption is $11.50 per year, At 
Barlow's in St Joseph, Michigan, the 
iverage is said to be $5 per month 
New revenue for regular services, cre- 
ited by interest in cleaning caused by 
coin-ops, will more than make up the 
loss on things like snow suits, said M1 
Victor 

Leo Aherne of Prine Cleaners and 
Laundry in Ilion, New York, director 
of District 3 for the NID, added his 
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continued 


comments. Like the majority present 
Mr. Aherne sees the coming of coin- 
ops as a sure thing. He doesn't feel it 
will affect present plants adversely it 
they produce the right quality work. 

Robert Walker of Cleaners Man- 
agement, Omaha, Nebraska, operates 
10 package plants and 4 coin-op laun- 
dries in that market. He said what to 
look out for is the marginal operators 
who might stampede and do things 
to hurt the entire industry. Coin-op 
laundries are now having difficulties, 
and the same thing could happen in 
coin-op cleaning. 

Bob Lusher of Signal Chemical 
Manufacturing Co., Inc., agreed with 
Mr. Walker. On the long-term basis 
he sees coin-op cleaning facing the 
same future that now confronts coin- 
op laundries. He said that meetings 
such as this one will help cleaners 
make up their own minds. 

Steve Landon of Washex Machin- 
ery Corporation raised the question 
as to the need for coin-ops at all. He 
felt that the situation could be han- 
dled adequately under the present 
setup. 

Bernard Teichman of Buddy French 
Cleaners in Forest Hills, New York, 
said that cleaners are interested in 
profits; nothing else. According to the 
Neighborhood Cleaners Association, 
Mr. Teichman stated, an eight-unit 
outlet doing one load an hour 24 hours 
a day must do 3,000 pounds a week 
to make a profit. He said this would 
mean a $375 weekly income and a 
profit of $37 a week on a minimum 
investment of $15,000. Even now. he 
said, the average cleaner doesn’t clean 
3.000 pounds a week. He doesn’t see 
where all the rough textiles or second- 
ary garments will be coming from to 
make this pay 


Clean-only not favored 


H. Levy of Fine Arts Cleaners, Ho- 
hokus, New Jersey, like many others 
present asked about the merits of 
clean-only service in present plants; 
whether by the piece or by the pound 
would be better. His question was 
pretty well answered when a short in- 
formal poll was taken at the end of 
the meeting 

Among the cleaners present, the 
vote was unanimous against clean-only 
service. Among the non-cleaners pres- 
ent (suppliers, jobbers, et the vote 


went three to one against this type of 
service. 

An attempt was made to get a vote 
on the other issues covered during the 
day-long affair. However, those pres- 
ent felt they wanted an opportunity 
to digest and reflect on the points cov- 
ered. It was moved and adopted that 
a committee be formed by THe Na- 
TIONAL CLEANER, made up of a small 
group of plantowners, suppliers and 
manufacturers, to get together a set 
of subjects upon which everyone pres- 
ent could vote by mail. The results 
of that poll will appear in an early 
issue of this magazine. 

At the conclusion of the meeting, 
Mr. Crouse of the Whirlpool Corpora- 
tion was bombarded with questions. 
In answer to the key points raised he 
said that his firm plans to promote 
coin-op cleaning to the public, if thei 
tests prove satisfactory and they mar- 
ket the unit. Laundry coin-op ma- 
chines actually increased the sale of 
home units, he replied to another 
question. While the price of this com- 
pany’s drycleaning unit has not been 
established it will probably be in the 
neighborhood of $2,000 or $2,100 and 
will have a 9-pound capacity. 

A cleaner in the audience said that 
a coin-op cleaning installation will be 
made in Silver Spring, Maryland. It 
will not be in the Institute plant, but 
the NID naturally will observe the 
operation closely. The group was told 
that this installation is not sponsored 
by the NID. 

Because of the significance of the 
meeting, two officials of the Reuben H. 
Donnelley Corporation attended. E. B 
“Ned” Wintersteen, executive man- 
ager of the Magazine Publishing Di- 
vision, addressed the group at the 
luncheon. He congratulated the men 
there on their foresight, interest and 
devotion to their industry. He also 
thanked them for taking the time to 
meet and discuss such an important 
issue. E. A. O’Rorke, vice-president 
of the Division, was also present to 
sit in on the general proceedings. 

As mentioned earlier, a survey of 
specific points discussed will be made 
The results of these findings will ap- 
pear on these pages soon. One point 
upon which there was general agree- 
ment was that coin-op cleaning will be 
here soon. And along the same lines, 
the industry leaders urge cleaners to 
approach this development calmly. As 
Sid Weinryb put it, we should get over 
the “quiet hysteria” that seems to en- 
gulf many plantowners. And Les Fran- 
cis said those who sell their services, 

Continued on page 37 
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For Better Work 
gg And Bigger Profits . .. 
= The New Automated 














Models 561 and 561B 





Present or prospective plant operators, requiring a 50 Ib. capacity 
machine, can obtain in the new Detrex Deluxe Diplomat the most 
advanced and the most automated machine ever produced. 


Culminating years of leadership in the design and manufac- 
ture of drycleaning equipment, the Deluxe Diplomat establishes 
new standards for quality of construction, dependability of per- 
formance, ease of operation and simplicity of maintenance. 


Shown here are only a few of the Diplomat's many new and 
outstanding features that assure better work and bigger profits! 


Newly Engineered Electrical System—The 
electrical panel has been relocated at left of 
machine for easy-access. Entire system has 
been re-engineered for dependability—new 
heavy-duty switches, high-torque motor, de- 
lay timers, encapsulated relays and 110 volt 
control wiring with no solder connections 
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New Instant Sight Control—Operat 
the Deluxe Dig nat have plet 


New Automatic Valve Operation—A\| 
normal operating valves function automati- 
ror: Lik mal 1:10 Male maar: laler-lm-lecctahilelammeleiaiale mente. | 
cleaning cycles. Valves are centrally located 
to minimize piping and linkages. Copper tub 
ings and fittings assure long-life service, and 
sweated joints eliminate leakage 


Plus Efficient New Atmospheric Type Stills 


Detrex 101 and 101B Stills, available with Diplomat 561 and 561B, provide 
these important new features: Aluminum condenser and after-cooler coils 
afford more cooling and condensing and are more corrosion resistant. The 
new water separator has greater capacity and requires less piping. All piping 
is of copper and has leak-proof sweatings. Condensing coil enters at the top 
of the chamber to eliminate possible leaks. 

Model 101B, in addition, is equipped with several new automatic controls. 





New Automatic Powder Feeder — Filter 
powder hopper holds an average day's supply 
of powder which is fed to filter automati- 


cally for proper pre ng before each 
roa t=r- Callale Men gel -emr- tale Mela elele i mictcie Me lll aiale M-T-teial 
wash cycle. A simple control adjusts powder 


feed to meet any and all cleaning conditions 
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New Centrifuge Muck Separator—Spent 
filter powder, backwashed into 
after every cleaning cycle, collects dalgelerelarelen 
day's operation. Solvent is 
twenty. minutes by centrifugal force, without 
use of steam or water. 25 
reclaimed without removing any soap from 
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separator 


reclaimed in 


more soivent is 


CLIP OUT AND MAIL FOR MORE 


New Compact Stedy-Flo Filter—Provides 


ava lor om alc miine-lalalem-ta:t-@el-imlel-lehelmerelal a -laldlelar. || 
filters. Powder is automatically backwashed 
ito separator after every load. Filteris always 
WTae-\ichelm-telhiclal @dalaelere ia 
aintained. There is no 
pressurechangefromfirsttolastcleaningload 
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INFORMATION 


DETREX CHEMICAL INDUSTRIES, INC. 
Box 501, Detroit 32, Michigan 


Please send me the following Detrex literature: 


(1) Monarch 528 and 5288 literature 


(1) Synth-O-Saver literature 


Drycleaning Machine Catalog 1) Econ-O-Perk literature 


C1) Dialamatic Conveyor literature 30-Month Lease Plan Information 


NAME 
COMPANY 
ADDRESS 


CITY STATE 





CORONET 


Made-to-order for 
Low Voiume Operators. 
Single-Bath Model 422. 

80 Ibs. per hour. 


ECON-O-PERK 


Model 30—5 gal. capacity 
for smaller sized 
operations. Doubles 
solvent mileage through 
air recovery 


PURCHASE 


MONARCH 


Ideal for operators in 
Medium-Low range. 
Single-Bath Model 527. 
Two-Bath Model 527-S. 
140 Ibs. per hour. 


ECON-O-PERK 


Model 60—10-gal. capac- 
ity for larger sized 
operations. 
Doubles solvent mileage 
through air recovery. 





DIPLOMAT 


Meets the Needs of all but 
Biggest Operators. Single- 
Bath Model 560. 
Two-Bath Model 560-S. 
200 Ibs. per hour. 


SYNTH-O-SAVERS 


Standard Model 326, 
Automatic Model 326-A. 
35-lb. capacity. 
Recovery Efficiency: 
95% to 98%. 








BUSINESS REPLY CARD 


No Postage Stamp Necessary if Mailed in The United States 








5¢ POSTAGE WILL BE PAID BY — 


DETREX CHEMICAL INDUSTRIES, INC. 


BOX 501, DEPT. GG-600 


DETROIT 32, MICH. 





FIRST CLASS 
PERMIT NO. 9288 
Detroit , Mich. 








PROFITS! 


AMBASSADOR 


Highest Capacity in the 
Synthetic Field 
Single-Bath Model 600. 
Two-Bath Model 600-S. 
300 Ibs. per hour. 


SYNTH-O-SAVERS 


Standard Model 340, 
Automatic Model 340-A. 
50-ib. capacity. 
Recovery Efficiency: 
95% to 98%. 


Mail this Post Card 
TODAY 


CHEMICAL INDUSTRIES, INC. 


BOX. 501, DETROIT 32, MICHIGAN 





COIN-OP DRYCLEANING 


Continued from page 32 


and sell good service, will come out 


akon’, am Rome-y-ter-s a", 
ae chee everyone at the sessions = e S t oO m © r > 


commented to me personally on how 
glad they were that we held the meet- 
ing, that much good came from it 
Several expressed the wish that such 
an aftair should be an annual event 
This may well come about. # # 


We wish to thank the following 
firms and associations for their 














wonderful cooperation at our in- 
dustry conference. Their partici- 
pation will do much to stabilize 
the thinking of cleaners through- 
out the country. 


American Permac, In« 

Rockville Centre, N. y 
Anderson-Prichard Oil Corporation 
0 thoma City. Ol 
Atlas Powder Company 

1 De 
Buddy French Cleaners 
Forest Hills, N. ¥ *E serve 27 customers 
Callander Cleaners automatically with a FOR 
Newa 0 White Call Office ' GARMENTS 
Cleaners Management Conveyor. The cost in — 
pee \, electricity wil! be 


Cisethit: Cate approximately 1 cent. 


Nashua, N. H 
Corwin’s Master Cleaners 
Des Moines. 1 
Davies-Young Soap Company 
Dayton, O/ 

Detrex Chemical Industries, Inc 
Detroit, M 
Diamond Alkali Company 

Cleveland. O} 
Dow Chemical Company 
et Be 


us 
) 











E. I. du Pont de Nemours & ( In 
Wilmingt 

Emery Industries, Inc., Sanitone Div 
( nnati, O} 

Fine Arts Cleaners 
Hohokus, N. 

Joseph Guss & Sons, Inc 
Washington, D. ¢ 

Highland Cleaners 
Lowe Vass 


y 
De 
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Hoffman International In« 
Ne 


Ivy Lane Dutch Cleaners 
Engle NV. d 
Jolly Cleaners 
Belle e, N 


. 7 - j “| ‘4 ‘it Ten dt ener 

Manitowoc Engineering Corporation Ne |rsant 4 | 
Manitou W \ NA a eel ALU AL LILA 

Neighborhood Cleaners Associations U-DIAL OPERATION UP-N-DOWN CONVEYOR ~~ 
New York, N. Y 

Ohio Drycleaners Association 
Columbus, Oi THEY SPEED SERVICE AND 

Prine Cleaners & Laundry C 0 N Vy FY 0 R BRING IN NEW CUSTOMERS, Too! 
Ilion, N. } 


Ste Mr. Plant Owner! Remarkable things happen when you install a White Call Office 
F. 1. Ross é& Company Conveyor in your plant. Increased business? YOU BET! Customers are impressed? 
Charlotte, N. ABSOLUTELY! Speedy Service? IT'S UNBELIEVABLY FAST! Our salesmen have a number 
Saxe-Freeman Company of interesting “Picture-Success Stories” to show you and tell you about. A phone call 
Omaha, Net or postal card will bring literature or a personal visit without obligation on your part. 


Signal Chemical Manufacturing ( 


Be rd, OF " — on ae Oe SS ee 

a P F WHITE MACHINE COMPANY, INC. 7 

Stauffer Chemical Company B50 BORIGHT ST., KENILWORTH, N. J. Pa 
woe FM, 2 I Gentlemen: | 


Tops Cleaners uA ; - 
Fair Lawn, N. J THIS | Please send information and prices on your conveyors for: | 


Tuchman Cleaners 


Indianapolis, Ind ; ] © GARMENTS [ 2-1N-1 ) SHIRTS () LAUNDRY § 
Vic Manufacturing Co , 


Wallerstein Company Se 
tee Miches Bf My FOR COMPLETE. J Address ‘ ae - 45 
Washex Machinery Corp cit State ..... , —_ 
Brooklyn, N. } CATALOG ’ é 


Whirlpool Corporation AND PRICES Rg Jobber 
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Mechanization and systems boost 


profits in small plants 
Chapter III- Modern methods 


in the silk finishing unit 


Layout shows how work feeds into 


unit from steam-air finisher 


Modern puff irons have flap heads 
that lower when operator steps on 


foot pedal 


By LAURA HERRMANN 
PORTERFIELD 


THE SILK FINISHER in a small 
plant can also double as the inspecto1 
sewing and repair girl and assembler, 
and wait on the counter, depending 
on the amount of garments to be fin- 
ished in a given day. It is better if 
she does not have to wait on custom 
ers because she cannot get such good 
production if she is interrupted whil 
finishing a garment. If she has any of 
the other responsibilities she can work 
a lot group of garments in the finish- 
ing, then follow this same group to 
the next position for which she is re 
sponsible 

We have mentioned in the Silk Fin- 
ishing Manual that there are certain 
garments that go to each type of unit 
in the finishing room, All ladies’ dresses 
should be done in the silk unit. This 
will include dresses actually made of 
silk, but there are 
other fabrics coming into the small 
plant these days. We will find wool 


more dresses of 


cotton, linen and many combinations 


This is an “open” unit, which permits two 
operators (silk and wool) to use a central 


steam-air finisher before completion of job 


of these natural fibers with man-made 
fibers, such as nylon, Dacron, rayon, 
Arnel, etc. If we have the proper 
equipment, these all can be finished 
satisfactorily with the least amount of 
action and almost automatically by the 
accomplished finisher. 

Besides dresses, there are skirts and 
children’s garments, 
(both men’s and women’s), shirts, un- 
lined jackets, neckties, belts, scarves 
and many other odds and ends that 
find their way to the plant. Garments 
like wool skirts, sweaters, drapes, cur- 
tains and blankets can very easily be 
used to balance off the two units, silk 
and wool, so that all the lots can be 
finished completely at the same time. 

It seems that it is even more impor- 
tant in a small plant to have the best 


and most automatic equipment availa- 


blouses, robes 


ble, as well as training in the best and 
simplest way to finish a garment. 
There are too many small plants where 
much motion is wasted. 

A system is most essential. It may 
take a day or two to revamp a finish- 
ing room to reduce the number of steps 
the operators have to take, but that 
time will soon be made up in the many 
steps and moments that will be saved. 

First, all garments should come to 
the finishing unit on hangers, all hang- 
ing in the same direction. Then when 
the operator removes a garment from 
the hanger she has it in the right spot 
to start on the puff irons or whatever 
piece of equipment is to be used first 
If the garments come to the finisher 
hanging with either the front or the 
back towards the operator, it means 
she must go through extra motion to 
get to the starting point. 

These garments should come to the 
starting point of the unit on a slickrail, 
so that they move automatically from 
the spotting department to the finish- 
ing room without any lifting or carry- 
ing on the part of anyone. 

As was mentioned in a previous 
chapter, there are many different types 
of rails and methods of installing rails 
so that garments do not have to be 
lifted. The rails are also made with 
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Is YOUR Plant Located Here? 


Dry cleaning plants located within the shaded portions of this map are in an 
exceptionally favorable solvent delivery area! Only here can you get the 


ONE solvent line that gives you ALL THREE of these vital advantages: 


1—Makes you entirely competitive in 1-HOUR SERVICF 

2—Gives you the HIGHEST QUALITY attainable 

3—Makes you a COMPLETE dry cleaner—no “farming out” 
of items with plastic ornaments, delicate fabrics or dyes 


that bleed easily 


APCO Deodorized Petroleum Solvents are the most revolutionary dry clean- 
ing solvents from APCO Research since the early "20s when Anderson- 


Prichard produced the first Stoddard-type safety solvents. 


Call your APCO Solvents man now, about ANY of 
the fine APCO Petroleum Dry Cleaning Solvents. His 
name will be supplied upon request. 


DEODORIZED APCO 125 
DEODORIZED APCO 140 | ) 
STOD-SOL © 140-F. We 


— = 
—— 
¥ 


ANDERSON-PRICHARD eo] | Siele) ite) F-Sile), Mamme).¢e-\. le), 7 Sie el. 4e.), lel 7.) 
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drop-off points so that an entire lot of 
garments can be sent to the finishing 
room at once and dropped off at the 
designated point for finishing 

There have been puff irons in the 
silk finishing units for many vears 
now. But we Can name any number 
of small plantowners across the coun 
try who have felt that they were not 
large enough to need a set of puff irons 
to finish their silks. The time spent 
finishing all those garments with a 
hand iron could be put to many other 
uses, and automatically they would get 
a better finishing job on many of thei: 
garments. These would also be free of 
shine and seam impressions which 
come so easily when a garment is fin 
ished with a hand iron 

We thought puff irons were pretty 
wonderful when they first came out 
but manufacturers are continually try 
ing to make them better and bette: 
At first, puff irons were free-steaming 
later we got them where we could 
control the amount of steam with a 
toot pedal 
made the puff irons with vacuum so 
that the soft fabrics would not be 
damp and become wrinkled again be 


fore the garment could be finished 


Then the manufacturers 


For the past couple of years the 
new puff irons have a valve on the 
steam line to increase or decrease the 
amount of steam pressure according 
to the humidity in the air. Unless th 
steam is moist enough to be seen at 
the surface of the puff iron, it will not 
do much good to put a garment over 
it. By being able to adjust the steam 
pressure, making it lower in hot, dry 
weather so that there is more moisture 
in the steam, we can finish even our 
good cotton dresses on the puff irons 
with a minimum of hand work. Today 
no one should have a set of puff irons 
without the steam valve control, espe 


cially in a dry climate. 


Along about the same time, we be 
gan to eliminate the frequent use of 
1 hand pad and used puff irons with 


flap heads.” These were designed to 


cut down the motion of the operator 


in finishing a garment. Many finishers 
would go over and over a garment 
with the hand pad, when one motion 
was all that was necessary. You have 
also been able to find the silk finishing 
unit very easily in a plant by hearing 
all the pounding some operators were 
doing on the puff irons with the hand 
pad 

By putting the flap heads down on 
finisher is again 


everv garment, the 


doing work that is not necessary 
When the manufacturers put the flap 
heads on the puff irons, it was to try 


to eliminate a lot of excess motion but 
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the finishers still have some trouble 
and use a lot of motion in moving the 
flap heads with their hands. If trained 
correctly, the operator will realize that 
she does not need to use the flap head 
on all garments. They are meant to 
be used where extra pressure is need- 
ed, as in smoothing out a wrinkle or 
flattening a seam. Garments that are 
cleaned correctly and are hung wrin- 
kle-free will not need the pressure of 
the flap head, unless the fabric hap- 
pens to be cotton. If the method of 
finishing a garment on the puff irons 
as outlined in the Silk Finishing Man- 
ual is followed, the operator should 
have little trouble and be able to work 
automatically on her puff irons 

One comment many finishers have 
made to us is that they wish they did 
not have to release one hand on the 
garment, after they have steamed it, 
in order to bring the flap head down. 
One manufacturer has finally come up 
with a foot pedal to operate the flap 
head, and this further improvement 
on the puff irons is really going to be 
appreciated by many, many finishers. 

With a foot-operated flap-head put- 
fer, the operator first steams and 
holds her garment on the puff iron 
securely. Then she steps on the foot 
pedal and can fan the flap head on the 
garment while she is holding the gar- 
ment to be sure that the wrinkles will 


“I wish you'd stop repairing this iron- 
er cord and buy a new one!” 


be removed. Often, when the opera- 
tor had to remove one hand, the wrin- 
kle was not removed after the flap 
head was lifted. This addition to the 
puff irons should definitely increase 
production with less effort on the part 
of the finisher. 

This type of pedal can also be 
used on the offset press in the silk 
unit. There is also a finger control to 
make an air-driven press out of the 
offset. Either of these two automatic 
controls of the head of the press makes 
it smoother to operate. 


Arrangements of silk unit 


There are many different ways to 
lay out a silk unit, depending on the 
size of the plant and the amount of 
space allowed for the installation. 
Where a steam-air form is used, it is 
a good idea to place it in such a posi- 
tion that another operator may use it 
in conjunction with the silk finisher, 
because the silk finisher will be using 
the form a limited amount of the 
time. 

We like to see the operator take one 
dress off the air form and lay it in po- 
sition on the puff iron table ready for 
the necessary touch-up work, then 
proceed to put another dress on the 
form. The bag must be made to fit 
the garment on the form. From that 
point the air form will steam and dry 
the garment automatically, while the 
operator finishes the previous garment. 

If the steam-air form is used in 
conjunction with the puff irons and the 
offset press, they make up an installa- 
tion in which the garments go through 
the unit. This enables two operators 
to use the one steam-air form as it sits 
between two such finishing units or 
between the silk unit and the wool fin- 
ishing unit. In this type of unit, the 
work line continues right through the 
unit, between the puff irons and the 
offset press. The work could come in 
from either end and continue through 
to the other open end. This is what is 
called the open unit. 

Or, as in the floor plan reproduced, 
we can have a closed silk unit with the 
slickrail running either at the front 
or open end of the unit or at its back 
end, depending on the physical struc- 
ture of the finishing room. The work is 
pushed to the finisher automatically 
in lots. Since she finishes each item 
as it comes to her on the line, the en- 
tire lot should be finished when she 
gets to the marker of the following 
lot. The first lot then proceeds down 
the line to the inspection point, join- 
ing the garments in the same lot that 
had been finished in the wool finishing 
unit. 7 # 
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Solvent Stain 


...with Premium Darco’ 


When the belt your customer kept looks brighter than the skirt you just 
cleaned, that’s Solvent Stain. It’s a sign of poor cleaning that can cost 
you customers. 


Solvent Stain never troubles you when you use Premium DARCO acti- 
vated carbon regularly. This super-activated carbon prevents soil and 
bleeding dyes from building up in your solvent bath. Use one bag of 
Premium Darco for every 2000 gallons of filter capacity, every day. 
Order Premium Darco from your distributor now! 


AUGUST, 1960 


Try the DARCO Whiteness Test 
Run one half of a clean white cotton handker- 
chief through your washer. Dry and press it. 
If it looks gray compared to the non-cleaned 
half—that's Solvent Stain! 


Made by ATLAS POWDER CoO., 
Wilmington 99, Delaware 





Partition removal REMOVAL of the partition at the end 


of a long narrow call office has in- 

creased plant ventilation and improved 

a 2 counter service at Surf Cleaners in En- 

aids plant ventilation cinitas, California. Needing room for a 

bookkeeper’s desk in his crowded lit- 

tle plant, Sid Shaw was able to make 

‘ ° use of an unused portion of his finish- 
Change also gives bookkeeper ing department ae 

The call office is only 6 feet from 


counter to front window and is 25 


space in eall of tice feet long. Removing most of the wall 

partition at one end permitted the ad- 

dition of an extra 5 feet into the fin- 

ishing room to make available for the 

By LOU BELLEW bookkeeper a usable space of 5 feet 
long by nearly 7 feet wide. 

Blocking off the finishing equip- 
ment is a 4-foot-high panel of combed 
plywood to match the office fixtures 
On top of the partition is mounted 
an ll-inch-high glass panel. Opening 
this wall gives plant personnel a view 
of the office at all times, and has 
speeded service to the counter cus 





tomers. An added bonus was immedi- 
ately noticeable in far better ventila- 
tion in the finishing department. 

One other addition to the call office 
has been the free fabric information 
service with Dr. Lyle’s fabric book 
prominently displayed at one end of 
the counter. It is lent regularly to 
home economics teachers in the local 
schools for periods of from three days 
to a week at a time. For a time Sid 
was tempted to make the books a 
present to the schools, but he ruled 
against it. It seems the teachers until 
now have felt obligated, since the book 
is borrowed, to give Sid Shaw a plug 


to each class of students . . . and they 
just might forget the donor if these 
books were a gift. = # 


BEFORE Production crea 


behind wall and window is in a 


pocket of hot, stagnant air 


AFTER Now the air moves 


freely. There is an openness about 
the plant, plus extra business of 


fice space 
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For “Headache” Stains 


A specially designed Caled CAI I) 3 
product with a built-in plastic 


remover. Fast working, econom- 
ical Caled Rx...does jobs no 
other product can do...and 
does them better than you’ve 
ever imagined they could be 
done. 


NAME NAME 


THE THE STAIN 
FABRIC Fingernail polish . . . lipstick 


...tar... printinginks... 
ALWAYS Orlon ... Acrilon... bubble gum... mustard... 
Nylon... Dacron...and ball point pen ink. . . plastic 

BUY all other ‘miracle’ fabrics base adhesives... grass 

... you're safe when you stains ... oil based paints... 


CALED use Caled Rx. Will not rubber or water based paints. 


‘knock’ color. Caled Rx Caled Rx does the job better. 
does the job better. 


CALED Rx-PRESCRIPTION FOR HEADACHE STAINS 
snvevemmernersenees (oy Caled Products 


LAUNDRY DEPARTMENT [>s) COMPANY, INCORPORATED 


RUG DEPARTMENT BRENTWOOD, MARYLAND 


AUGUST, 1960 





Good pipe maintenance can save you money 


Piping should be dirt-free, insulated and quiet 


WE RE ALWAYS SURPRISED when 
we get back into a drycleaning plant 
to note the 


we re 


differences between the 
looking at and the ones 
weve seen before No two are ever 
ilike 

The iverTrade drycleanet has a maze 
of piping because he has so many 
| 


needs steam, water, solvents, com 


pressed au All the Se 


bye supplied in as tight quarters as 


needs have to 


possible 


Che wri il of convevors in large 


_- Me inseulotion 


By JOSEPH C. McCABE 


plants to move the various garments 
from one work spot to another or to 
storage has 
relieve the 


hold them in temporary 
gone a long way to 
cramped feeling you sometimes get in 
the working area, But because these 
monorails hang from the ceiling they 
ire invading what used to be almost 
the sole province of plant piping 

Along with this invasion comes the 


No insulotion 


need for closer checks on piping per- 
formance. The checks have nothing to 
do with pipe sizes or the selection of 
valves and fittings. It's more a matter 
of good housekeeping. 

For example, dust and dirt 

Throughout the winter 
when the plant is heated and closed 
off to the outdoors, the normal dirt 
brought in on people’s shoes, cartons 
and deliveries of all sorts is deposited 
on the floor. As it is swept, some of it 
gets picked up by the hot air and car- 


months, 

















Fig. 1. 


being harmful to system. Water collects from boiler carry-over or from 


ondensin 


properly, steam blows small pools of water 


Fig. 2. Thermostat bellows is knocked out 
quickly by badly pounding steam lines. With 
water slug slammed against delicate bellows 
t's deformed so valve won't seat, then steam 


biows through trap 























Fig. 5. Steam-engine cylinder heads crack or 
et ao completely from a large slug of water 

ster can't leave cylinder fast encugh in a 
Steam separator above 


sh F.p.m. engine 


ngine gets flooded 


Condensate in steam lines cuts down steam's efficiency besides 


ga in poorly insulated lines. If lines sag or are not drained 





together, collecting them 














Fig. 3. Gasket joints are usually weakest 
part, especially if piping is old and gasket 
material is other than metallic. Water ham 
mering at joints soon forces water through or 


blows ovt gasket 
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Fig. 6. Bent piston rods are common when 
water carries over into steam engines or into 
steam reciprocating pumps. This is more com- 
mon when pump loses prime and races, then 


gets slug of water 


‘ 
‘Woter slug 


into waves, then slugs. Because steam travels fast, slug is carried at that 
speed until it reaches turn in line. Then incompressible water slug hits 


piping with loud hammer. This condition is dangerous 


Fig. 4. Damaged piping can be costly, dan- 
gerous. A high-speed slug of water often 
shoots through elbow or tee at end of long 
line, like @ cannon ball. Or fitting may crack, 


making it necessary to replace 


Fig. 7. Damaged traps are common when a 
heavy shot of water is forced against working 
parts. And it's no fault of trap's construction. 
Steady pounding by water hammer distorts or 
deforms vital parts 
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= Ps “S7 . e 
Fact: 
ethe greater the tumbling area, the higher 


the drop, the better a machine’s cleaning action. 


7 : ; 
Faces revise open-pocket basket provides a 


ballroom area in which every item-in every load un- 






dergoes the agitation necessary for proper cleaning. 
Its six-inch stainless steel ribs are so efficient they 
can pick up and elevate a single handkerchief to the 
One O'Clock Drop position. Combined they give 





hia 


Permac users maximum mechanical action ... and the 
finest cleaning area. 


«a ne 
Fact:.,. greater the filter area, the higher the 


filter flow rate, the better the cleaning action: 


ci es 
e Permac’s unique filter design, and the 


fact that no part of the filter is ever lost to stored mud 
and slurry, give it greater filtering area than any other 
cleaning unit. Permac’s hi-velocity pump features a 














flow rate four to five times greater than. other 
machines. Combined, the filter and the pump give 





Permac users two complete solvent changes a minute 
and the finest cleaning ever. 


Peutac Cleaning Action — 











+ | 5 pa_—v 
Get all the facts about cleaning action. Write today 4 
for vour free copy of “Are You Cleaning...Or Rinsing?” WA os 








See the Permac in action. Write, Call or Wire: 
American Permac, 48 Merrick Rd., Rockville Centre, N. Y. 
North East Permac, Co. 29 Washington Ave., Natick, Mass. 
Pinnacle Products, 188 Tarrytown Rd., Elmsford, N. Y. 
Stebbins Mfg. & Supply, 1735 Blake St., Denver, Colo. 


West American Permac, 1300 Douglas, Los Angeles, Cal. 


AMER/CAN 


‘s ERMAC 


its beauty is rivaled only by its performance 





Fig. 8. Stop water hammer completely if from water condensing in long 
lines, lines not sloped downward, or if poorly insulated. First step is 


to place tees in line as shown, with drain line to traps from flanged 











bottom of tees. Make sure lines have slight drop toward discharge end 


Fig. 9. loops and dead ends trap water 
Then water's picked up by steam for knock 
out wallop. Go over old system and eliminate 
all useless fittings or hookups that condense 


steam, collect water 


_—— 


6000 ‘ | oF 


Fig. 12. Draining at elbow of vertical line i 


important. Tee with drain line before elbow 
good. But simpler and most effective drain 
to replace the el with a tee and hook to 


steam trap 


ried up to the ceiling area where it 
nests down on top of plant piping of 
ill kinds. The hot, sticky summer days 
turn this into a grime that coats the 
piping 
plant load eases off 


upper side of the Every so 
often when the 
enough you should assign someone to 
get up and clean this stuff off 

Second, mousture 

Cold water pipes crisscrossing the 
cleaning area can turn into sweating 
nuisances that spot the work in proc- 
ess. Today there are relatively inex 
pensive coatings that can be applied 
just for this problem. Some are of a 
composition material that looks and 
cts like cork and requires a fairly 


brief surface treatment before it can 
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Fig. 10. Vertical loop around horizontal line 
is bad. This 4-inch-diameter loop has flow re- 
sistance of 32 feet straight piping. Try to 
run vertical lines against wall, with horizontal 


lines a foot away from wall 


woter-- 


aienT 


j 
ag vier” 5 


Fig. 13. Dead end of headers should be 
drained. But drain must be at lowest part so 
water won't collect. Right way is to use tee 
and tap into side of bottom leg. Then dirt 
is kept out of the trap 


be applied to the pipe. We under- 
stand that now this composition even 
works on copper 

Next, noise: 

The background rattles and clanks 
that plant piping systems contribute 
become so much a part of on-the-job 
conditions that you tend to ignore 
them. Actually they serve as good 
warnings of either trouble ahead or 
shoddy operation. 

The major nuisance here is water 
hammer. Left to itself it acts upon 
pipes, valves and fittings in the classic 
manner of water wearing away stones 
Only in this case it batters away. Fig- 
ure 1 gives a good summation of its 


ictions 


if carry-over problem is tough. Next, insulate lines completely and of 
right material for steam temperature. Piping layout shown here will cure 


old system, save money and prevent ovtage in long run 

















Fig. 11. Running drain into large pipe does 
not do good job. Water shoots over small 
opening. Right way is to place fitting in line 
that has large ‘‘pot’’ for collecting water 


from pipe's lower half 





Trep 


Fig. 14. Place trap well below steam line. 
At 24 feet shown, pressure of water leg 
above trap is 10 p.s.i., in addition to steam 
pressure above water. The lower trap is, the 
higher head pressure is on trap 


Water will settle out in steam pip- 
ing systems if the steam lines are long, 
if they are poorly insulated or not 
insulated at all. Then, as Fig. 1 shows, 
the water or condensate (as it actually 
is) collects in pools or in slugs, if you 
will. These pools will lie along the 
path of progress of the steam and their 
favorite settling places are wherever 
the pipe lines sag or bow, wherever 
the piping runs uphill, and wherever 
a piping run has to include sharp 
changes in direction to get around a 
building obstruction. (For example, 
see Fig. 9.) 

As you can see in Fig. 1 these slugs 
of water can be picked up by the 

Continued on page 48 
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MRS. CARE WILL SELL YOUR 
DRY CLEANING SERVICES THE YEAR AROUND! 


Your Dow distributor will have timely, free 
promotion material for you— every month! 


Meet Mrs. Care! She’s going to sell expert dry cleaning care 
from coast to coast the year around. She'll sell for you, too. 
Mrs. Care will appear on wall banners 
dry cleaned garments . . . newspaper ad mats... . clothing 
care booklets . . . and on the lighted floor display called the 
Dow CARE-ousel. Each month, she'll carry a timely 
message ... help you get across to your customers the im- 


... hanger tags for 


Order your free materials now . . 


THE DOW CHEMICAL COMPANY 


portance of quality dry cleaning and the variety of your 
professional services. 

All of this material is yours for the asking. It sells quality 
dry cleaning that always goes with DOW-PER®™. See your 
distributor of DOW-PER and order the promotion material 


from him now! THE DOW CHEMICAL COMPANY, Midland, 
Michigan, Merchandising Dept. 560GTS. 


. They'll sell for you every month! 


- MIDLAND, MICHIGAN <> 
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Would ee 
start a trip 
without 

spare? 


That's the question we always 
want to ask when we get a fever 
ish phone call from one of the 
thousands of operating men who 
have McDonnell No. 150 or No 
157 Controls on their boilers. The 
boiler is down all because that 
veteran control after many years 
of service needs a small replace 
ment just a mercury tube, for 
instance. How fast can we get it 
to them? How the heck do they 
go about putting it on?.. . and 
so on and on 

When these calls come in we 
have an answer that immediately 
puts the caller back in good 
humor We tell him his jobber 
can get him a complete replace 
ment mechanism that will clear 
up his trouble in minutes, and 
then send us the original mech 
anism which we will rebuild and 
return. In this way the job will be 
protected from any such dilemma 
from then on 

All right,there’s good news for 
any of you operating men who 
have a McDonnell No. 150 or 
No. 157 Control. Don't wait till 
it happens: be ready for it. Have 
an extra head mechanism on 
hand —a_ spare. Getting small 
parts takes time; putting them 
in is slow work. The loss of steam 
and plant activity can cost a lot 
of dollars. So compared to the 
possible loss, the cost of a spare 
head mechanism is insignificant 
The story is told and pictured 
alongside 
Remember: It’s the fellow without 
the spare who gets the flat! 


Ask for facts... 


MCDONNELL & MILLER, Inc. 
3509 North Spaulding Avenue 
Chicago 18, Illinois 





. Du my ( es 


Yo ng Well 


If you have a McDonnell 
No. 150 or 157°Pump Control — 
Here's a trick that can save 
you worry and dollars 


if something goes wrong just dis- 
connect wiring and take out 8 Cap 
Screws to remove original mechanism 
Time required: A few minutes! 


cc 


150-HD Automatic 
Reset Control! 


150M-HD Manuol 
2) Reset Control 


Replace it with spare mechanism 
which you have on hand and connect 
wiring. 


Time required: A few minutes! 


Have original mechanism sent to 
us. It will be completely factory rebuilt 
and returned promptly. So .. . 

you always have a spare on hand. 








PIPE MAINTENANCE 


Continued from page 46 


moving steam and hurled at speeds 
up to 80 m.p.h. against anything in 
their path. Obviously something has 
to give. Yet we've walked through 
plants and commented on the banging 
and the rapping taking place right 
over our heads. 

Figures 2-7 give only a few “horri- 
ble examples.” These are unfortunately 
all true. There are, of course, ways and 
means of correcting these problems. 
If you will look at Fig. 8 you will see 
a recommended general treatment that 
covers any piping. Figures 9-14 show 
a number of specific problems and 
their specific cures. 

Unfortunately, water hammer prob- 
lems are not confined to steam lines 
alone. Water lines have their share. 

Air is the most effective medium for 
absorbing the shock wave caused by 
water hammer, for (1) water is non- 
compressible; (2) air can be com- 
pressed to considerable _ pressure. 
When the water compresses the air it 
also fills the void offered by the dis- 
placed air. Because water has this 
flexible means to expand its force, the 
shock wave that would otherwise re- 
sult is quickly absorbed, What you 
actually produce is the same effect as 
a punching bag. It can absorb a ter- 
rific impact with very little added 
strain on the resisting walls. 


Available water-hammer helps 


There are on the market a number 
of different devices that have been de- 
veloped to control water hammer 
Some may be classified as follows: (1) 
bellows type; (2) insert type; (3) pre- 
charged bellows type; (4) diaphragm 
type; (5) copper coils. 

In addition there are, of course, 
other types available. Manufactured 
water hammer arrestors reflect the tre- 
mendous strides made in this field. 
Such devices require no maintenance 
or recharging and therefore can be 
placed in any type of concealed pipe 
space. Moreover, since these units of- 
fer a neat appearance, they can also 
be placed in exposed locations. It is 
both practical and economical to con- 
sider these devices for water hammer 
applications. 

Advice on type, specific capacity 
and the recommended placement of 
the device can be obtained from the 
manufacturer of the particular unit 


selected. # # 
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to Get the MOST 


Out of this Can! 


“Most”’ is the highest available oxygen content. 


When you use Eaton’s Century Brand Sodium Per- — 
borate, you get a gentle, slow impartation of oxygen to 
the wool goods you are treating. You get the regenera- 
tive action which is so desirable . . . bleaching, and 
bringing back the soft, springy feel and original degree 
of whiteness your customers want in their woolens. 





Century Brand Sodium Perborate is produced with 
the highest possible available oxygen content. 
That's why this can gives you the ‘‘most’’. It’s specially 
designed to seal in this oxygen content, and keep it 
available for your benefit. 


Don't compare Eaton’s Century Brand Sodium Per- 
borate with commercial grades packed in barrels, kegs, 
cartons, and paper bags. Century Brand is manufac- 
tured and packed especially for the dry cleaning in- 
dustry. Its purity and effectiveness are sealed in this 
can. Keep it sealed . . . and you'll always get the 
Packed only in five-pound, friction-top, litho- “most” out of it. 


graphed cans, to insure high-oxygen-content 
material at all times. Order from your distributor today! 


WHY EXPERIMENT—USE EATON PRODUCTS 


EATON CHEMICAL AND DYESTUFF COMPANY 


1490 Franklin St., Detroit 7, Michigan 
Canadian Plants: Windsor and Toronto 
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AFTER Same view, excep! thet now the 
building has been extended to provide a tota! 


of 2,250 square feet of floor space & 


BEFORE 
office a year ago VW 


Looking in from door of old call 


Branch 
becomes 


main plant 


Highway construction 
forces move, with 


excellent results 


By LOU BELLEW 


\ BLESSING 
highway construction that forced Jim 
Gallagher to vacate his old plant 
Within three months his 
drive-in exceeded the volum« 


in disguise was the 


Dremises 


f the old plant and two branch offices 
Forced into “going modern” a lot 
ner than he had planned, Jim is 

i far better position in every 
|) He has a brand-new drive-in 


plant with better equipment. (2) He 
has eliminated the expense of two 
3) Employee morale 
is at a new high, reflected in higher 
production 1) His total volume is 
greater than it was before. (5) The 


branch offices 


children of a local banker are now 
assured of a college education 

Actually, the fifth statement is a 
zood insight into the character of this 
man. To the best of our knowledg« 
his half-page newspaper ad on open- 
ing day was the first to include a 
“thank you” not only to the contrac- 
tors, ete., but also to his landlord and 
his banker! 


Space and convenience 


The new Gallagher Cleaners is lo- 
cated just one block off the main street 
of downtown Merced, California. It 
had served several vears aS a branch 
office for the old plant which was in 
i less favorable location. This store 
was selected as the best spot because 
f its wide drive-in area on a busy 
corner, and also because of its 1,580 
square feet of floor space 

The first move was to straighten 
wut the front of the building, since the 
part used for the roomy call office was 
recessed several feet and had a lower 
roof. This provided a big room 28 
teet deep and 54 feet long. An addi 
? by 31 feet were added to 


house a private office plus the dry- 


tional 


cleaning equipment and a new boiler 
om to the rear 
\ 28-foot-long protective 


was erected over the front door and 


canopy 


supported by simple concrete-block 
pillars. Big windows of uniform height 
were installed along a 36-foot section 
to give a clear view of the finishing 
department 

The finishing department was laid 
out according to the procedure sug- 
gested by the National Institute of 
Drycleaning. The information was ob- 


tained at a recent Management Con- 
ference sponsored by the California 
Drycleaning Association, with NID 
instructors as speakers. 

Completed on January 11, 1960, 
the new plant now has a total of 2,250 
square feet of floor space. Four big 
rooftop evaporative coolers keep the 
working conditions most pleasant even 
in the hottest weather. 

Of the nine employees, all women, 
only one has ever worked for any 
other drycleaner. Eight of the crew 
have been trained in their duties by 
Jim Gallagher, and the results are sur- 
prising. For instance, two of the wom- 
en are competent drycleaners and a 
third is learning the job. One can do 
any job in the finishing department as 
well as handle the counter. The seam- 
stress doubles as counter girl with ease 
in case of need. The marker is quite 
capable of working the counter, fin- 
ishing sweaters and bagging garments. 
A counter girl is equally adept at as- 
sembling and bookkeeping. In fact, 
every employee in the plant can wait 
on customers when needed. 

A janitor comes in on Wednesdays 
and Saturdays only, and the girls are 
required to keep their own areas clean 
during the rest of the week. It might 
be well to add that, at the time of 
writing, with the freshly painted white 
interior and the fine lighting to pin- 
point the slightest hint of poor house- 
keeping, it was probably the most im- 
maculate plant in the West 


Good lighting pays 


Speaking of good lighting, Jim is 
more aware now that the lighting in 
the old plant was far from adequate. 
Repair revenue is double that of a 
year ago, and he believes it shows the 
girls simply couldn’t see all the repairs 
needed under the lighting in the old 
plant. Spotting has increased nearly 
as much, and he wonders if they might 
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DRY CLEANERS AGREE! 











Production 
rates increase 


SHELL SOL 
360 and 36 


That’s the up-to-the-minute report from dry 
cleaners coast to coast. Increased production 
rates are obtained even at lower tumbler 


temperatures because: 
1. Evaporation is faster. 
2. Deodorization is faster. 


3. Finishing is faster. 


Both Shell 360 and 36 meet all Stoddard 
Solvent specifications. They are approved by 
the National Institute of Dry Cleaning and 
classified by the Underwriters Laboratories, Inc. 


SHELL SOL 105— 
Regular Stoddard Solvent 


SHELL SOL 140 and 14— 
where 140° F. flash point 
is required 


SHELL 


OIL COMPANY 


Odor stability 
is important. 


50 WEST S5OTH STREET, NEW YORK 20, NEW YORK 


100 BUSH STREET, SAN FRANCISCO 6, CALIFORNIA NX 
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Two new automatic conveyors can handle 350 garments each; save floor space 


have missed a lot of spots before for 
the same reason 

Few plants have adequate extra 
he Ip available on a moment's notice 
for a full day or just a few hours 


The re 


gher’s who are 


are three ex-employees of Galla 
available for 
referred to as 


readily 
emergencies These are 
the “Alumni Girls’ 
son or another, are not interested in a 
full-time 
when needed. One is a counter girl 


who. tor one Tea- 
job now but who will work 


one is a capable finisher on any unit, 
the third is an excellent seamstress and 
counter girl 

Every Wednesday is training day at 
a busy day at 
three of the girls will 
iround to learn another job 
however, the entire 


Gallaghe rs Even on 
least two o1 
switch 
On a slow day 


plant routine is slowed down by one 


< 22 FT. 


lot, so that those doing work different 
from what they are used to can keep 
up with the rest. On these days the 
girls’ routines are really shattered. Best 
of all, the girls actually look forward 
to these training days since it is a 
welcome change of pace and the time 
goes much faster. 


Employees belong 


It may sound trite, but this is in- 
deed a happy plant—and for good 
reason. The boss goes to a lot of extra 
work and expense to keep the employ- 
ces happy. Not a day goes by that 
he doesn't post a “communique” on 
the bulletin board in which he either 
needles someone on slow production 
or drops a compliment where it is most 
deserved. Sometimes he’s not above 








cussing the weather. In any event, it is 
apparent to all that he is well aware of 
what is going on, and appreciative of 
their efforts. 

Right now, too, Jim is conducting a 
newspaper advertising program to ac- 
quaint the public with each of his em- 
ployees. Every two weeks he runs 
a quarter-page ad with a picture of 
one of the girls and a brief explana- 
tion of her position at the plant. It is 
called “Meet Gallagher's Gang.” 

Probably the best bit of employee 
relations—and public relations, too— 
is Jim’s policy of free drycleaning of 
the dress-up clothes of each employ- 
ee and her entire family. This also 
applies to the part-time workers, the 
Alumni Girls. The reasoning is quite 
simple, according to Jim Gallagher. 
He feels that since each employee is 
a vital link in the drycleaning industry, 
they should all be walking examples 
of good grooming on every social oc- 
casion, and the same should apply to 
their whole family. Especially since 
most of their social activities center in 
Merced, the family’s neatness must 
surely be a good ad for Gallagher's. 

The transition to a drive-in opera- 
tion was no problem. Charge plates 
are in use, and after two or three 
weeks the customers learned to stay in 
their cars and let the efficient counter 
personnel attend to their needs. Since 
most of the employees are practically 
Jacks-of-all-trades, as many as half a 
dozen can swarm onto the drive to 
take care of any unusual surge of busi- 
ness. So far, no problems. 

For a conclusion you might well 
read the second paragraph again, That 
tells it all . . . as Jim Gallagher says, 
he’s happy, the employees are happy, 
and even his banker is happy! # # 
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international group exchanges ideas 


LEADING PLANTOWNERS of the 
United States and Canada who are 
nembers of the International Division 
of the Management Engineering Asso 
ciation met in Toronto, Ontario, Can 
ida, for their first annual meeting for 
four days beginning June 22 

Chis newly formed division of the 
MEA followed the format of the long 
established American division of this 
rganization members 


brought thei: 


Participating 
profit and loss state 
ments for 1959 and compared results 
Each also presented a paper on sales 
promotion that had proved particular 
ly successful for him 

[he complete exchange of informa 
tion practi ed by these industry leaders 
is what makes the MEA such a potent 
force. It is important to observe that a 
major part of its programs is devoted 
to sales and advertising. These men 
do not have their “heads in a hamper.’ 
Production and quality are not mino 
know that nothing 


happens until a sale is made 


points but they 


Because so much is packed into 
Max Hall, managing 
MEA, holds 


mormimneg afternoon and evening every 


these programs 
executive ol sessions 
day of the meet. The men in the group 
ire serious-minded businessmen. Only 
m the last day did they relax a bit 
They took a cruise on the yacht Gib 
son Girl owned by Joe Gibson, a dry 
cleaner nationally known throughout 
Canada. But even on the cruise, papers 
were presented and read by partici 


pating me mbers 


“Studies of advertising expenditures by 
MEA members show that sales increases or 
jecreases tie in directly with amounts spent 


ports Bud Talley 


One particularly significant report 
was made by Eugene Talley of City- 
Elite Laundry and Cleaners of Den- 
ver, Colorado. Gene, a keen student 
of the industry, is a member of the 
advisory council of MEA, and gave 
several special reports through the 
meetings 

One of these spelled ouc the impor- 
tance of an adequate sales budget 
An analysis of the reports submitted 
by all MEA members and studied by 
Gene showed that “in the larger per- 
successful operations of 
laundry and drycleaning plants, the 


centage of 


advertising budget is over 4 percent.” 


Host Lorne Gibson (left) and Executive Man- 


ager Max Hall listen to reports from members 


lo prove this, 50 percent of the 
plants in the group showed gains of 
from 1.5 to 30 percent in sales. This 
50 percent group reported an average 
expenditure of 4.32 percent. Another 
31 percent reporting showed no 
change in sales volume and their ay 
erage expenditure for sales promotion 
was only 3.37 percent. The other 19 
percent showed sales losses and they 
significantly spent still less than the 
second group on sales promotion 

\ similar analysis has been made 
for several years past, Gene reported 
Without exception, the results have 
shown sales increases predominate in 
direct relation to promotion expendi 
tures in excess of 4 percent 

One of the plants spending more 
than that figure is Tuchman Cleaners 
of Indianapolis, Indiana, headed by 
Sidney Tuchman. And each year the 
plant shows healthy increases in vol- 
ume. Of course the firm uses the full- 
time services of a professional adver- 
tising man 

rhe results at Tuchman’s have been 
So spec tacular some 16 other cleaners 


in his area use the material and pro- 
motions on a cooperative basis. Mr. 
Tuchman gave a report on the success 
of an annual “grab-bag” held at his 
nine call offices. The promotion lasts 
for three days at the end of the week 
and volume for each store doubles the 
week of the contest. Details of this 
idea and others used by this firm will 
be reported in an early issue. 

A report covering sidelines services 
was given by Larry Callander of Cal- 
lander Cleaners, Newark, Ohio. Like 
Gene Talley, he, too, is a member of 
the advisory council of MEA in its 
American Division. 

This plant has 11 coin-op laundries 
and another one just about ready to go 
at the time of the convention, Callan- 
der’s also added a franchised rug 
cleaning service which includes rental 
of the cleaning equipment to do-it- 
yourself-minded homemakers. Promo- 
tion of drapery and furniture cleaning 
has added to the firm’s volume, ac- 
cording to Larry. 


Some of, the group who met from all over 
the United States and Canada at Interna- 
tional Conference of MEA 


Then from Edmonton, Alberta, 
Canada, Mickey Dlin of Dollar Clean- 
ers reported on an unusual contest for 
children that sparked sales. The firm 
gave away a pony, tying in with the 
showing of a horse movie entitled 
“Snowfire.” Pictures of the horse were 
passed out to the children to be col- 
ored, the best artist to win the pony. 

During the contest the pony was 
displayed at playgrounds, shopping 
centers and plant outlets. Children 
had their pictures taken free while 
seated on the animal. The photos were 
delivered by the route salesmen who 
also left each person the picture of the 
horse to be colored for entry into the 

Continued on page 58 
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YOU SAVE—NO MATTER wWHicw HUEBSCH 
DRY CLEANING TUMBLER YOU USE 


-..and your customers appreciate the quality of your finished work! 


—— 


SAVE-O-SOLV STANDARD OPEN-END 


SOLVENT RECOVERY TUMBLER 


SAVES DOLLARS IN RECLAIMED SOLVENTS SAVES DOLLARS IN MAINTENANCE 


If you are looking for a dry cleaning tumbler that 


deodorizes fast...and, at the same time assures 
maximum recovery of solvent, your answer is Huebsch 


Save-O-Solv. 
SAVES DOLLARS IN OPERATION 


SAVES HOURS IN SERVICING TIME! 


It takes but a few seconds to clean your Huebsch 
Save-O-Solv. There is nothing to disconnect. No 
pipes, panels or bolts need be removed! Merely tilt SAVES DOLLARS IN INITIAL COST 
the top back. The interior is completely exposed for 
quick, easy cleaning and maintenance. Available in 


42"’ x 24” cylinder only. 


For complete information and specifications see your nearest Huebsch dealer or write to Huebsch direct. 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 


Worlds largest manufacturer of commercial tumbler-dryera 
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, 


QUALITY 


CLEANING 


BUILD FALL BUSINESS... with this free 
mobile from Columbia-Southern 


This timely, eye-catching display urges fall 
customers to “Clean ’Em All’’—drapes, slip- 
covers, blankets, sweaters, knitwear. And it’s 
free to users of Perchlor—Columbia-Southern’s 
high quality dry cleaning solvent. 

Hang this colorful business-builder in your 
shop. It’s sure to stimulate fall dry cleaning. 

Get your free mobile from your Columbia- 
Southern Perchlor dealer. And while you’re 
at it, how’s your supply of Perchlor? 


56 


You'll like doing business with Columbia-Southern 


columbia]|southern 
chemicals 


COLUMBIA-SOUTHERN CHEMICAL CORPORATION « Subsidiary of 
Pittsburgh Plate Glass Co. « One Gateway Center, Pittsburgh 22, Pa. 
DISTRICT OFFICES: Cincinnati « Charlotte « Chicago « Cleveland 
Boston « New York « St. Louis « Minneapolis « New Orleans « Dallas 
Houston « Pittsburgh « Philadelphia « San Francisco 

IN CANADA: Standard Chemical Limited 
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fe}. i =e REASON Dependability Is OnIyY one bie reason why \ ashex Is nite choice 


experrenc ed operators. ite svnthetic or petroleum cle aning 


ot 
. men who know trust the superior engineer- 


ing that goes into every Washex from the rugged one-piece forged trunnion to the heavy duty motors 


that power the washing and extraction eveles and solvent pumps. There are synthetic models for 45, 65 and 


100 Ib. capacities. More information is yours by returning this ad with your letterhead, 


WASH EN VWEACOEEEN ERY CORPORATION 


® 192 BANKER STREET, BROOKLYN 22, N.Y * 




















Continued from page 54 
contest. The promotion was a tre 
mendous success 

Still other reports were given by 
Allen Wright of City 
Laundry and Cleaners of Hamilton 


Douglas and 


Ontario. They told of sales contests for 
route salesmen, shirt rental service 
radio 
sponsored by merchants in the area 


and a cooperative giveaway 
Another type of giveaway was re 
Arthur 
Highland Cleaners, Lowell, Massachu 
setts. His firm has a jackpot drawing 
once a week. The fund is started off 
with $100 and then each day an addi 
tional $10 is added to the fund 

The daily drawing is done by using 


ported by Antonopoulos of 


Californians 
consider 
coin-op 
cleaning 


THE BIGGEST convention and ex 
hibit in the history of the California 
Drycleaners Association was its thirty- 
ninth, held June 3-5 at Long Beach 
Every available inch of space at the 
big Municipal Auditorium was taken 
up by booths showing major equip 
ment and supplies 

The National Institute was well rep 
resented in the roster of speakers by 
President Ray Vermeers, Vice-Presi 
dent Steve Carroll, General Manager 
Fulton, and Western branch 


nanager Clarence Pierce 


(,eorge 


Clean-only discussion 


Coin-Op Drycleaning” might well 
be considered the theme of this con 
ention, which started off with Ray 
Vermeers explaining the results to 
late of his own clean-only service at 
Paris Cleaners in Spokane, Washing 


ton. His conclusion: There is a place 
ror in economy service” in the dry 
cle ining industry 


According to Mr. Vermeers, market 
rveys are often misleading. For in 
tance he cited one 
here the total count of potential 


service contained 


state surve\ 


stomers for any 


ent who were either children 


names from the voting lists of the city 
The party whose name is drawn must 
have registered for eligibility during 
that week at one of the firm’s outlets 
If not, the contest carries over to the 
next day with an additional amount 
in the kitty. At the time of the meet- 
ing the prize had run up to $1,450. 

Other reports were given by Harold 
Kalbfleisch of Birmingham Cleaners, 
Birmingham, Michigan; Roody K 
Roody of Concord Cleaners, Concord, 
New Hampshire; Don Schelew of Don 
Schelew, Ltd., Halifax, Nova Scotia; 
Bob Nelson of W. F. Fletcher Co., 
Ithaca, New York; Lorne Gibson of 
Gibson’s Cleaners Limited, Toronto, 
Ontario, and H. L. Lexier of Queen 


ff 


A 
10K LAUNDRY EQUIPMENT 





City Cleaners in Regina, Saskatche- 
wan 

In a business meeting preceding the 
sessions a slate of directors was chosen. 
These are Arthur Antonopoulos, Don 
Schelew, Douglas Wright, Micke: 
Dlin, Herschel Lexier and Harold 
Gates. Mr. Gates operates Sno-White 
Laundry and Cleaners in Colorado 
Springs, Colorado. 

Managing Executive Max Hall an- 
nounced that the American division of 
MEA will meet the first week in No- 
vember in Rochester, New York. Ses- 
sions will be under the direction of 
Ralph Scofield, Jr., of Crescent-Puri- 
tan Laundry of that city. 

Art Schuelke 


- 
2 


“6 


Exhibits drew overflow crowds. Other booths were located beneath balconies at sides and to 


rear of photograph 








New California officers, left to right: James Gallagher, Merced, vice-president; Ralph Morris, 


Santa Ana, president-elect; Dwight Alquist, Lodi, president; John Brittain, Jr., retiring presi- 


dent. George Shepherd, San Jose, remains executive secretary 


or non-buving oldsters. That left 48 
percent of the population as potential 
buyers, and of these it was determined 
10 percent were a market for de luxe 
services. The remainder is the market 
for standard drycleaning and coin-op 
service. 

The industry fails to recognize sales 
resistance, Mr. Vermeers said, and 
overblames wash-and-wear garments 
for the gradual drop in business, al- 
though In manufacturing and market 
ing circles the wash-and-wear promo- 
tion has been considered pretty much 
a “bust” as far as total sales are con- 
cerned 

White-collar workers are no longer 
considered the best market, since the 


blue collar worker now e¢ uals or ex- 
1 


ceeds the income of most so-called 
executive types of white-collar work- 
ers. Wives of blue-collar workers sel- 
dom desire the de luxe services since 
these families lean to the more casual 
apparel. They also are aware that 
there is little noticeable difference be- 
tween the average $1.25 and $1.75 
cleaning. Hence the blue-collar trade 
is a market for coin-op cleaning serv- 
ice, Mr. Vermeers said, as has been 
borne out by the clean-only service 
offered at his own plant, in the heart 
of a blue-collar residential area near 
a big shopping center. 

Here the customer has quickly 
learned to mark her own clothes and 
properly make out her own invoices, 
with the aid of a prominent wall price 
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It’s fantastic! 


Recover |/,* your solvent costs 





























““SNIFF-O-MISER” 


Even though your reclaimers are working at top 
efficiency, perc solvent vapor still escapes from the 
cleaning machine and in handling garments. And it’s 
surprising how much perc escapes: In most plants, at 
least 50% of the total solvent used is being air-wasted. 
Circulating air to get rid of the annoying odors adds 
to the waste, for not only is the solvent lost, but cooling 
the room temperature boosts your heating bill also. 
But there’s an easy answer — Hoyt “Sniff-O-Misers’’! 
These sensational new vapor adsorbers sniff up solvent 
fumes and reclaim your solvent for re-use . . . save up 
to 75% of your present solvent costs . . . get rid of 
solvent odor . . . soon pay for themselves. 


There are three “Sniff-O-Miser” sizes — one for 
any plant, and all attractively designed with the dis- 
tinctive Hoyt cabinet. The compact Model | (for floor, 
wall or ceiling installation) is extremely popular in 
small plants. 


When you buy reclaimers and vapor adsorbers, it 
always pays to look for the Hoyt features. 


Write for bulletins or see your distributor 


HOYT 


WESTPORT, MASS. 


Automatic Dryers, Reclaimers and Chillers 





*"Sniff-O-Miser”’ owners report solvent savings of 50% to 75% 
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list. These customers get exactly what 
they pay for and happily pay for any 
extra frill they want 

rhe first step here is the clean-only 
service. Then the customer selects the 
extra services she desires, and watches 
the regular cleaning plant “expert” do 
the work From the chec ks and ad 
dresses of these customers it is appar 
ent most of them have seldom if ever 
ivailed themselves of the regular 


pl unt’s services before 


Report from NID 


An outline of current and future 


that within less than two years the 
stain analysis service will be devel- 
oped to the point where members can 
be told exactly what made the stain 
In Cac h Case 

During the past 10 years the trade 
relations department under Albert E 
Johnson has contributed a great deal 
to stopping problems with unservice- 
ible garments right at the manufac- 
turing source. In the next 10 years the 
production engineering program 
should prove as important. Already 
this department is working on stand- 
ards of production to fit the grade o 
quality the plantowner wants to turn 


NID activities and studies was pre out 


} 


sented by George Fulton. It is hoped The new public relations depart 


fol Eloi ame-j ole} {motel aal- Melt]; 
as easily as chalk 


aU ENC DIGESTIVE 


SPOT REMOVER 









Wonder-working Exzyme removes 
tough albuminous spots like magic! 
Equally effective in bath or on the 
board. Exzyme’s gentle enzyme 
action is safe for the flimsiest fab- 
DIGESTER rics. It costs less, too—because you 
get more for the same money . 
and Exzyme lasts longer, won’t sour! 
Try Exzyme soon. You'll never go 
back to ordinary spot removers! 


. PRooUuCT 


helpful free booklet... 


te/is why Exzyme removes spots faster, easier 


errvcoany 


Get the inside story on sensational, wonder-working £ xzyme 
It's all yours FREE in this easy-to-read, information-packed 
booklet To get your py just send y if name and 
address to: Booklet, Industrial Products Division, Pabst 
Brewing Co., Merchandise Mart, Ct YT: 54 nois 


PABST BREWING COMPANY 


INDUSTRIAL PRODUCTS DIVISION + MERCHANDISE MART, CHICAGO 54, ILLINOIS 





, ECOmomicar 
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ment under Tom Donahue emphasizes 
motivation research to acquaint the 
public with the fact that the dryclean- 
er is an expert. 

Coin-op machines are now on the 
market. Norge expects to begin deliv- 
ery soon and Whirlpool is nearly 
ready. These two major companies 
have made the decision to go into pro- 
duction and mazy others will follow 
their lead. Having seen them just the 
day before, Mr. Fulton admitted the 
quality of work produced was startling 
for this type of machine. These are 
designed for unattended shops, .need- 
ing only occasional addition of sup- 
plies. Operating on synthetic solvent, 
they will be “hot” machines, heated by 
electricity, although not hot enough 
to decompose the solvent. 

These 9-pound machines will not 
feature stills or steam, and will oper- 
ate on a one-bath charged system. A 
device will be included to measure 
the solvent vapor and prevent re- 
moval of the load if the vapor is too 
dangerous to breathe. 

Spendable national income is di- 
vided among four types of families 
headed by: 


Business and professional . 20% 
White-collar workers .... 31% 
Blue-collar workers ...... 40% 
Unskilled workers ....... 9% 


White-collar workers at the moment 
seem the best sources of cleaning rev- 
enue, while the blue-collar workers 
are the real expanding economy mar- 
ket for all services. To get the blue- 
collar business it has to be under- 
stood they don’t spend like other 
classes. A new car, a boat, or a sum- 
mer cottage is often of prime interest 
to them. Wives in this class, not ac- 
customed to luxuries all their lives, 
must be showered with personal atten- 
tion by the drycleaner and his em- 
ployees in order to get their business. 


State Board report 


Sturl Sheff, president of the Cali- 
fornia State Board of Drycleaners, ex- 
plained that it meets two days each 
month in cities throughout the state 
and conducts an average of 200 ex- 
aminations each month of drycleaning 
license applicants. This is to insure 
that only qualified applicants may op- 
erate in the state. At present there are 
22.000 licenses in good order in Cali- 
fornia, 


Report from allied trades 


Rodger Jackson, managing director 
of the Laundry and Cleaners Allied 
Trades Association, stated that at pres- 
ent there are 5,000 LCATA members 


Continued on page 64 
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Alexander Guss says — 


JOSEPH GUSS & SONS, INC., WASHINGTON, D.C. 


“You can depend on UNITED Valves and 
parts to give trouble-free service!” 


This reputable jobber depends on UNITED 
Valves and pressing machine parts to give the 
trouble-free performance his customers want 
from replacement parts. Alex Guss has been 
specifying the UNITED BRASS line for nearly 
thirty years! 

He knows from experience that UNITED re- 
placement parts are precision-engineered to give 
top operating performance over longer than aver- 
age periods of time—will actually aid in increas- 
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Write for free pamphiet, 


ing production by decreasing equipment down- 
time! Why don’t you specify UNITED Valves 
and pressing machine parts for trouble-free oper- 
ation when you replace? — 
Order now from your 

nearest dealer carrying 

quality UNITED Valves, 

parts and fittings, 


or write us for S01 vou 
complete information. Valve problem, 
With 


Solve Your Valve Problems with UNITED!"" 


vi 


UNITED BRASS WORKS, INC. Randleman, N.C. 


Department NIL-8 


SO YEARS OF SERVICE TO THE LAUNDRY AND DRYCLEANING INDUSTRIES* 





61 


FF 














dco the ORIGINATORS of 


RINSE DISTILLATION 
DRYCLEANING 











ADCO FIRST HELPS YOU OBTAIN TOP QUALITY CLEANING. Then helps you 


merchandise this quality to your customers by Four Complete Outstanding Merchandising Programs. 


CONTACT one of our(65) trained drycleaning technicians to First install the Miracle Method on a Guaranteed 
Basis and Prove through the use of swatch tests The Superior Quality of Cleaning. Then they 
will furnish you with merchandising aids at cost to help you Sell This Quality 


and keep your prices stable and produce new business! _ ~ «nm 


any process or any method to equal Adco’s Quality, Economy and Merchandisinc 
Programs. Make us prove this in your plant at no cost to you until satisfied. Save up 
to 30% on cleaning room supplies and 15% on your finishing costs. 








WHAT DOES THE MIRACLE METHOD OF CLEANING CONSIST OF? 


TOP QUALITY CLEANING:—Obtained by the use of Adco’s specialized detergents made specifically for no 
rinse, no distillation operation. WHY — 


These detergents, Triple X Dri-Sheen for petroleum and Perk-Sheen for perchlorethylene, are double strength, 3% 
water white in color, completely soluble in solvent, therefore, are not removed by Klean, Adco’s Triple Strength, 
Vegetable type carbon. They contain no non-volatiles that must be removed. These detergents, being com-. 
Bpletely soluble, enable you to use sufficient Klean Super Activated Carbon to keep your solvent in top " 
Fcondition, water white and pure at all times, yet you lose no soap through the use of Klean. Result: Quality - 
a plus Economy. No detergent loss through distillation or use of mineral type carbons! 


E PERK-SHEEN IS THE ONLY CHARGE DETERGENT which is made specifically for perchlorethylene and will control 
me equally as much moisture in perchlorethylene solvent as Triple X will control in petroleum. No other charge 
m- soap which is used in perchlorethylene is capable of such moisture control. 








-e 


ADCO RESEARCH DEVELOPS a Completely Soluble “Water White Size” for Use In The Drycleaning Wheel:— Adco’s 
newest addition to the Miracle Method is the use of a 1% charge of “Water White Sizing” in the drycleaning 
wheel. The use of Sizing in the wheel enables you to revitalize every garment as it is being cleaned by giving back 
to the garment the same Sizing ingredient that is used by the manufacturer of the material. This not only eliminates 
limp, lifeless garments but instead of taking out the Sizing every time the garment is cleaned we are adding new, 
fresh Sizing each time, giving the garments that new look all over again and the look and feel of new. You can see 
and feel the extra quality in your cleaning! As an extra bonus you will find your finishing will be 15% faster! It 
follows that your boiler will work 15% less each day! 


For the first time in drycleaning history your customers are able to See and Feel the difference in quality dry- 
cleaning and to help you sell this ‘extra quality ‘’you can see and feel, Adco has available complete ‘‘merchandising 
plans’’ at cost. 


S.* ju ‘ A ene "ete, _ Py 
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ADCO’S MIRACLE METHOD DEPENDS ON THE USE OF KLEAN, Vegetable Type Carbon. In order to produce top 
quality cleaning and yet neither rinse nor distill your solvent, it is necessary to remove the impurities from 
your solvent in the filter. Klean, Super Activated Carbon, will remove the fatty acids, non-volatiles, and color 
from your solvent all in one operation. Yet due to the 100% solubility of our detergents and Sizing you lose 
neither detergent nor Sizing in the process! Only the impurities are removed leaving fresh, pure solvent and 
Sizing in which to clean your clothes. The above means no soap, solvent or Sizing loss other than what remains 
in the clothes. Result: Beautiful Cleaning—No Redeposition! 





NO NEED TO RINSE WHEN YOU ARE CONTINUALLY RINSING! Adco’s Miracle Method of cleaning operates with 


a Ce sufficient Klean present in the filter to control impurities. Just as fast as any 
non-volatiles, fatty acids or impurities of any kind are released from the garments they are immediately 
picked up in the filter by the Klean. This leaves nothing but absolutely pure, sweet, clean detergent, sizing and 

fx solvent. Therefore, any moisture used remains clean because there are no impurities to contaminate it. As a 
result redeposition is impossible as the moisture that is picked up is clean rather than contaminated. 


MIRACLE METHOD WORKS PERFECTLY WITH ALL CONDUCTIVITY AND HUMIDITY CONTROLS. 


NO DISTILLATION. To substantiate our no-distillation claims, all 65) Adco technicians have Cargille Wagner Portable 
Stills to periodically check your solvent and prove to you that your solvent is being kept in perfect condition by the 
use of Adco’s Klean, Vegetable Type, Triple Strength Carbon. Klean is the only carbon that of itself will keep your 
solvent in shape. Klean will not cause excessive pressure like old type mineral carbons. Excessive pressure slows up 
production and eliminates quality —increases redeposition. 


ONLY KLEAN produces Quality Cleaning Without Distillation. 


Adco’s Miracle Method of Cleaning saves you money and time, but assures you Quality Cleaning that you can see 
and feel, thanks to Water White Adco-Size used in the wheel! 


———— m 
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) INC., SEDALIA, MO., U.S.A. 


YOUR DEPENDABLE 
FRIEND... 


the 
VIKING 
SOLVENT 
PUMP 


jepend upon this rugged Vik ng Pump 


1 true friend—alwoys 


ts a dry cleaners’ pump, espe- 


signed to operate effix 


oment and to deliver 


a smoott 


when you need a pump, 


Cedar Falls, lowa, U.S.A 
Offices and Distributors in Principal Cities + 


Mrs. Gare will tell your 
customers it’s wise to clean 
blankets before they're stored. 
How? See page 47 


<> 


THE DOW CHEMICAL COMPANY 
Midland, Michigan 





ready to 
ently on dry clean 


even flow 


be sure 


| size compared to all other 


¥ 


Note These Features: 


Holds a high vacuum 

Fast self priming 

Does not heat solvent 

Does not block up with lint 
Quiet operation 

No lubricating of pump required 


In Canada, It's ‘‘ROTO-KING’’ Pumps 


See Your Classified Telephone Directory 


CALIFORNIANS CONSIDER 


Continued from page 60 


working with the drycleaning incustry 
under a code of ethics that insures 
both quantity and quality of equip- 
ment and supplies, to enable the dry- 
cleaners to maintain their own stand- 
ard of ethics in dealing with their 
own customers. 

Since the drycleaning industry 
spends over $300 million for supplies 
and another $100 million each year 
for equipment, it is ranked twelfth in 
United 
States LCATA provides 
lists of hundreds of members who are 
capable speakers from whom the dry- 
cleaning industry may choose for con- 
vention appearances, or ask informa- 
tion regarding important subjects. 

In times of national peril the close 


industries. 


cooperation between leaders in the 
drycleaners’ association and_ the 
LCATA enabled the industry to keep 
operating. Continued great good for 
the industry is assured as a result of 
the close relations between both asso- 
ciations 


Panel on pricing 


A panel on “Pricing To Sell at a 
Profit” was conducted by Jack Ireland, 


Caled Products, Inc. Here are the 
speakers and their summarized view- 
points: 

Bill Bell, Bryan Cleaners, Pasadena: 
(1) Cut costs through engineered 
layout. (2) Incentive system for fin- 
ishing operators so they're “in business 
for themselves.” 

Herman Mathis, Virginia Cleaners, 
Berkeley: (1) Work on sales and distri- 
bution costs. (2) Either eliminate, or 
build up, costly small routes. (3) Keep 
accurate cost records on all trucks, no 
matter how small the items. (4) Instill 
a sense of pride in the routemen re- 
garding their trucks. (5) Maintain im- 
maculate appearance of trucks through 
surprise inspections. (6) Conduct pe- 
riodic contests to maintain routemen’s 
enthusiasm for selling. 

Richard Brittain, Park Cleaners, 
Monterey Park: (1) Determine unit 
cost at each finishing unit by piece 
counts. (2) Determine needed produc- 
tion of finishing units to stay within 
accepted 10 to 12 percent standard 
suggested by NID. (3) Help salespeo- 
ple to maintain a standard system of 
pricing through proper charts that 
cover the variance, especially in la- 
dies’ garments. 


Kasson leads coin-op discussion 


The cracker-barrel session under the 
able guidance of C. B. Kasson, vice- 
president of R. R. Street & Company 
Inc., discussed clean-only and coin-op 
drycleaning. In general, the problem 
was felt to be at least two years away, 
which suggests a wait-and-see attitude 
on the part of most of the drycleaners 
present, since California law now re- 
quires a licensed drycleaner in attend- 
ance where drycleaning is done. How 
coin-ops fare in the rest of the country 
will determine future action in Califor- 
nia. In any event, whether a clean-only 
service or coin-op plants, there is no 
intention here of letting outsiders tap 
this market away from established 
drycleaning firms. 


Visitors from Japan 


Following the annual convention 
and exhibit, Sunday afternoon and 
Monday were given over to the Sec- 
ond International Drycleaning Con- 
vention, with a delegation of nearly 
a dozen of the leading drycleaners of 
Japan discussing industry problems 
with the American delegates. Besides 
attending the convention exhibits the 
Japanese delegates visited many of the 
major plants in the area, and were en- 
tertained at several social functions. 

—Lou Bellew 
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“Our Yellow Pages advertising makes change 
in store hours successful and profitable!” 


says Homer P. Hatten, Owner, Benzol Cleaners & Dyers, Inc., Huntington, West Virginia 


“When we shifted from a 5-day to a 
6-day week, business at first was very 
Saturday. This 
prompted us to put a notice in our 
Yellow Pages ad to the effect that we 


were now open on Saturdays. Result: 


slow on the sixth day 


Saturday is now one of our best days, 
thanks to the pulling power of the 
Yellow Pages. 


“Our Yellow Pages advertising helps 


us attract many of the new families 


that are moving into the Huntington 
area. Using the Yellow Pages to find 
the services they need, new residents 
either telephone for pick-up service or 


come in with their cleaning.” 


® Let Yellow Pages advertising help 
expand your business. Tell prospective 
customers what you sell, where you 
are, what services you specialize in. 
Call the Yellow Pages man at your Bell 
telephone business office for full details. 





WE GIVE S & H GREEN STAMPS 
SUITS — COATS — DRESSES — SWEATERS 
Tas — SLANEETS — DRAPES — SUPCOVERS 
TARORING — BOX STORAGE 


“aiimar es "** 





Wile Call 
hb ty atteey tte (DA _5-8196 








a ce re ea SRE 
DISPLAY AD (shown reduced) 
guides newcomers to Benzol 
Cleaners & Dyers. Other adver- 
tising under Clothing Storage, 
Drapery Cleaning, Cleaning — 
Blankets, and Furs—Storage helps 
bring in business ‘round the clock. 


Display this sales-building emblem wherever your prospects can see it. 
The Yellow Pages representative will gladly supply as many as you need. 





Mrs. Care will tell your 

customers new fibers and 

fabrics call for expert care. 
How? See page 47 
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General Course Grads: Shown here 
are the 14 U. S. drycleaners, one 
Haitian cleaner and Australian 
drycleaner who recently completed the 
NID’s 110th General Course. 

Front row, left to right: Charles 
Hugh Luther, Whittier Cleaners, Inc., 
Grosse Pointe Park, Mich.; Peter John 
Shield, Shield Dry Bent- 
leigh, Victoria, Australia; Robert 
Strassler, Harris Valet Service, New 
York, N. Y.; Glen W. Waggoner, Silver 
State Laundry Company, Denver, 
Colo.; Peter L. Nixon, Norwood Laun- 
dry Company, Norwood, Mass.; Don- 
ald A. Bergman, Bergman’s, Inc., 
Washington, D. C.; Ronald Lee Andy, 
Veltri Cleaner, Washington, Pa.; 
Sheldon Schiff, West Side Corporation, 


one 


Cleaners, 


Flushing, N. Y.; R. Edward Rose, Jr., 


Why it pays to use” 


You get the finest dyework in the land, the kind you'll hand to your 
customers with pride. Everything—garments, rugs, household fabrics 
—processed in automatically-controlled stainless steel equipment and 
pre-conditioned for easier finishing. Latest techniques assure right 
“handle,” maximum color depth and uniformity, size retention. 


You get your choice of “E-Z PRESS” semi-finished or “FINISHED- 


TO-FIT” services. 


You get fast, dependable service even at peak of the season. Most 
orders shipped back within 24 hours of receipt. 


You get the convenience of one-stop service for all your sideline 
specialties -TRU COLOR can handle your suede and leather 
cleaning, glove cleaning, reweaving, flameproofing, showerproofing, 
vat-dyeing of commercial linens. Send everything in same bundle 


with dyework. 


You get color cards, posters, marking and mailing supplies FREE. 


The maiiman makes it easy to use... 


«ie TRU COLOR DYE WORKS, Inc. 


Gcuinio 
e ~ 


i el 


Write for our trade price list 
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24-47 44th Street, Long Island City 3, N.Y. 


Mail Order “Supermarket” of Sideline Services 


Twin City Cleaners, Inc., Hingham, 
Mass. 

Back row: Ronald E. Bell, Bell 
Cleaners, Bedford, Ind.; Robert F. 
Ball, Northampton Sanitary Laundry, 
Inc., Northampton, Mass.; Jack Zorn, 
Zorn’s Dry Cleaners, Westbury, N. Y.; 
Pierre Bayard, Modern Dry Cleaning, 
Port-au-Prince, Haiti; Franklin Ed- 
ward Hollands, Hollands’ Cleaners, 
Moorhead, Minn.; Joseph W. DiTor- 
rice, Artistic Cleaners and Launderers, 
Milwaukee, Wis.; Norton Goldberg, 
Saget Cleaners, Drexel Hill, Pa. 
Back-Home Plans: The theme of the 
30th Annual Back-Home Day of the 
National Institute of Drycleaning 
Alumni Society will be “The 60’s— 
Sizzle or Fizzle?” To be held in Wash- 
ington. D. C., August 12-14, the meet- 
ing will open Friday afternoon, August 
12, with an open house at NID head- 
quarters in Silver Spring, Md. That 
evening's “Hello Party” with cocktails 
and square dancing will be held at the 
Marriott Motor Hotel, as will all other 
meetings. On Saturday evening there 
will be a cocktail party followed by a 
buffet dinner-dance and floor show at 
the Marriott. 

Saturday’s speakers will include 
George P. Fulton, general manager of 
the NID; Vian Silliman, research di- 
rector of the Bureau of Laundry and 
Dry Cleaning Standards, and William 
L. Browne, director of public relations 
of the NID. On Sunday Victor D. 
Oakley, sales management consultant, 
and William J. Nicklaw, NID director 
of education, will speak. A discussion 
of coin-operated drycleaning by in- 
dustry leaders will conclude the week- 
end. 


# # 
- £ 


Inside NID: This is the theme of the 
third annual Pennsylvania Day pro- 
gram at the National Institute of Dry- 
cleaning, to be held August 15, 1960, 
at the NID in Silver Spring, Md., after 
the Alumni Society meeting. 

The Institute is issuing invitations 
to all drycleaners from Pennsylvania 

THE 
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COLMAC 
INDUSTRIES ... New 


... MARS SERIES 
COVERALL— MATIC 


WITH THESE 
EXCITING NEW 
FEATURES: 


@ Super hot coil 
@ 2H. P. motor 


@ Waist band dryer 


The new super-fast ‘‘Mars"’ Coverall-matic 
has been proven and accepted in major 
Easy and SAFE to operate plants. 

More coveralls are being done with Coverall- 
Collar presser with a finished look matic in the U. S. today, than any other 
method. 
Coverall-matic will pay for itself in labor 
Has a super finished look saving alone in 8 months. 
(not a clothesline look) 250% more profit than press method, with 
VY, the initial investment. 


No noise or vibration 


Back pockets finished like a press job 


Permanent air filter , “is P 
(ne dust or lat in room) Coverall-matic, with its PROVEN superior qual- 


ity and production rate, invites comparison with 
Production automatically counted machines claiming 200 units per hour with no 
adjustable timing, air cylinders, etc. Coverall- 
matic is continuing to do coveralls in plants that 
have experienced comparison trial periods with 
Only 2 hours to install 2 machines other equipment. 


Only four connections to install 
(air—steam—return line—electricity) 


WRITE, WIRE OR CALL COLLECT: 


COLMAC Industries, Inc. Phone MU 4-2460 Colville, Wash. 


AUGUST, 1960 





Nonmember 
cleaners are welcome to join the “Key 
states PAD( 


or elsewhere to attend 
stone Karavan,” Presi- 
dent Peter Seras 


Recent NID Bulletins: Two new Fab 
rics Fashions bulletins have been 
issued by the NID. FF-69 deals with 
the popular madras while FF-70 is 
concerned with a satin that shows yarn 
slippage and problems with silk o1 


gandy 


Change and the Struggle to keep pace 
with it was the subject of a talk given 
by Dr. Dorothy S. Lyle at the recent 
convention of the Washington State 
Home 


Lyle stressed the changes in synthetic 


Economics Association. Dr 
fabrics and the resultant challenge to 


dry« leaners launderers, housewives 
ind home economists to keep up with 
this constant advance. Her address was 
illustrated with swatches of synthetics 
blends and natural fibers 

Known to the industry as director of 
consumer relations for the National 
Institute of Drycleaning, Dr. Lyle is 
president of the American Home Eco 


nomics Association 


ASSOCIATION NEWS 


AIL Chooses President: W. E. (Gene) 
Hawk, president of Miller’s Dry Clean- 
ers and Launderers, Des Moines, lowa, 
was elected president of the American 
Institute of Laundering at the AIL 
board of directors annual meeting re- 
cently. 


Dakota Officers: Jack Foasberg of Hu- 
ron, S. D., was recently elected presi- 
dent of the Dry Cleaners Association 
of the Dakotas. Edward Belatti was 
elected vice-president and Ernie Mc- 
Kenzie secretary-treasurer. 


South Texas Elections: Roy Kircher of 
the Kircher St. Louis Cleaners has 
been elected president of the South 
Texas Cleaners & Dyers Association. 
Also elected were: H. I. Hood, Mor 
gan Cleaners, vice-president; W. A. 
Robinson, Northside Cleaners, treas- 
urer, and Mrs. Virginia Nesbit, execu- 
tive secretary 

Directors elected are: Joe Boyd of 





BIGELOW 





Want More Business— 
The Kind That Stays? 


@Can you use more dry cleaning? Like to have more 


customers who will stick with you year after year? 
Brown & Bigelow has an exclusive year-round promo- 
tion plan to help you get this business, and keep it. 
Write for details on our famous Playing Card Premium 
Plan. Used by hundreds of quality dry cleaners. Get 
the facts from their experience with this terrific business 
builder plan. Easy, inexpensive to use. Appeals to in- 
dividuals, clubs, institutions. Creates year-round word- 
of-mouth advertising for you. Builds community good 
will. We give you personal assistance with our full-time 


professional advertising representative in your city. 


WRITE DEPT. A-7 


BROWN & bd hance 0alvottiding 


A DIVISION OF STANDARD PACKAGING CORPORATION e ST. PAUL 4, MINNESOTA | 








Ideal Cleaners; W. D. Cornelison of 
Alamo Heights Cleaners; Richard Cul- 
pepper of Culpepper Cleaners; E. A. 
Conrad of Glo Syster; Frank D. Her- 
ring of Woodlawn Cleaners; Charles 
Krumboltz of Tower Laundry; W. I. 
Suberg of Suberg Cleaners and W. D. 
Vaught of Vaught Cleaners. 
# # 
CRI Laboratory Change: The Cana- 
dian Research Institute of Launderers 
and Cleaners has closed its laboratory 
at 263 Queen St., Ottawa, and will 
turn over all referee reports and test 
bundles to an independent laboratory, 
Canadian Textile Testing Laboratories, 
69 Eglinton Ave., E., Toronto. 
Reasons given for the change in- 
cluded excessive operational costs for 
the CRI laboratory, difficulties in ad- 
ministering a laboratory in Ottawa 
when the Institute office is in Toronto, 
and possible prejudice against clean- 
ers whose referee reports bore the 
words “Launderers and Cleaners.” 


Milwaukee Institute Elects: Maurice 
Puariea of Vanity Cleaners has been 
elected president of the Milwaukee 
Drycleaning Institute. W. W. Kane of 
Jessens Cleaners was named _ vice- 
president and Egon W. Peck was re- 
elected secretary-treasurer. 


#2 
* + 


Distributors Council Expands: During 
the quarterly meeting of the board of 
directors of the Central Distributors 
Council, held recently in Chicago, 
plans were made to expand the activi- 
ties of the Council to cover all of the 
United States, other than the 15 
Southern states now represented in the 
Southern Distributors Council. So far 
27 firms have indicated interest in 
joining the nonprofit organization, 
whose announced purpose is to edu- 
cate both the public and the industry 
in scientific advancements and _ re- 
search; to improve methods; to im- 
prove relationships among manufac- 
turers, distributors, drycleaners and 
their customers. 

Officers of the Council are: J. Rob- 
ert Conley, Carman-Conley, Inc., 
Chicago, president; Arthur D. Fry, Fry 
Brothers Company, Cincinnati, Ohio, 
vice-president; Sidney Korey, Chicago 
Laundry and Cleaners Supply Com- 
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Because your business success hinges upon the quality of your cleaning, the 
quality of the equipment you choose is the most important decision you'll ever 
make. Manitowoc dry cleaning systems offer incomparable quality . . . guaranteed 
by exclusive engineering features developed in the Manitowoc research labs 
Other machines may /ook modern, but you can't give the quality cleaning you 
require in today’s highly competitive market if your equipment does not have 
these “years ahead’ Manitowoc advantages 
positively prevents intermix of wash and rinse solvents 


essential for true 2-bath performance 


g-over and foaming-over of contaminated 


ntaminated solvent to return to the system 


nt quality through the use of expensive monel metal tubes 


action with a simple 4-way valve 


mpact dry cleaning system to fit any location 


ad capacity or cleaning quality 


; rattles, strains, and vibrations during extraction 


nsumption with smaller motors. 


livider that equalizes the load and certifies complete solvent 


down’ cleansing 


, beautifully fluff-dried garments in record time recovers more solvent with 
jenser. There are no fir mpletely eliminating any lint problem 


t 2-bath machines only 
SSSR SORES ESE EHH EEE * Pat Pend. 


SINGLE BATH PERC SYSTEMS TWO BATH PERC SYSTEMS ¢ 


y 
y 


PETROLEUM SYSTEMS FINISHING EQUIPMENT 


MAN I TOWOC 


; 


MANITOWOC ENGINEERING CORP. 


(A t ar he Manitowoc Company, Ir 


MANITOWOC, WISCONSIN 


Seeeeeeeeeeeeeeeeeeeeeeeeeee 





that miracle 


‘fall-out’ 


like pennies from heaven 


Dry-cleaning efficiency is in direct propor- 
tion to the quality of the solvents you use! 

Diamond Perchlorethylene works fast and 
thoroughly. Soils fall out and you recover all 
the ‘‘Perclor’’— because the vapor is 54% times 
heavier than air. That’s why this remarkable 
Diamond solvent, used in modern equipment, 
can give you the lowest possible solvent cost. 

Improve your work, make customers hap- 
pier and drop your costs all at the same time 
with ‘“Perclor.”” For more information, call 
your Diamond sales office or write Diamond 
Alkali Company, 300 Union Commerce Bldg., 
Cleveland 14, Ohio. 


Diamond Chemicals 





new 


lot-contro/ tags 


control work flow, 


keep costs 
down 


To speed handling, reduce 
unnecessary overhead and 
keep an even flow of work 
through the plant, put 
ARMA Lot-Control Tags to 
work for you. 

ARMA Lot-Control Tags 
work in color sequence with 
small, easily handled lots of 
garments. Tags change color 
automatically and show the 
lot color change numerically. 
This provides a quick visual 
report on the flow of work as it 
travels through various de- 
partments. Stragglers and de- 
lays are spotted immediately. 

Each roll of ARMA Lot- 
Control Tags contains 1,000 
tags with different colors and 
ten successive lot numbers. 
Colors always follow the same 
sequence in each roll. Lot 
numbers assure no duplication 
until a safety cycle has elapsed. 

Look into the advantages of 
this time-and-money-saving 
system. Contact your jobber 
or write today for literature. 


Pittsburgh Tag 
Company 


Box 6124 
Pittsburgh 12, Pa. 


Continued from page 68 


pany, Chicago, secretary-treasurer; 
F. E. McCleary, McCleary Brothers, 
Inc., Memphis, Tenn., executive di- 
rector. Council directors are M. M. 
Baddeley, Hershel Carey, J. Robert 
Conley, J. H. Freeman, Arthur D. 
Fry, Sidney Korey and Alex Marks. 

Rug Cleaning Course: The National 
Institute of Rug Cleaning will hold an- 
other school from August 6-13, 1960, 
at its headquarters in Bethesda, Md. 


Columbus Cleaners Aid Hospital: The 
40 member plants of the Dry Cleaners 


Guild of Columbus, Ohio, recently | 


cleaned used clothing, drapes and 
other cloth items which were then 
placed on sale by the thrift shops of 
Children’s Hospital. 


West Virginians Reelected: Officers of 
the West Virginia Launderers and Dry 
Cleaners Association have been re- 
elected for another term. 

President for another year is Jess 
Richmond, Beckley. James Parker, 
Huntington, is still vice-president, and 
Paul M. Divers, Charleston, continues 
in his post of secretary-treasurer. 


Association Formed: Fourteen dry- 
cleaning plants have organized the 
Casper Dry Cleaning Association, Cas- 
per, Wyo. Officers of the new group 
are: Alex Mills of Rainbow Cleaners, 
president; Chuck Grierson of Casper 
Dry Cleaners, vice-president; Cliff Ol- 
sen of Wyoming Industrial Laundry 
& Cleaners, secretary-treasuretr 


Canada’s Plants Beat England’s: This 
was the gist of a speech given by 
Harry Fotheringham, Fotheringham’s 
Speedy Service Cleaners, Hamilton, 
Ont., before the Halton and Peel Dry 
Cleaners Institute. Mr. Fotheringham 
stressed the need for package cleaning 
plants in England as opposed to the 
present system of doing all cleaning 
in large plants in the more populated 
areas. He quoted six days as the best 
service time. Mr. Fotheringham said 
that a number of London drycleaners 
had organized a program to operate 
the first package-type plant, which 
should open inside of a few months. 


Mrs. Care will tell your 
customers that identifying the 
stain helps you get it out! 
How? See page 47 
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THE ANALYST ANSWERS 
Yellowed White Wool 


The customer claims this coat was 
snow white before we cleaned it. Ac- 
cording to her, it is only one year old 
and she refuses to accept it. We do not 
want the responsibility of bleaching it. 

—T.C.C., California 


I do not think the yellowing of 
this white wool coat is due to any fail- 
ing in the cleaning. There is a possi- 
bility that the heat in deodorization 
may have speeded up a tendency for 
the coat to return to its original yellow 
shade as it again takes on oxygen from 
the air. Exposure to heated air in the 
deodorization process might speed up 
this change. 

You are justified in not wishing to 
accept responsibility in bleaching such 
a yellowed garment. Occasionally such 
yellowing can be due to the use of 
harsh bleaches on the wool fabric. 
Then when the cleaner attempts to 
bleach it with even a mild bleach, it 
is sufficient to overoxidize the fabric 
and it will literally fall apart. 

We bleached a sample of the fabric 
overnight in a bath of hydrogen per- 
oxide. From this it would seem that 
this procedure would probably restore 
the garment to its original whiteness. 
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PROSPERITY’S 


FEATURE-PACKED UNIT 


uses ory MARLOWS 


Prosperity recently introduced a new 55-pound capacity, fully 
automatic, Model 12-C, open-pocket, reversing washer. This 
machine has “Vari-Level” solvent control, ‘“Formatrol” cycle 
timer and built-in solvent flow meter. A pneumatic-tube door 
seal inflates when the switch is turned to “On” position and locks 
the door securely until the unit is stopped. 

This feature-packed drycleaning machine is equipped with 
efficient, trouble-free Marlow pumps as standard equipment. 

For many years, Marlows have helped make good drycleaning 
equipment better! Marlow pumps are specially engineered for 
the job. A Remite seal eliminates shaft leakage. There’s no sol- 
vent loss—floors stay dry and clean. And—Marlows handle 
petroleum or synthetic solvents with equal ease. No pump 
worries, space-saving design, sturdy construction, quiet opera- 
tion—are just a few of the many other Marlow advantages. 

Write today for complete information and the name of your 
Marlow dealer. 


MARLOW PUMPS 


DIVISION OF BELL & GOSSETT COMPANY 
MIDLAND PARK, NEW JERSEY 


Morton Grove, Illinois * Longview, Texas 





EWS from the allied trades 


IRA C. MAXWELL 


Maxwell Purchases Columbia 


( Maxwell, well-known 
quipment exer 
sident of 


uning and laundry « 


utive 
i large 
quip- 
inufacturing corporation, 
pure hased the Columbia 
Machinery ( 

us Citv, Mo 
yunced that imme 
ins for the 
ment ot 


Oormet 


pre 


dry ompany 
int 
company ¢ ll 
the iles 
xpansion of the 
ment to 2 


serv- 


le part 


} hour ( pe T- 


Cc. A. GAULT 


Anderson-Prichard Meets 


solvents 
on-Prichard Oil Corpora 
held its 1960 an- 
les conference 
from all 
olvents marketing terri 
rged upon Oklahoma 
the thre« 
Gault, division 
the c 
future of technical 
the 


provide new 


sales division of 


ntly 
Division 
sections of 


A pcr 


ry T { 


day meeting 


City tor 
( A 
director of 

on the 


manager! 


mnference 


und on 
h to 


company s 
prod- 
industry 


Kordite Appoints Trawick 


Charles V. Trawick has been 
appointed district 
ager of the Industrial 
of The Kordite Company, Ma- 
cedon N = He had been a 
Kordite sales representative for 
two years 

Robert D. Fletcher has been 
named district manager 
the Industrial Division. He 
joined the plastic product man- 


sale S man- 


Division 


sales 


for 


sales 
ago. 


ufacturer as an industrial 


representative two years 


JAMES D. LEVY 


Manitowoc Appoints Levy 


James D 
pointed 
Manitowoc Engineering 
Manitowoc, Wis. He will be re- 
sponsible for the sales of Mani- 


towoc’s synthetic 


has been ap- 
for 
Corp 


Levy 


area sales director 


and petroleum 
the 


drvyc ke ining 
Southeast 


equipment in 


ind Midwest 


Expansion at Emery 


4. W 
elected president of Emery In 
In 


whe 


Schubert has been 
dustries 
J. | 
newly 
of the 
Mr. Emery 
founder of the 
served as president since 
Mr. Schubert joined the 
1924 as a 


bec Li Ser 


SLICCEE ding John 
the 
of chairman 


mery takes over 
created post 
board 
the 
has 
1925. 
firm in 
He 
1929, 
193] 


-presi- 


grandson of 


company 


cost accountant 
retary in 

served as treasurer from 
to 1940 was elected vice 
dent in 1940 and executive 


president in 1953 


vice- 


officers were 
Boyd and Rob- 
vice-presidents; 
treasurer; L. D 
4. Mueller 
and H. B 


secretary 


The following 
reelected: K. K 
ert Van Tuyle, 
H. W. Altvater 
Myers, se« 
issistant 


Menke 


retary: | 
treasurer 


issistant 


also announced 
a European com- 
owned jointly with Uni- 
N. V., of Holland. The 
new company, Unilever-Emery, 
_ & headquarters at 
Gouda, Holland, where a plant 
is under construction, 
Emery acquired 
a manufacturing unit in Cana- 
da, purchased a West Coast 
plant, and built a new plant at 
Nitro, W. Va., in partnership 
with Monsanto Chemical Co. 
Currently the Cincinnati plant 
is being expanded 


Emery has 
tormation of 
pany 


lever, 


has 


Previously 


Nu-Pro Moves 


Nu-Pro Sales Corporation 
and Nu-Pro Manufacturing 
Company have moved to larger 
quarters at 10700 Kahlmeyer 
Dr.. Creve Coeur, St. Louis 32, 
Mo. The will continue to 
use the same mailing 
P. O. Box 422. St 
Mo 


firm 
address: 


Louis 66, 


Stauffer Promotes Taylor 


Wyman | 
promoted to 


been 
the 
Industrial 
Stauffer 
He 


sales 


Taylor has 
assistant to 
vice-pre sident, sales, 
Chemicals Division, 
Chemical Company 
previously Western 
ager. Mr. Taylor will make 


headquarters in New York. 


was 
man- 
his 


Waldo Rice Retires 
Waldo 


Laundry 


Rice, manager of 


the and Dry Cleaning 


Supply Department of H. D. 


Taylor Co. for 42 years, recent- 


ly retired. He is succeeded by 
Carlton O. Block. 


ROBERT P. LEWIS 


New Whirlpool Department 


Whirlpool Corporation 
formed a new department—the 
Distributor Development De- 
partment—to expand the corpo- 
ration’s management and opera- 
tions training for wholesale 
distributor personnel. 

Picked to head the new de- 
partment is Robert P. Lewis, 
formerly Whirlpool director of 
relations. He is a 
vice-president and director of 
Whirlpool Appliances Canada, 
Ltd., and a director of Whirl- 
pool International Bahamas, 
>. A 


has 


consumer 


Lascari Appointed at American Permac 


right, shown 
being congratulated by 
vice-president Bernd 
Walter, has been appointed na- 


Joseph Lascari, 
here 
company 


tional sales manager of Ameri- 
can Permac. 

In his new position, Mr. Las- 
cari will work with Mr. Walter 
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why use two 
when one will do... 
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THE BIG CISSELL 100 LB.* 
DRYCLEANING DRYER 


eliminates split loads ...boosts profits! 


Your investment in the 100 Ib. Cissell Drycleaning Dryer is an 
investment in profit! Handles full loads from your washer all in 
one operation—saves you time—gives major production advan- 
tages over split-load drying. 

8-Stage Heat Control eliminates temperature guesswork, as- 
sures uniform drying. Big, no snag, 42” x 42” basket with large 
air volume assures fast, safe drying with complete deodorization. 
Basket removes in less than five minutes. Modern cabinet design 
and easy accessibility of parts also give this Cissell unit top 
acceptance with drycleaners everywhere. 


@ Separate motors for fan and basket @ Double wall construction 
@ Cissell-built gear reducer 
@ Air filter standard equipment 
@ Static steam spray @ Two-way fire extinguisher 
*Dry weight capacity 
NEW ALL-METAL, FULL-W/IDTH LINT DRAWER No stoop- 
ing, no cloth to tear, replace, or burn. Operator can sweep it 


clean with his hands. Lower panel tilts open for access to per- 
forated drawer. Drawer pulls out at convenient height. 





CIsSSELL w= CISSELL MFG. CO., INC—LOUISVILLE 1, KY. 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 
Consult Your Jobber 





l© Serve you lbeKier 


the world’s finest LAUNDRY EQUIPMENT 
4 batt ¢fté WILL INCREASE YouR ProFIS ]46©=©@A gz ahertte 


— ASSURE CUSTOMER SATISFACTION 
Tumblette by Cook, Washette by Cook, Ex- 
tractors by Cook are built to produce mcre 
pounds of laundry per day, with greater effi- 
ciency and less cost to the laundry operator. 
Your customers will be pleased with the better 
results you get, you will be pleased with the 
greater profits you make, when you use Cook 
Laundry Equipment — the world’s finest. 


37 x 30 er nk 





WASHERS . 


For illustrated brochure and name 
of nearest distributor, write — 


Coo 


MACHINERY CO., 


INC. 


4301 SOUTH FITZHUGH 
DALLAS 26, TEXAS 


EXTRACTORS 


DRYERS 


by 


OPEN END WASHER 


arracrvte 
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SAMUEL FRIEDMAN 


Manitowoc Appoints Fre 
Manitowoxc En 
Manitowoc Wis 

ted Fr Cleaning and 

Machinery Co., Pitts- 

distributor of 

ynthetic and 


gineering 
Cory] 
ipponr 
I vwundry 


has 


ral i is a 
it line ft petro- 
cleaning equipment 
Samuel 


western sec- 


firm owned by 


an, covers 
f New York State 
lvania. Fré services in 
layout and installa- 
A companys 


und 


rl ' 
| il 


owne d 


airplane is used to contact dis- 


tant customers 


Talb Adds Retardant 


Talb 
delphia, has 
renewable 
dant to its 
chemicals 


Phila- 
Pont’s 
Retar- 
cleaning 


Industries, Inc., 
added Du 
X-12 Flame 
line of 
for the drycleaning 
industries. Talb is 
the product 
particularly for safeguarding in- 
dustrial 


and laundry 
suggesting use of 


clothing 


& @e 


boraew BIGGEST Zo, 


DELIVERY TRUCK 


Hertz Corporation, truck and 


sutomobile leasing and rental 
has purchased the 


Metro- 


organization, 


10,000th International 


Unipress in Greece 


The United States 
ment of Commerce 


Depart- 
has asked 
Unipress Company to represent 
the laundry equipment industry 
with its Glide-O-Matic shirt 
finishing unit at the Internation- 
al Trade Fair which will be 
held in Thessaloniki, Greece, 
September 4-25, 1960 

Supporting equipment at the 
exhibit will be the P. M. Latt- 
ner boiler and Ingersoll Rand 
compressor. 


Mite produced by International 
Harvester’s motor truck divi- 
sion 


L. W. Pierson (right), man- 


THE 


ager of International truck sales, 
is shown presenting a miniature 
model of the gold-finished com- 
pact truck to O. K. LeBron, 
vice-president and general man- 
ager of Hertz central truck leas- 
ing division. R. C. Burns (left), 
manager of fleet sales for I-H, 
looks on. 


Drycleaning for 
Work Clothes 


Managers of industrial laun- 
dering and drycleaning 
cerns that specialize in 
of work garments to industry 
have learned that drycleaning 
such heavily soiled garments in- 
stead of laundering them makes 
them last longer, according to 
Vic Manufacturing Company. 

This, states the Minneapolis 
manufacturer, is the reason why 
it has placed both a 50- and 
100-pound capacity Industrial 
Dry Cleaner on the market. 


con- 
rental 


Behrstock Distributors 


L. Behrstock Co., Chicago, 
has appointed Barney R. and 
Joel D. sales repre- 
sentatives for its Gross Star line 
and other Behrstock products. 

The Sussmans, located at 
10703 Magnolia Blvd., North 


Sussman 
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Hollywood, Calif., will 
California, Arizona, Washington 
and Oregon 


serve 


ROBERT FORNEY 


Pinnacle Promotes Forney 


Robert Forney, general man- 
ager of Pinnacle Products, Inc., 
has been appointed vice-presi- 
dent. He joined the firm four 
years ago as West Coast repre- 
sentative. He was named gener- 
al manager of the company in 
1959. 


J. E. QUEST 


Quest New Unipress Head 


J. E. Quest has been elected 
the new president and chief ex- 


ecutive officer of The Unipress 
Company and Midland Laun- 
dry Equipment Company. He 
succeeds Ira C. Maxwell, who 
resigned several months ago 
after having been in an execu- 
tive position with the company 
for over 20 years. 

Mr. Quest was formerly presi- 
dent of Shakopee Foundry 
Company and Quest Manufac- 
turing Company. 


Fluff 'n Puff Lease Plan 


Fluff ’n Puff, Pillow Service 
of America, Minneapolis, Minn., 
has developed a lease program 
for its new pillow cleaning unit. 

Covering 38 months at a 
specified rate, the program is 
renewable at reduced rate after 
the initial period. To insure 
standard quality, Fluff ‘n Puff 
supplies the ticking, down and 
feathers required. 


RONALD LONDON 


Forse Promotes London 


Ronald London, former dis- 
trict sales manager for Forse 
Corporation, has been named 
Eastern Division sales manager 
by the company. In his new po- 
sition, he will have charge of 
the entire Eastern Seaboard 
from Quebec to Florida. 


Industry Representatives Visit Display 


Shown viewing a _ clothing 
care exhibit at the Hecht Com- 
pany department store in Wash- 
ington, D. C., are, left to right 
Catherine Carroll, Elite Serv- 
ices, Baltimore and Washing- 
ton; Hal M. Cox, Morris and 
Eckels, Inc., Baltimore, and 
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Peggy Dwyier, Bureau of Laun- 
dry & Dry Cleaning Standards. 

The occasion was the 10-day 
“Dimensions in Living” pro- 
gram of educational exhibits 
and events sponsored by Hecht’s 
as a salute to The Dow Chemi- 
cal Company. 





PLAN NOW FOR 
PROFITABLE VOLUME IN 


DYEING 


OF SUMMER 
AND FALL 
GARMENTS 


Easy to handle, 
business-building and 
customer satisfying, 
good Almore Dye 
Work can be 
promoted to beat 

the Summer slump. 


Suggest bright 
Summer and early 
Fall colors for: 
Coats—Wool and 
Cashmere Sweaters 
—Car Coats 


When Almore does 
your dye work, 
you can accept with 
confidence and 
handle with profits. 


NOW—FLAME-PROOFING! 

New Miracle-Method makes drapes fire- 
resistant at the same time they’re dyed or 
drycleaned. No discoloration, no odor, no 
distortion. Approved by Fire Authorities 
everywhere—big field for hotels, institu- 
tions, theatres. 


Write for information. 
Tell your customers—"‘DYEING SAVES BUYING" 


4412 Wentworth Ave., 
Chicago 9, Illinois 





Leon Teichner, President 


Continuously in business since 1919 
... the dyeing name of undying fame 














GAS BOILERS 


Vertical tubular 
Vertical flueless 
Portable horizo 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


Specializing in boilers for the garment 
and cleaning trades since 1916. 


Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. 


Dealers & Distributors most everywhere 


ntal 


OIL BOILERS 


Vertical tubular 
Vertical flueless 
Portable horizontal 


Cedar Rapids, lowa 








VEARS 


with the Drycleaning Industry 
INSURANCE AT COST! 


National Indemnity Exchange 
National Fire Insurance Exchange 


3820 WASHINGTON BLVD. . ST. LOUIS 8, MISSOURI 








KD BAG RACK 


Eliminate lost items, 
ter Output . . 


gain greater coun- 
- promptly bag customers 
garments at your counter. KD ; 
RACK is faster operatin easier to 
attach and remove bags. Bright nickel 
finish. 

Price ....$6.00 set 
Counter Bags available in cotton, nylon, 
natural and color. Durable quality, 
24” x 28”, grommeted with drawstring. 


GLAMOR HANGER 


Beautiful, colored heavy gauge solid alumi- 
num hangers. GLAMOR HANGER is 
scratch resistant and the hook is protected 
by a plastic tip. Ideal for special promotions 

anniversaries, holidays, etc. Available in 
color-fast, anodized — Gold, Copper, Silver, 
Red, Blue and Green. Write for prices 
Discounts on quantity orders 


THREAD RACK 


32 spool capacity thread rack holds all 
standard spools and bobbins. Each spool is 
directly and instantly available. Heavy, 
rigid welded wire construction and bright 
nickel plate guarantee long life and attrac- 
tive appearance. Flat design saves on scarce 
working area. For bench, wall, table edge 
mounting or mount on board for 


portability 
ee 


ASK YOUR SUPPLIER ABOUT KD... 
KD Numbering Outfits 


identification Tags and 
Systems 





Brass Tags and Rings 
Rack Dividers 
Pin Straighteners 


Flag Markers Pin Set Transports 


THE 


KEYES-DAVIS/ 


COMPANY 


79 14th St., Battle Creek, Michigan 














north central 


Mr. and 
operators of 


Mrs. Harry Skipton, 
University Clean- 
ers, Fayette, Iowa, for the past 
12 years, have sold the firm to 


Mr. and Mrs. Lyle Robb. 


Jerry Mashek, owner of Mash- 
ek’s Cleaners-Tailors, 1005 Ex- 
celsior Ave., W., Hopkins, 
Minn., has purchased Speed- 
Dee Cleaners, 808 Excelsior 
Ave., W., from E. R. Evans. 


Barnes Cleaners has been es- 
tablished at 3504 S. W. Ninth, 
Des Moines, Iowa. 


Mrs. Edward K. Thompson has 
opened a drycleaning and shirt 
laundering establishment at 
Phelps and W. Marys St., Kala- 
mazoo, Mich. 


Swiss Cleaners has opened a 
new drive-in at N. Illinois and 
W. llth Sts., Indianapolis, Ind. 


New equipment has been in- 
stalled at Huntington Cleaners, 
26822 Coolidge, Berkley, Mich.., 
owned by Nathan Simon and 
managed by Arthur Simon. 


Morgan (Minn.) Cleaners, 
owned by Mr. and Mrs. Charles 
Doms, will be moved to larger 
quarters, and a_ self-service 
laundry added. 


Al Klenken has taken over man- 
agement of Modern Cleaners, 
Spirit Lake, Iowa. 


Mr. and Mrs. Sam Magro, own- 
ers of Magro’s Dry Cleaning 
and Laundry, New Buffalo, 
Mich., have opened a dryclean- 
ing establishment at 112 N. Elm 
in Three Oaks. 


Virgil Slack has purchased 


Windsor Heights (Iowa) Clean- 
ers from Jack Drew. 


THE 


Virgil Sturm has purchased 
Nashua (Iowa) Cleaners from 


Willard T. Archer. 
Mr. and Mrs. Paul Rial are the 


new owners of Lakeview Clean- 
ers, Colon, Mich., formerly 
owned by Mr. and Mrs. Harris 
Mast. 


North English (Iowa) Cleaners 


has been remodeled. 


Mrs. June Ammons has taken 
over operation of Acacia Clean- 
ers, 526 Duane St., Glen Ellyn, 

from Glenn Wyatt and 


Ill. 
Helen Stafford. 


Alliance (Ohio) Dry Cleaning 
Co. has marked its fiftieth an- 
niversary. The present owner is 
Lorin C. Price, who took over 
the firm in 1949. 


The capital stock of Lawler’s, 
Inc., Rochester, Minn., owned 
by G. Raymond Thiss, has been 
sold to The Kahler Corp., 
Rochester, according to an an- 
nouncement by Mr. Thiss and 
Roy Watson, Jr., president and 
general manager of The Kahler 
Corp. The operations involved 
were Lawler’s Cleaners and 
Rochester Dry Cleaners. It was 
also stated that Pruett’s Laun- 
dry and Cleaners, Rochester, 
will become a part of Lawler’s, 
Inc. Mr. Thiss will serve in an 
executive capacity with Law- 
ler’s. 


Dale Flynn 


father-in-law, 


has joined his 
James Robertson, 
at Robertson’s Dancing Doll 
Laundry, Sault Ste. Marie, 
Mich. Mr. Flynn will eve entually 
take the late Keith Robertson’s 
place at the establishment. 


Mr. and Mrs. 
have purchased Sanitary 
Cleaning Co., Maumee, 


William Graves 
Dry 
Ohio. 
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Alan D. Beickman has _pur- 
chased Wallace Cleaners, 
Brownstown, Ind., from Lew 


D. Wallace. 


Johnny-On-The Spot Cleaners, 
509 N. Eighth St., Sheboygan, 
Wis., has completed a remodel- 
ing program. 


southeast 


A formal opening was held at 
One Hour Martinizing Cleaners 
and Laundry on W. Innes St., 
Salisbury, N. C., owned by Le- 
roy Overcash. Mayor Linwood 
Foil officiated at the ribbon-cut- 
ting ceremony. 


French Benzol Cleaners and 
Laundry has leased space in the 
shopping center at 4756 N. W. 
183rd St., Miami, Fla. 


Osgood Jones has opened Ace 
Cleaners at 3231 N. Sixth St., 
Fort Smith, Ark. This is the for- 
mer location of Northside Clean- 
ers. 


A fire, which was touched off 
when a truck crashed through 
the glass front and knocked off 
the gas meter, destroyed a dry- 


cleaning establishment owned 
by Nickolas Tsombos, in the 
2600 block of Ruth Ave., Edge- 
mere, Md. The damage was es- 
timated at $60,000. 


Hyatt-Albert Cleaners, owned 
by Harold Hyatt and Jack Al- 
bert, is now operating in its 
new drive-in building in Ker- 
nersville, N. C. 


Mr. and Mrs. Jimmy Dees are 
the new managers of One Hour 
Martinizing Cleaners, 2307 Ros- 
well Rd., Marietta, Ga. 


Saunders Cleaners, Kings Moun- 
tain, N. C., a total loss when 
gutted by fire recently, is now 
open for business in its former 
quarters in the Hamrick Bldg. 
on Cherokee St. 


Canada 


Parker's Dry Cleaners, owned 
by J. H. Parker, has been moved 
to new quarters at 480 Guelph 
Line, Burlington, Ont. The for- 
mer location at 1470 Lakeshore 
Highway will be continued. 


Victory Cleaners, Summerside, 
P. E. I... has been awarded a 
contract by the Department of 
National Defense for the opera- 
tion of a pick-up depot at RCAF 
Summerside Station. 


Doug Wong has purchased 
property on Stellarton Rd., New 
Glasgow, N. S., and after com- 
slete renovation will establish 
iis drycleaning concern at the 
location. 


Nicholson’s Dry Cleaners, 44 
Central St., Summerside, P. E. L., 
has installed completely new 
drycleaning equipment. Ivan 
Nicholson is the proprietor. 


Nu Service Cleaners, Barrie, 
Ont., has been awarded a $10,- 
000 contract by the Department 
of National Defense for dry- 
cleaning at Camp Borden. 


Ed Willox and Gordon Tunni- 
cliffe, proprietors of Tisdale 
(Sask.) Dry Cleaners Ltd., have 
announced a change of owner- 
ship. Mr. Willox has disposed of 
his interest in the business to 
Mr. Tunnicliff’s brother-in-law, 
Harry Irving 


northwest 


Charm Cleaners, Eugene, Ore., 
has been sold by Don and Doro- 
thy Sissel. Owen Fogo is now 
co-owner and manager. 


Tops Cleaners, Coos Bay, Ore., 
owned by Lee Walding, has 
added new drycleaning equip- 
ment. 


A new conveyor has been in- 
stalled at Carson’s Drive-In 
Cleaners, Gold Beach, Ore., 
owned by Emie Carson. 


Mr. and Mrs. B. J. Goodheart 
have purchased Malta (Mont.) 
Cleaners and Dyers from Mr. 
and Mrs. Felix McCollom. The 
former owners have purchased 
a cleaning establishment in 
Champaign, IIl. 


AUGUST, 


Gill's Wardrobe Cleaners, 137 
North West E., Grants Pass, 
Ore., has opened a branch in 
the new Pay ’N’ Save Shopping 
Center, under the supervision of 
Charles (Chuck) Gill, Jr. 


Bob Zook is the manager of the 
new Liberty Cleaners, North 
Platte, Neb. 


Delite Cleaners, owned by Joe 
Uhlenbrock, has been moved to 
a new location at 1718 Avenue 
A, Scottsbluff, Neb. 


Louis D. Beauchemin has been 
issued a business license for the 
establishment of a drycleaning 
concern at 1926 N. E. Sandy 
Blvd., Portland, Ore. 


RELIABLE 
COLD 


STORAGE 
AND 
DRY 
STORAGE 
PACKAGE 
UNITS 


now, you can convert 
any plant space, 
including basements, 
into a profitable 


storage business! 


I's a fact . . . your own storage facilities 
mean extra profit fees, extra profit cleaning 
and extra profit services, the year round. 
It's also a fact that Reliable Cold Storage 
and Dry Storage package units represent low 
cost, high return business builders. 
Get the facts for yourself, from Reliable. Look 
into the completely equipped self-contained 
package unit vault conditioners for Cold Stor- 
. » » designed fo meet your individual 
requirements for every size installation. 
Then, check up on Reliable’s fully equipped 
Dry Storage package units servicing up fo 
10,000 cu. ft. They can't be matched for 
economy, flexibility and exclusive features. 
Storage can be your most profitable business. 
Send for full details. 


RELIABLE 


MACHINE WORKS, INC. 
231 EAGLE STREET, 
BROOKLYN 22, N. Y. 


/ 


a 
Q 


MODEL ¥(-200 


MODEL DS-100 





You Can’t Afford 
to be without 


U. S. Model 
318-2 


No Alteration pile-up e 


No labor trouble 
2 Machines in ONE 


It does many operations 


HEMMING 
skirt, dress and 
coat bottoms 
linings 
sleeves 
cuffs 


draperies and 
curtains 


bedspreads 


REINFORCING 


® worn spots 


U. S. BLIND STITCH MACHINE CORP. 


231 West 29th St., New York 1, N. Y. LAck. 4-9144 


a 


ae, 
N 
| 3 | 
Buy: / 
/ Dri-Vac 


[ 
. —_ ¢ AIR VACUUM SYSTEMS i 
: 


. Save Steam and Fuel 
Improve and Speed Finishing 
Increase Press Capacity for Boilers 
| Precision Engineered — trouble-free 


Performance 


REMA CORPORATION © Norwalk, Conn. 


_—_ 
\ined wanes 
fs cusante 


NO MORE CURLED LAPELS 


Amazing garment retainer eliminates 
curled lapels, keeps coats from sag- 
ging and drooping, gives garments 
that “deluxe” look. Order today, rea- 
sonably priced. Order direct or from 
your jobber. 


THE COAT RETAINER CO. 


P.O. Box 7021 San Antonio, Texas 


northeast 


A new drycleaning establish- 
ment has been opened in the 
Acme Shopping Center on 
Route 130, Riverside, N. J., by 
Zaven Khachaddurian. 


White Way Drive-In Cleaners 
and Shirt Launderers has been 
opened in a newly constructed 
building at 216 White St., 
Danbury, Conn. Harold Rac- 
lyn and Herbert and Abraham 
Zavidow, owners, also operate 
similar plants in Westport, New 
Canaan and Stamford. 


A grand opening was held at 
Carol Cleaners, 174 W. Main, 
Bay Shore, N. Y., by Ed Neu. 


Charlie (Red) Dotson has pur- 
chased Thetford Cleaners on 
Harvey St. and Mountaineer 
Cleaners on Second Ave., Wil- 
liamson, W. Va., from Mr. and 
Mrs. Richard A. Thetford. 


Foulis Cleaners, which this year 
is marking its golden anniver- 
sary, held an open house re- 
cently in its new $100,000 plant 
in Kittanning Highlands, Pa. 
The firm is owned by Sidney 
Rosenfeld. 


Mr. and Mrs. Robert Williams 
have established Mohawk Dry 
Cleaning and Laundry on the 
Perry Highway, Mercer, Pa. 


southwest 


Mrs. Orphy Gillen is the new 
proprietor of Boulevard Plaza 
Cleaners, Wichita, Kans. 


A grand opening was held at 
Brad Cleaners in its newly re- 
modeled facilities at 6921 Rita 
Ave., Huntington Park, Calif. 


Mr. and Mrs. Andy Trotto, own- 
ers of Valley of the Moon 
Cleaners, Boyes Hot Springs, 
Calif., have opened their new 
outlet in the Valley Mart Shop- 
ping Center. Known as Valley 
Mart Cleaners, it will also fea- 
ture complete laundry service. 


has 


management of 


Charles 
taken 


A. Schamerhorn 
over 


Eagle Cleaners, Postoffice St., 
Eagle Lake, Tex., from Mrs. 
H. C. Fitzgerald. 


Jet Cleaners has been opened 
in the Eastgate Shopping Cen- 
ter at Rock Rd. and Kellogg, 
Wichita, Kans. 


Mr. and Mrs. C. W. Edwards 
are the new owners of L & M 
Cleaners, Spearville, Kans. Law- 
rence Nietling was the former 
owner. 


Nu Paradise Cleaners, 5725 E. 
Florence, Bell Gardens, Calif., 
has been opened by John Lan- 
drum. A self-service laundry is 
to be added. 


OBITUARIES 


Mrs. Robert (Betty) Corwin of Corwin’s Cleaners, Des 
Moines, Iowa, died recently. Mrs. Corwin operated the dry- 
cleaning establishment with her husband, Bob, secretary of 
the Iowa State Cleaners and Dyers Association, and was 
well-known in the industry throughout the Midwest. 


C. T. Dufresne, 69, retired owner and operator of Crescent 
Cleaners, Great Falls, Montana, died recently. Mr. Dufresne 
was a member of the Sons and Daughters of Montana and 
Cowboys Association of Montana. He is survived by his wife. 


Carter B. Gist, 70, vice-president and general manager of 
Paris Cleaners & Dyers, Inc., Dallas, Texas, died after a 
long illness. Surviving are his wife and daughter. 


William Holcroft, owner of Crow Cleaners, Toronto, Canada, 
died recently. Before opening his own plant, Mr. Holcroft 
was connected with Bestway Cleaners. His brother, John, 
is among his survivors. 


William Keller, 52, operator of a drycleaning establishment 
in Wilmington, Delaware, died recently in Philadelphia. Sur- 
viving are his wife, mother, son and daughter. 


George H. Lemon, 65, past president and later executive 
secretary of the Nebraska State Drycleaners Association for 
twenty-five years until 1955, died April 30 in Lincoln. Mr. 
Lemon was one of the founders of the Little National con- 
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vention. Graduated from Nebraska Wesleyan University 
in 1918, he later founded Peerless Cleaners in Lincoln. He | 
was a former chairman of the Lincoln Board of Education 
and an official in the interests of Nebraska Wesleyan Univer- | 
sity Alumni Association. A veteran of World War I, Mr. 
Lemon was a member of the American Legion, Northeast 
Rotary Club, Sertoma, Masons, Scottish Rite and Shrine. 


Harley A. Michael, 69, founder of Royal Cleaners, Greens- 
boro, North Carolina, died of a heart ailment. Mr. Michael 
also owned and operated Michael Laundry and Dry Clean- 
ing in Kernersville before founding Royal in 1949. He is sur- 
vived by his wife, mother, daughter and four sons. 


Mrs. Homer Richards of Ideal Cleaners, Grand Island, 
Nebraska, died recently following a long illness. Mrs. Rich- 
ards was active in the establishment, which was founded 
in 1940 by her husband, Homer, and her two brothers, 
George and Fred Giese. 


Keith Robertson, 23, who was associated with his father, 
James, in Robertson’s Dancing Doll Laundry, Sault Ste. 
Marie, Michigan, was drowned in the upper St. Mary’s 
River. After spending two years at the Sault Branch of 
Michigan Tech, he attended the American Institute of Laun- 
dering school in 1957. In 1958-1959, in the service of the 
National Guard, he took his basic training at Fort Leonard 
Wood, Missouri. He created and headed the garment rental 
and linen supply department at the laundry. Besides his par- 
ents, he is survived by a sister, grandfather and grandmother. 


annual COMM ENTIONS 


August 12 and 13—Georgia Launderers & Cleaners Associa- 
tion, Atlanta Biltmore Hotel, Atlanta. 


August 12, 13 and 14—National Institute of Drycleaning 
Alumni Society, Back-Home Day, Marriott Motor 
Hotel, Washington, D. C. 


August 21, 22 and 23—Virginia Association of Launderers 
and Cleaners, Inc., Hotel Roanoke, Roanoke. 


September 15, 16 and 17—New York State Launderers & 
Cleaners Association, Inc., Manor, 


Lake 


Scaroon Schroon 


September 18, 19 and 20—Dry Cleaners and Launderers 
Institute (Ontario), Royal York Hotel, Toronto, On- 
tario, Canada. 


October 22, 23 and 24—Ohio Drycleaners Association, Neil 
House, Columbus. 


November 11 and 12—Pennsylvania Association of Dyers 
and Cleaners, Penn-Harris Hotel, Harrisburg. 


November 11, 12 and 13—Oregon State Drycleaners Asso- 
ciation, Gearhart Hotel, Gearhart. 


November 12 and 13—Cleansing Plant Owners of Massa- 
chusetts, Inc., Hotel Sheraton-Kimball, Springfield. 


November 16, 17 and 18—Laundry and Cleaners Allied 
Trades Association, Hollywood Beach Hotel, Holly- 


wood Beach, Florida. 


December 3 and 4—Wisconsin & Upper Michigan Dry- 
Cleaning Institute, Inc., Schroeder Hotel, Milwaukee. 


AUGUST, 
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TRIPL-SAFE GRID PLATE 
Masters ANY Fabric 


1. Perf. liner 
2. Fi screen 
3. Napped surface 





The Grid Plate 
that CAN’T 
make a mistake 











GROSS STAR TRIPL-SAFE GRID PLATE 
| Patented | L BEHRSTOCK co WITH B 


- STEAM FILTER 
708 S. STATE ST CHICAGO 16, ILL 











Removes pilled, balled knotted condition from 

sweaters and other fabrics like MAGIC .. . just a 

gentle, brush-like action does the TRICK 

Order Ze-GO from your jobber NOW . . 
$2.25 per box 


Send for FREE illustrated Literature . . . 


products 


Zimmerman Co. 


Cincinnati 19, Ohio 





Support 


the 
AMERICAN MENTAL HEALTH 
FOUNDATION, Inc. 


151 Central Park West 
New York 23, N. Y. 


Pioneers in Mental Health 
and Psychotherapy 


since 1924 














AURAL BVAISOCEI [PLLA 


Where buyers and sellers meet 








15¢ a word for the first insertion and 12¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 20¢ a word, first insertion; 15¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.50 (new or repeat). 
Help Wanted and Situations Wanted ads 10¢ a word for first iser- 
tion, 8¢ a word for each subsequent, consecutive insertion for same ac.. 
Advertisement set in capitals or bold face type 15¢ a word, first in- 
sertion; 12¢ a word for subsequent, insertion. Minimum 
charge—-$1.50 (new or repeat). 

Add five words if answers are to come to a box number to be for- 


consecutive 


warded by us, Be sure to write your copy, name and address plainly. 
Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net. Classified advertising is not 
commissionable. 





Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 











CLEANING PLANTS FOR SALE 


TOPNOTCH DRIVE-IN solvent plant with laundry and cold storage. Best 
city of 50,000 on Florida's West Coast with finest beach. 
Yearly volume $75,000. A real opportunity for someone. $25,000 cash 
with terms for balance. ADDRESS: Box 9055, THE NATIONAL CLEANER. 

-2 





location in 


Plant in 
Excellent 
half down 


eastern Missouri 10,000. Highest prices, all cash-and- 
equipment includes petroleum washer-extractor. Price 


ADDRESS: Box 9179, THE NATIONAL CLEANER. -2 


city of 
carry 
$10,000 


For sale: South Denver modern, well-equipped synthetic cleaning plant 
Gross $1,000 weekly, 70°. cash-and-carry, ideal location in fast-growing 
Low rent, $15,000 down, balance easy terms, 6 ADDRESS: Box 
THE NATIONAL CLEANER. -2 


area 
9193, 
For sale: Smal! solvent plant. Doing approximately $8,000 net. Central 
Illinois. Will trade on larger plant. ADDRESS: Box 9194, THE NATIONAL 
CLEANER. -2 


UNUSUAL OPPORTUNITY long-established quality compact synthetic. 
Top location. $50,000 per annum. Average price $1.75 sell or lease. De- 
posit and terms. Middle eastern New York state. ADDRESS: Box 9218, 
THE NATIONAL CLEANER. -2 


Clearwater, Florida 
Finest 
90 cash-and-carry 


Beautiful drive-in solvent plant, 
Yearly volume $85,000. 75°, drycleaning with 
Only $65,000 and easy For this and other 
Realty, 1717 Drew Street, 


laundry and cold 
storage location 
terms 
Clearwater, 

9222-2 


profitable plants, contact: Iley 


Florida 

Best synthetic plant, northern Arizona. Drive-in, Detrex equipment, Elrod 
sliderail system. $40,000 f.p down. ADDRESS: Box 9223, THE NA- 
TIONAL CLEANER. -2 
Modern synthetic plant all equipment nearly new. 1959 
gross $48,000, base $1.50. Asking $35,000, will sell on contract to responsi- 
ble working couple. Will sell building or give long lease. ADDRESS: 
Box 9224, THE NATIONAL CLEANER. -2 


Northern lowa 


For sale: In central Montana, cleaning plant, with excellent laundry 
service. Gross last year $26,000. Price $10,000. ADDRESS: Box 9225, THE 


NATIONAL CLEANER. 2 


FOR SALE: Drycleaning plant, top location, 
$57,000 last year W. BRUCE KEYS, 
Huron, Michigan 


Gross sales 
Military Street, Port 
9226-2 


excellent profit 


Terms 1113 


Silent partner wants working partner to assume management of 3-year 


id Midwestern package plant grossing $35,000 yearly. Business should 
double in next five years. Requires $4,000 cash, balance of partnership 
purchased from earnings. Exceptional opportunity. ADDRESS: 


THE NATIONAL CLEANER. 2 


may be 
Box 9232 








CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light. 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 





LET US TELL YOUR CUSTOMER! Impartial laboratory reports on garment 
damage for settlement of claims, expert testimony for arbitration or 
referee. Prompt service, reasonable fee. TEXTILE ANALYSIS SERVICE, 
53 Auburn St., Concord, N. H. 3635-25 
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HELP WANTED 


DYER, experienced man, for sample dyeing of garments, drapes, rugs, 
etc. Permanent position with old established south Florida retail clean- 
ing and dyeing plant. ADDRESS: Box 9213, THE NATIONAL CLEANER. 

-7 





LARGE PETROLEUM PLANT MANAGER. An unusual opportunity is now 
available for the position as senior field technician in the Middle Atlantic 
states area to sell and service drycleaning detergents manufactured by 
one of America’s leading research and manufacturing organizations. 
REQUIREMENTS: 1. Petroleum plant managerial experience. 2. Unques- 
tionable character. 3. Ability to pass rigid aptitude tests for mental and 
sales ability. REWARDS: 1. Thorough technical and sales training. 2. 
Substantial guaranteed salary and expense plus a highly attractive in- 
centive plan.. 3. Liberal retirement income plan and life insurance plan. 
4. Unlimited opportunity for advancement and earnings. This is a cor- 
porate organization and we employ no relatives. Write all details re- 
garding experience, education and other qualifications. ADDRESS: Box 
9214, THE NATIONAL CLEANER. 7 


PRESSER silk and wool, male or female. Top pay for quality. Sober per- 
son. Steady. References. Capital district New York state. ADDRESS: Box 
9219, THE NATONAL CLEANER. 7 


WORKING MANAGER smal! quality Detrex plant. Skilled, steady. Refer- 
ences. State capabilities and requirements first letter. Albany, New York. 
ADDRESS: Box 9220, THE NATIONAL CLEANER. . 


Wanted: Working foreman for Maine's most modern synthetic drive-in 
Must have knowledge of spotting, finishing, production 
and some mechanical ability. Real opportunity for young talented man 
or older man with successful experience desiring a 
4 Western Avenue, 

9229-7 


cleaning plant 


on the up-grade, 
Write or phone, Cleaners Equipment Corp., 
Maine 


change 
Augusta, 


Spotter—assistant foreman—modern medium-sized plant—Middle Atlantic 
Must be topnotch. ADDRESS: Box 9236, THE NATIONAL CLEANER. 
7 


state 


man production assistant to general laundry-drycleaning 
A position with good future. Large quality retail plant, 
State in detail qualifications, job history, educa- 


ADDRESS: Box 9257, THE NATIONAL CLEANER. -7 


Young 
superintendent 
central Connecticut 


tional background 








SALESMEN - DISTRIBUTORS WANTED 


ESTABLISHED SALES TERRITORY—Accelerated sales expansion program 
requires that we employ additional salesmen. We need experienced rep- 
resentatives with drycleaning background, willing to travel. If you 
qualify, write full details first letter, enclose recent snapshot, state terri- 
All replies strictly confidential. This can be your big 
opportunity. Salary and expense allowance against commissions. Write 
T. H. McClinton, STA-NU Corporation, 5101-15 Sheridan Road, Chicago 
40, Illinois 9216-14 
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PUT IT 
on the Record 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay. 


NO. 39 DRY CLEANERS RECORD FORM 


Provides space for recording this necessary in- 
formation with minimum effort. Whether your 
plant is large or small, whether you prefer a 
bound volume or loose-leaf type, your needs 
will be answered by one of these three editions: 


No. 39 Senior Recorp Book-—400 Pages 
(10,000 entries). Durably bound in heavy 


duck with leather covers 


No. 39 Junior Recorp Book—48 Pages 
(1,200 entries). Board covers, marbleized 
binding 


Loose LEAF SHEETS: 


ALL PRICES 
PREPAID 


THE NATIONAL CLEANER 


466 Lexington Avenue, New York 17, W. Y. 
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SITUATIONS WANTED 


Manager of synthetic package plant, would like position as supervisor 
with SMALL package plant chain. Would consider relocation. ADDRESS: 
Box 9208, THE NATIONAL CLEANER. 5 





Manager's position wanted. University graduate on merchandising, 
graduate four cleaning schools, holds a certificate from N.C.&D., and also 
R. R. Street & Co. 24 years in the industry. Have managed and set up 
plants. Would like position as manager as a permanency. Prefer plant 
where owner is going to retire in the next three to five years, with future 
ownership in mind. Family man, strictly sober. ADDRESS: Box 9212, 
THE NATIONAL CLEANER. 5 


Silk and wool spotter for quality synthetic or petroleum solvent plant. 
Highly experienced in all phases. Efficient, reliable and sober. Prefer 
Eastern states. ADDRESS: Box 9235, THE NATIONAL CLEANER. 5 








BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
cost . . . reactivates old customers. Write for free samples of famous 
Kolorcards, Reba Martin, Inc., 4201 N. W. 2nd Ave., Miami 37, Fla. 

5947-10 





Suits (double-breasted) made single, $9.95. Mail orders to White Swan 
Cleaners & Tailors, P. O. Box 8083, Jackson, Miss. 8919-10 


DRYCLEANERS! GET 2 FOR 1! Add a profitable service to your present 
business and get individual identification with an outstanding nationally 
advertised trademark that will serve your present business as well. Pack- 
age promotion including TV and radio commercials. $3,500 to $8,000 
investment required. Terms available. Unlimited potential in on-location 
carpet and furniture cleaning service field. Experience helpful but not 
necessary. Will train. Exclusive territories open. WRITE. Give references, 
background, qualifications. MAGIKIST SERVICE CORP., Dept. D., Att: 
Carl V. Haga Associates, 705 S. Cicero, Chicago 44, Illinois 8870-10 


Are you blamed for zipper failures? Zipper lubricating sticks will remedy 
problem. Send for free sample zipper sticks and brochure about causes 
of zipper failures! Paris Services, 429 St. Clair, Toledo 4, Ohio 9230-10 








TRAINING SCHOOLS AND INSTRUCTIONS 


BOOKS ON TAILORING, REPAIRING, DESIGNING and CUTTING on 
men’s and women’s garments (separate books). Free booklets describing 
these books sent on request. Resident courses also. Master Designer, 
Dept. K, 400 S. State Street, Chicago, Ill. 5670-15 





HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char- 
lottesville, Virginia. Courses offered in drycleaning (petroleum and 
synthetic), spotting, wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1933. 5902-15 





BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
your own shop giving customers finest work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois. 8398-15 








WHOLESALE DYEING FOR THE TRADE 


SHARP’S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you 8 complete service on rugs and carpets, any size. 977 Jackson Ave- 
nue, Memphis, Tennessee. 160-12 





LOEBL DYEING IS THE FINEST QUALITY PRODUCED. All garments are 
deluxe and semi-finished, wrinkle-free, soft feel, easy-to-press. Individual 
inspection of each piece assures satisfaction or money back. We spe- 
cialize in draperies, slipcovers and rugs. Loebl’s dye all colors every 
day. Quick service to parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profits. 
LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 8742-12 
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SUEDE, LEATHER AND FUR SERVICE 


Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Natural oils, color 
and softness restored. Send for information folder and price list. Free 
window display sign with first job. One-week service. Send to—Ward- 
robe Service, 2425 McGee, Kansas we Missouri. 8088-13 





Suede and Leather garments cleaned and refinished. We also change the 
color of suede. Send for price list. Advance Leather Coloring, 1628 Pitkin 
Avenue, a 12, N. Y. 5849-15 
SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘“FRENCH- 
TEX" process. LaFRANCE DYE HOUSE. 7606 Carnegie Ave., Cleve- 
land 3, Ohio. ‘“Members of the S.L.R.A.”’ 7947-13 








FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A. 8901-135 





SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 1511 East 
State Street, Sharon, Pa. 5234-13 
FURS—cleaned, glazed, repaired, altered, and remodeled, by the famous 
LANO LUSTRE process. Guaranteed workmanship, fast service. Com- 
plete storage facilities. Send for complete price list and informational 
folder. Wardrobe Service, 2425 McGee, Kansas City, Mo. 9190-13 








REWEAVING 


“40°/, PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 operators, fast service. All work guaranteed for life of gar- 
ment. No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, a 9, New Haven, Connecticut. 3298-29 





REWEAVING, ONE- DAY SERVICE: Cigarette burns, earrwry tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill. 5516-29 


FOR ‘GUARANTEED ‘REWEAVING SERVICE ship your next damaged 
garment to us. We use the real French-Rochester Method only. Send us 
the difficult jobs that others reject. We will do it right or no charge. 
French Textile Co., stent N, 428 Avenue A, Rochester 21, N. Y. 5831-29 


REWEAVING. - Complete SALES KIT FREE “including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
2, Ohio. 6066-29 





The old reliable “BERGER DAMAGE REWEAVING" s anion the cleaners 
and tailors trade almost forty years. The finest type of skilled work only. 
Prompt service, reasonably priced. Our work wins you good will. Esti- 
mates cheerfully made. Return postage paid by us. If you want the 
*"Best,"’ mail your job to “BERGER DAMAGE REWEAVING COMPANY,” 
765 Madison Avenue, New York 21, N. Y. 5966-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 


MONEY BACK GUARANTEED REWEAVING. Best 


possible methods. 
None better. Display signs, pricing charts, etc. We supply at no charge 


everything necessary to sell this fine service. Liberal discount. Open 
accounts. Send garment for estimate or ask for Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, Ohio. 


RE-WEAVING AT LOWEST WHOLESALE PRICES, 1-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad- 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2, Ohio. 7446-29 
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SEWING ROOM SUPPLIES 


ASK FOR YOUR FREE PRICELIST OF TAILOR TRIMMINGS—save 60°. 
on 100 Talon trouserzippers $11.50—American thread, cuffs, leather- 
patches, pocketing, buttons, Talonzippers. NASSAU NOTIONHOUSE, 
NASSAU, N. Y. 9174-42 











MISCELLANEOUS 


EXTRA MONEY—NO INVESTMENT. Display $1 TIES supplied on con- 
signment. Latest styles, patterns and colors. 30 cents per tie. FREE wall 
display rack, bags, sign. No catalog. Rush name and address for starting 
assortment. Campus Cravats, 93 South Orange Avenue, Newark 4, N. J. 

9203-8 





ANDREA MEASURING CHART, it takes length and width at the same 
time. $23.50, now $4.50, with steel case $30, now $8.50. CUTS CHECKER’S 
TIME IN HALF. No C.O.D. orders. M. Andreas, 156 East 88th Street, New 
York 28, N. Y. 9233-8 








MERCHANDISE FOR SALE 


SOLVINK—a product continuing to serve the drycleaning and laundry 
industries for 30 years, tried and tested throughout the U. S. and Canada, 
has to be good. This is the story of SOLVINK. Removes INK, PAINT, 
BLOOD and RUST stains from colored and white fabrics, 8-ounce, pint, 
quart or gallon. Order today from your jobber or from Greenville 
Chemical Co., Greenville, S. Car., U. S. A. 8988-45 








Nylon ante nets 24” x 36” only $13.50 per dozen, hanky nets $3.95 
per dozen, 18” x 30” nets $8.95 per dozen. Nylon filter bags for Pros- 
perity drycleaning machines $29.50 per set. Write L. S. Supply Company, 
211-57 18th Avenue, Bayside 60, N. Y. 9120-45 








MACHINERY FOR SALE 


Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 8310-4 





42 x 84” AMERICAN MASTER CASCADE double end driven Mone! metal 
washers, two-compartment two door cylinders, motor-driven. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 








We buy and sell complete drycleaning plants. Also have a complete line 
of up-to-date, rebuilt and new drycleaning equipment. Contact us for 
your machinery needs at bargain prices. WILLIAMS LAUNDRY MA- 
CHINERY CO., INC., 37-37 9th Street, Long Island City 1, N. Y., Stillwell 
6-6666. 8913-4 
NEW PETROLEUM DRYCLEANING EQUIPMENT, SAVE OVER HALF. 
THREE HOFFMAN VORCLONE drying tumblers, 42 x 90 135-pound ca- 
pacity, Model #10190 type CDDDAB, TWO ZEPHYR WASHERS 42” x 64” 
155-pound capacity; ONE HOFFMAN WASHER same size, in original 
crates. Baltin Supply Co., 10962 Spinning Ave., Los Angeles 47, Cali- 
fornia. 9096-4 


extractor, 36 x 30 washer 
1300 gallon Hoffman bag filter, 36 x 30 Huebsch 
pump, button trap, line shaft, belts, 5 HP. motor, and 42” Hoffman 
All just reconditioned. First $755 takes all. Will sell all or part. 
Nice deal for someone starting business. Located in Minnesota. ADDRESS: 
Box 9227, THE NATIONAL CLEANER. -4 


DRYCLEANING MACHINERY FOR SALE. 26” 
with wood cylinder, 
dryer, 
press. 


Cleaning equipment three years old consisting of Prosperity 8A, cleaning 
unit, two Hoffman R presses, 15 HP. boiler and miscellaneous items for 
complete plant. Will sacrifice all $5,000. LeBon Cleaners, 955 S. W. 8th 
Street, Miami, Florida. 9228-4 


GENERAL ELECTRIC EXHAUST fan 20”, square outside dimensions 24/2”, 
depth 13”, 14 HP., two speed, 1140/860 R.P.M., 3200/2380 C.F.M., in 
perfect operation. M. Andreas, 156 East 88th Street, New York 28, N. Y. 

9234-4 








MACHINERY WANTED 


WANTED: USED HOFFMAN UTILITY PRESSES, any model, any amount. 
Address: “'M.A.T.S.A.," Alvaro Obregén $#147—Santa Anita, Ixtacalco— 
México 8, D. F. 9094-3 
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MR. MANUFACTURER: 


In this issue—a report on 


The National 
Cleaner’s First 
National Forum 
on a Current 
Major Problem 


Coin-operated, do-it-yourself 
drycleaning equipment and 
its possible industry effects— 
investigated by leading man- 
ufacturers, jobbers and dry- 
cleaners. 


Another First for 
‘The National Cleaner! 


Top management in the dry- 
cleaning industry look to 
The National Cleaner to keep 
abreast of latest develop- 
ments and trends, as well as 
for authoritative leadership 
and guidance on all ques- 
tions of direct interest to 
their industry. 


In The National Cleaner 
your advertising shares the 
pages and the interest of the 
drycleaners’ most respected 
publication. 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 











VME CUSTOMERS ALWAYS WRIUE 


Against Coin-Op 


lo the Editor 

We are urging the National Insti- 
tute of Drvcleaning to reconsider its 
decision to operate and study a coin- 
operated drycleaning store because 
such a move would be interpreted and 
used as an endorsement of coin-oper- 
ated drycleaning 

NCA members are overwhelming] 
opposed to any endorsement of coin- 
operated drycleaning for a number of 
reasons 

I The 


who are contemplating production of 


appliance manufacturers 
coin-operated drycleaning machines, 
have failed to produce evidence that 
1 significant number of garments are 
lost to the drycleaner because of cost 
or convenience and that these gar- 
ments might be attracted to coin-oper- 
ated drycleaning machines. On the 
contrary, our opinion is that a very 
small number of garments not now 
being drycleaned will be attracted to 
coin-operated drycleaning. Our opin- 
ion is supported by the fact that most 
sections of the country have cut-rat 
cleaning at half the price of the going 
drvcleaning rate. Yet over the vears 
cut-rate drycleaning stores have 
gained a relatively small percentage of 
the total market 

2. The 


who are contemplating production of 


appliance manufacturers 


coin-operated drycleaning machines 
have failed to produce cost and profit 
figures. Our figures show that it would 
take 3,000 pounds (equivalent to 
$1,500 per week at $1.25 base) to 
earn a $37 weekly profit in a coin- 
operated drycleaning store. If 2,000 
equivalent to a store now 
doing $1,000 per week 


weekly volume in a coin-operated dry 


pounds 


were the 


cleaning store, the store would lose 
$33 per week 

3. Coin operated drycleaning will 
cause conventional drycleaning ma 
chine manufacturers to produce and 
sell equipment to compete on a 
cleaning by the piece” or “cleaning 
by the 


schemes are equally unprofitable and 


pound” basis. These cleaning 


unne eded W hat Is worse, cleaning by 
the piece or pound can seriously dam 
uge a drycleaner’s clean and finish 
business. Among the reports of those 
who have tried cleaning by the piece 
or pound we know of not one cleanet 
who has made a profit, At a recent 
meeting sponsored by THE NATIONAI 
CLEANER, allied tradesmen and dry 
cleaners were opposed to cleaning by 


the piece or cleaning by the pound 
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These are only two of the many let- 
ters on the controversial subject of coin- 
op drycleaning received in the past few 
days. More views from the readers will 
appear in an early issue. 





4. Drycleaners’ associations, like as- 
sociations in every industry, should be 
objective but not neutral. Neutrality 
would imply that even though coin- 
operated drycleaning or cleaning by 
the piece is unprofitable and damag- 
ing to the industry, we should refrain 


from saying so because a machinery 


manufacturer might be adversely af- 
fected by our statement. Like the Na- 
tional Institute of Drycleaning, the 
Neighborhood Association 
depends almost wholly on its member- 


Cleaners 


ship for income. We feel, therefore, 
that where drycleaners’ interests are 
involved, we are under obligation to 
express thoughtful and truthful opin- 
ions and identify ourselves with the 
drycleaner. 

5. The appliance manufacturers, 
who are contemplating production of 
coin-operated drycleaning, may yet be 
persuaded that a reexamination of the 
matter of producing such equipment 
may show that not only is there no 
profit in drycleaning 
for those who would buy the equip- 
ment, but they, the appliance manu- 
facturers, may suffer a loss if their 


coin-operated 


equipment fails to sell in quantities 
which they now contemplate 

This is a critical period 
which drycleaners are looking to the 
National Institute of Drycleaning for 
leadership. The Neighborhood Clean- 
ers Association expresses the firm be- 


during 


lief that drycleaners and drycleaners’ 
associations should deny technical as- 
sistance to appliance manufacturers 
who are contemplating production of 
coin-operated drycleaning machines. 
Our reasons have been outlined above. 
Cooperation with appliance manu- 
facturers who are contemplating pro- 
duction of coin-operated drycleaning 
machines will sow confusion among 
drycleaners and the public, lead to 
destructive price wars and yield profit 
to none. Unpleasant or unsatisfactory 
experiences by the public with coin- 
operated drycleaning will adversely 
affect the appliance manufacturers 
and, more important to us, bring dis- 
credit to the drycleaning industry 
Victor ROSENTHAL, President 
Neighborhood Cleaners Association 


(New York and New Jersey ) 


Answer to NCA 
To the Editor: 

Please be assured that NID has not 
given any assistance, technical or 
otherwise, to the manufacturers of 
coin-operated drycleaning machines. 
Our interest in coin-operated dry- 
cleaning machines, or any method of 
drycleaning, is now and has always 
been aimed at helping the drycleaner. 

The NID board of directors, at a 
meeting last October, instructed the 
NID staff to investigate coin-operated 
drycleaning, so that we can give our 
members factual information concern- 
ing it. 

NID has no plans to install a coin- 
operated laundry-drycleaning estab- 
lishment. One manufacturer of this 
equipment plans to install a combina- 
tion coin-operated laundry and dry- 
cleaning establishment in the suburban 
Washington area next fall. The manu- 
facturer, who intends to operate it 
about a year and then probably sell 
it to some drycleaner in this area, has 
asked NID if we would make a Fel- 
lowship study on the drycleaning por- 
tion of it, and we have said that we 
will. Such a Fellowship study will re- 
sult in a bulletin to our members that 
will show not only how this machine 
operates and its operating costs, but 
also the types of garments brought 
into the establishment, and the type 
of people who use such a service. It 
should help show whether coin- 
operated drycleaning is tapping a new 
market or whether it is competing 
with regular drycleaning services. Be- 
fore entering into such a Fellowship 
we will have a signed agreement with 
the manufacturer that any informa- 
tion from our Fellowship study can- 
not be used in advertising or promo- 
tions to the general public. 

NID will not be undertaking this 
study to obtain revenue. We will 
charge the manufacturer a fee which 
will pay the salaries of our personnel 
and our out-of-pocket expenses. How- 
ever, NID does not rely on the in- 
come from such Fellowships to bal- 
ance its budget. 

We know of two large appliance 
manufacturers who have definitely de- 
cided to manufacture these machines 
and are tooling up for mass produc- 
tion. There is nothing we can do to 
stop them, so we are going to learn 
everything we can about coin-oper- 
ated drycleaning. We believe our 
members will want to know. 

Georce P. Futon General Manager 
National Institute of Drycleaning 
Silver Spring, Md. 
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“My customers love me...love my quality. 
Can’t give all the credit to my Adjusta-Form Fashioner, 
but it has been a lifesaver in my finishing 
room. It’s the first steam-air finisher that handles 
ALL types of garments... ALL types of fabrics. 
Everything from wools to silks. Of course, I always want 
to please my customers... but I do like the extra 


profits I make on increased production.” 


Call your Adjusta-Form jobber for further 
information or write direct. 


WICHITA PRECISION TOOL: CO. INC. 
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DIVISION OF WARD INDUSTRIES CORPORATION 
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FACTORY AND GENERAL OFFICES. SYRACUSE NY — SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 
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always willing to nelp you in location selection, business planning, work flow, financing, 
beslotbelt-beletsle-Mbsl-a. mip g-1(seeloit Com sel-iteloret-MeteleMe-vel-tcelM>101-)1)) 24.18 O@10)\ An AI (CMM Gert 

deal with but one company for all your needs. Prosperity believes that you can be best 
served by DIRECT SALES and representation. To encourage and make possible your 
operational expansion we offer a completely. new LEASE PLAN based on sound financing. 
A special engineering department makes PLANT PLANNING easily available. Our large 
network of regional offices assures you of PARTS AND SERVICE regardless of your 
location. Your operators will be more efficient as they will be trained by our competent 
DEMONSTRATORS. Yes, you can be positive with sae ae. personnel ... all FACTORY 
TRAINED to serve you direct. 
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